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Why Business English 1?

T A5 %RIENEEFEKRIL? ChatGPTH l
A, MIEIERFEE HIF  an e S0k DYFEE OSSR Q
¢, FRRER HiE

A 6 07:18 AT/ 1R FABFEAKS
HENEEE, THREERSHETES(ET?
| /SEE || S EEEE | eFTES @eTETE 45% -

ME—ORFIRREREEIS?

ERAZCEENER ? Enasl ~

3

347 MEIE BAHEE <

1,713 A B HE ©

8. EisErs \ & T2 @25ETE 4 5S




Why Business English 1?
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Why Business English 1?
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Course objectives
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Video:Why | learned English?



Why I Learned English ｜ Jack Ma.mp4
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3. Presentation ZHE (10%)
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3. Presentation ZHE (10%)
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e What type of application or software or game it is

e When and how you know about the application
e What you have experienced with it
e And explain why you like it
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Unit1_brands_podcast.mp4
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Questions: Brands in Our Daily Lives

J What brands have you interacted with today?
JdHow do these brands influence your choices?

J What qualities make a successful brand?




Brands? Choices? Qualities?




Discuss the following questions in groups.

(1) What are the characteristics su ijHQWH HOHEYTEA
of the following brand et GRUT S ¥
names? What images are
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complete the following paragraph with the expressions you
hear.

- Woatch the first part of a video clip on brands and
2



file:///C:/_Ella/_2UIBE/UIBE教材编写/_第2册/20250627 第二册PPT及其他电子资料/Book 2 Unit 1/B1U1WU2 What is a brand.mp4

) Watch the first part of a video clip on brands and
complete the following paragraph with the expressions you hear.

A brand is (1) ___Wwhat people feel about you, the service you
provide, or (2) your organization ., jt js (3)
part rational mostly emotional What is

brands stand for something, not many things, one thing. Swedish
carmaker Volvo (7) define their brand _ \jth 4 single word:
safety. And it seems to work for them. Harley—Davison makes
motorcycles. Guess what they stand for? (8)

Freedom rather than a more powerful engine, a more

reliable bike, or a smooth ride.
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3 Woatch the second part of the video clip and discuss the following

questions.
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3

Woatch the second part of the video clip and discuss the following
questions.

1. Why does the speaker say brands are experiential?

The essence about providing products or service is about serving
people.

2. What are the three things we can do to maintain and grow a
brand?

Be different. Make yours stand out. Be vigilant. Don’t allow your brand to do

things it shouldn’t. Be relevant. The marketplace changes constantly. Make
sure your brand keeps up.

3. According to the speaker, who owns the brand? Do you agree with
that? Why or why not?

Brands are owned by the people.
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Homework
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