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Homework




s\Warming up




Discuss the following questions in groups.

(1) What are the functions of the (TR
following social media i‘l!;‘}f;?
platforms? How would you

choose among these platforms?
bl

d‘ HE

(2) What other social media apps QQ
do you use? Are they multi-

] . =
functional or not? Al ol % =

Content creation | information B Communication




Content creation B information B Communication
N2 i :
b2z A% FE Wechat
e Lifestyle Sharing

 Shopping guide * Microblogging e Messaging
* News e Social networking

* Hot topics * Mobile payment

* Long videos e Celebrity updates

e ACG community :

¢ |nstant messaging
e File sharing

Douyin

e Short videos
e Live streaming
e Viral trends




Other social media apps

o e \Workplace communication
DI ngTa I k e video conferencing

e Q&A platform
%p % e Content community

e Professional networking
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(1)

(2)
(3)
(4)
(5)
(6)
(7)

Watch a video clip on social media by WUHOO Digital, a marketing agency,
about why businesses should utilize new forms of communication. Complete
the seven reasons with the expressions you hear.

: Social media offers another marketing channel for creating

brand awareness, relationship building, or driving new sales.
: People enjoy being part of a business that is proactively

building a lively community.
:Social media is a great feedback source enabling one’s

prospects to communicate with the company and each other.
: Interacting in social networks can significantly increase the

online presence.
: Rating social media is a major lead generator as it

constantly brings high-volume traffic to the website.
: Listening to one’s prospects on social

networks can help achieve an increase in sales and also expand the customer base.
: Compared with traditional channels like print advertising,

social media marketing is affordable for any business.




Social Media




about why businesses should utilize new forms of communication. Complete

Watch a video clip on social media by WUHOO Digital, a marketing agency,

(1)

(2)
(3)
(4)
(5)
(6)
(7)

the seven reasons with the expressions you hear.
P y B

showcase your brand : Social media offers another marketing channel for creating

brand awareness, relationship building, or driving new sales.
develop a loyal community : People enjoy being part of a business that is proactively

building a lively community.
Improve customer serviceé  :Social media is a great feedback source enabling one’s

prospects to communicate with the company and each other.
increase digital exposure : Interacting in social networks can significantly increase the

online presence.
boost traffic in search engine rating : social media is a major lead generator as it

constantly brings high-volume traffic to the website.
expand sales and reach a new audience : Listening to one’s prospects on social

networks can help achieve an increase in sales and also expand the customer base.
cut marketing costs : Compared with traditional channels like print advertising,

social media marketing is affordable for any business.
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Watch the video clip again and discuss the following questions.

(1) What is search engine optimization (SEO)?

SEO is the practice of improving your website's search
engine ranking.

(2) What strategies can businesses employ to build a lively online
community on social media?




Watch the video clip again and discuss the following questions.

(2) What strategies can businesses employ to build a lively online
community on social media? Be proactive.

Share Create

valuable .‘ emotional
content. ‘ connections.
<

@

Listen to your Encourage
audience. interaction.

Provide great
customer
service.




Business knowledge

The True So-what of Social Media
(Text 2)
a e




» In what ways do you think social
media influences how people
work together or collaborate
today?

Do you think social media can be

useful for businesses or
workplaces? Why or why not?




#1384 (Social Media)

=

A% 5;8% (History & Evolution) <

LUFIB=FFE (Three Current Usages) <

SLIE LB X 8 (Achieving Business Value)

<

#2ig (Origin) >

ARSI (Corporate Adoption) >

ITHARE S (Recent Trend) >

(1) 2I&AKIE (Umbrella Term) >

(2) WebIF1BARIE (Web Environment Term) >

(3) IEWebLHLRIFIEARIE (Non-Web Organization Term) >

F—3% (First Step): B AFZEINERFIE (Mass Collaboration)

#ZIOEZE (Core Element): KFUEIN{E (Mass Collaboration)

FNIAZEN (Six Core Principles) >

B4 (Conclusion): AKX EREE, RN ZMERINEISZAE (Principles are Pillars)




1 @al me@ one of those terms that

means different things to different people. Some
history: It was originally associated with Web 2.0,
the Web’s shift from publishing to a platform for
the masses to share content and opinions. Then the

Into the text

Find in this paragraph the
synonyms for the underlined
expressions.

. . /)
corporate w@aught on that social media wasnt g ¢iectronic communication has

just for consumers; the term Enterprise 2.0
emerged to take Web 2.0 inside the enterprise, and

become a platform for
advertisements. §ocial mediz

the phrase social media expanded to include both. m The professional landscape

"R EAR XA R R AT AR REMR. BBR— T F: X
MMEATRYI S Web 2.0 BR R fE—#42, LEF M LA EMRE GG LR
T EERRILLEBARRSFNEZEINENTE. Bk, £
AP FR BAL IR R R T AN TRk 2.0" K45
RPLETIA, 2 Web 2.0 BIFEAT AT 0k ME R A, AR EAR"
A XHTEZY &, HET MR A kg AN @ .

related to large companies is
doing ever more to address
the loss of female talent and
the difficulty of combining
work with child care.

Corporate world




2 Now with the huge and growing popularity
and influence of Facebook, Twitter and, more
recently, Google+, common use of social
media is swinging back to the Web, but with a

Into the text

Find in this paragraph the
synonyms for the
underlined expressions.

more limited scope—synonymous with
consumer-side(social networkin tie acquaintances has

Today, our number of weak-

‘ exploded due to the
An A, FL%: Facebook. Twitter J/Xﬂ%v‘\éﬁ Internet—to the

Google+ ¥ iz AR ]i%ﬁ—iﬂfl-:[;— ] iﬁ}%ﬁg AN phenomenon of creating and

maintaining personal or

Ziﬁ\k ”fZIf\ﬁl/’) Fl%)b)ﬂ —/T.IE }3 @J lﬂ ék‘:l: business relationship.

{Z@lii]ﬂ?ﬁ FF'&——%‘H‘:]“J%J ﬁ'%‘f’% ﬂ’ntstﬂ Social networking
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3 For some clarity, let’s look at the three ways the
phrase social media is used today:

(1) As ancumbrella terndthat covers all uses of the

new social technologies—aka social collaboration,

community collaboration, and social computing. It

connotes an online environment established for the

purpose of mass collaboration. But it must have a

purpose—e.g., Facebook is an online environment
for the purpose of interacting with a large number of
friends.

Ve H BiFrfumbrella term ( EFEMRERIE ) , BEMFHIAK
AR ] —— L AR E, AR AR, XA
A AR B R R SR IR AL AE T L R R . BRI
35 sh AT BF B 0 Bl ) ——tbAr, Facebook Bt —ANE 1A T
5 REWA ZFH LRI,

Into the text

Find in this paragraph the
synonyms for the
underlined expressions.

The term “programmer” is
also relatively vague but in
the scope of this article I’'m
viewing its context as a broad
or general term for front-end
and back-end web
developers.

Umbrella term




3...

(2) As a term for environments on the Web—aka social
Web, collaborative Web, ReadWrite Web and Web 2.0—
referring to social sites open to the general public. This
usage gets most of the press, with the 700 million or so
users on Facebook, massive Twitter traffic and the huge
Web blogosphere. It's becoming standard for large
organizations to maintain a marketing communications
presence on the major social sites on the Web.

(2) e LA AE ——H AR ML, WENL., &5
P 2 A Web 2.0—— 4745 AR 2L 1 1) L 38 KRR BAIAER Wb, X &
IR R ) Bl &, rbAr Facebook 3K %1 7 4L P . Twitter it
ZEEK. URBERVIPBIEERE . 4nbd, KBS EFAERK
vh b S AR S LR Y ATRELE.

Into the text

What does the term
“blogosphere” refer to in
this context?

It refers to the large
community or
network of web
blogs, which is part
of the social Web.
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4 How to achieve real business value from social media?
One of the first steps on this path is understanding how to tap
into the power of what we call mass collaboration. We believe
that achieving this distinctive kind of collaboration is the true
so-what of social media. Success involves adhering to six core
principles:

e Participation. Mobilize the masses to contribute. The
value comes not from the technology

itself but from user participation and the user-generated
content this facilitates.

e Collective. People must swarm to the effort. This act of
going to the content to contribute is a fundamental shift
in behavior that enables the scale of mass collaboration.

Into the text

What is the significance of
“swarming” in the
Collective principle?

Swarming, which means
people actively gathering to
contribute, is a
fundamental change in
behavior that makes large-
scale mass collaboration
possible.




Swarm (n. & vi.) &f, FXEFEXTHBFZ D)

a swarm of bees

2
A
*H

The crowd swarmed out of
the stands onto the field.

EOAILA T B )
N 3>877




4 How to achieve real business value from social
media? One of the first steps on this path is
understanding how to tap into the power of what we call
mass collaboration. We believe that achieving this
distinctive kind of collaboration is the true so-what of
social media. Success involves adhering to six core
principles:

e Participation. Mobilize the masses to contribute.
The value comes not from the technology

itself but from user participation and the user-
generated content this facilitates.

e Collective. People must swarm to the effort. This
act of going to the content to contribute is a
fundamental shift in behavior that enables the scale
of mass collaboration.

AT AL SR F KA B BRI W k)

1B? B—F REHEBAITIHER" KIAR

WE" I E. AV, EIXF

$FE R P EAR X A AL AR 8 TIEAH)

ffﬁ . BBRARY, EEEMHESK
Zo J7 ]

o X5 R M ( Participation )

3N 0N RARFRAR TTER . IMEET RIET &
BARAARY, MAHAFVES R dit
P AP AERME (UGC) .

o £4KR M ( Collective )

A RERES . H P 2T
PRI Bk, X AT S O SR AR
AUEFT, A RESLILRABLIE




4 ..

e Transparency. Allow the community to validate and
organize content. Through this transparency, the community
improves content, unifies information, self-governs, self-
corrects, evolves, creates emergence, and propels its own
advancement.

¢ Independence. Participants can contribute independent
of any other—no matter where they are or whoever else
may be posting content at that time; no coordination of
collaboration or pre-existing relationship is required.

e Persistence. Contributions must endure for scaled value,
captured in a persistent state for others to view, share, and
augment.

Into the text

Why is “no coordination of
collaboration” important in
the Independence principle?

It allows participants to
contribute freely and
flexibly, without relying on
others to organize or
approve their input, which
scales collaboration.




4 ..

e Transparency. Allow the community to validate and
organize content. Through this transparency, the
community improves content, unifies information, self-
governs, self-corrects, evolves, creates emergence, and
propels its own advancement.

¢ Independence. Participants can contribute
independent of any other—no matter where they are or
whoever else may be posting content at that time; no
coordination of collaboration or pre-existing
relationship is required.

e Persistence. Contributions must endure for scaled
value, captured in a persistent state for others to view,
share, and augment.

o FHJR M ( Transparency )

TEAL R R ISTEAnLH 22 ) R . 3R 33X A
FOALE, HREEG H ERI*NA.
Az h ., ARAE. HRBE. T

WriEft. AV IR, JHESh A &
R

o J3rJ8 M ( Independence )

b AT o B TR, A

AT —— T & AT, e
B EERN MR, FAEEFLD
AREH X%

o FFAJRM ( Persistence )

T EA P R sk MK RARAF A e SEBLHAR
AAME, UFABBXEHET R, ik
AT UESR . HFATE,




4q ..

e Emergence. Communities self-direct for
greater productivity. Emergence is what
allows these communities to come up with
new ways of working or new solutions to
seemingly intractable problems.

Intractable (adj.) 7 3 &%, 50 B &), 18 5% 1

* Intractable materials & 2y m T 414 K
* Intractable pain # JH IR BT TR
* Intractable problems &1

o /AIJEM ( Emergence)

ARAN RG] FLIE
&2 . IRV BALE
1EAE R AE 6] 3 B e L
Y67k, RIRB|RFF M
TCIRAERR 03T T 5%




5 These are the pillars of collaborative success.
The technology itself is not what matters; no
social technology is great enough to save efforts
that ignore the fundamental principles of mass
collaboration.

iX ixﬁ}ﬂ?miﬂﬂ’]i’l‘-o N S N
BAREY ; ArsFH T RIARMER XA
W, BRI T A5

Into the text

Paraphrase the
highlighted sentence.

The significance lies not in
the technology itself but
rather in the recognition
that no social technology
can succeed if it disregards
the fundamental principles
of collective collaboration.
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Read the text and answer the following questions.

1 How has the meaning of social media evolved over time, and how is the phrase
currently understood?

The meaning of “social media” has evolved from the Web’s shift from publishing to a platform for
the masses to share content and opinions, to including consumer-side social networking. Currently,

it encompasses three main usages related to social technologies, environments on the web, and
environments created by non-web organizations.

2 In what way does the text imply that mass collaboration is essential for the true
success of social media in the business context?

The text implies that “mass collaboration” is essential for social media success in business by
emphasizing active user engagement, which generates valuable content. Collective action enhances
productivity, while transparency fosters trust and improvement. Participants’ independence allows for
diverse contributions, and the persistence of content ensures ongoing access to valuable information.
Finally, self-directed communities can innovate, driving transformational value. Together, these
principles show that “mass collaboration” is foundational for effective social media use in business.




Work in pairs. Discuss the six core principles that contribute to the success of mass
collaboration according to the following directions.

Student A Ident!fy one core principle that resonates most with you and
explain why.

Name a social media platform you are familiar with and

Student B describe how to apply the core principles based on the
specific features of each platform.

Engage in a discussion that compares and contrasts the
selected principles, highlighting key aspects and potential
impacts outlined in the text.

Compare
notes

Reflect on how these principles can be applied in real-world

Discussion scenarios to enhance mass collaboration and achieve
business value.




#1384 (Social Media)

=

A% 5;8% (History & Evolution) <

LUFIB=FFE (Three Current Usages) <

SLIE LB X 8 (Achieving Business Value)

<

#2ig (Origin) >

ARSI (Corporate Adoption) >

ITHARE S (Recent Trend) >

(1) 2I&AKIE (Umbrella Term) >

(2) WebIF1BARIE (Web Environment Term) >

(3) IEWebLHLRIFIEARIE (Non-Web Organization Term) >

F—3% (First Step): B AFZEINERFIE (Mass Collaboration)

#ZIOEZE (Core Element): KFUEIN{E (Mass Collaboration)

FNIAZEN (Six Core Principles) >

B4 (Conclusion): AKX EREE, RN ZMERINEISZAE (Principles are Pillars)




Homework




Homework (Friday)

e Watch Unit 2 Lead-in Video

 Learn the new words and phrases in Unit 2 Text 1




END
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