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VVarming up




complete the following paragraph with the expressions you
hear.

- Woatch the first part of a video clip on brands and
2
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) Watch the first part of a video clip on brands and
complete the following paragraph with the expressions you hear.

A brand is (1) ___Wwhat people feel about you, the service you
provide, or (2) your organization ., jt js (3)
part rational mostly emotional What is

brands stand for something, not many things, one thing. Swedish
carmaker Volvo (7) define their brand _ \jth 4 single word:
safety. And it seems to work for them. Harley—Davison makes
motorcycles. Guess what they stand for? (8)

Freedom rather than a more powerful engine, a more

reliable bike, or a smooth ride.
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3 Woatch the second part of the video clip and discuss the following

questions.




3

Woatch the second part of the video clip and discuss the following
questions.

1. Why does the speaker say brands are experiential?

The essence about providing products or service is about serving
people.

2. What are the three things we can do to maintain and grow a
brand?

Be different. Make yours stand out. Be vigilant. Don’t allow your brand to do

things it shouldn’t. Be relevant. The marketplace changes constantly. Make
sure your brand keeps up.

3. According to the speaker, who owns the brand? Do you agree with
that? Why or why not?

Brands are owned by the people.
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Language in use

be vigilant fRFFE1Y . 9. ER

e - to be watchful and alert, especially for potential
problems or dangers

o 3 XH

* be alert

* be watchful

® be attentive

* be cautious

e stay on guard

* keep one's eyes open
o ] 4]

Companies must be vigilant about changes in
consumer preferences.

A s R H 0 TR

be relevant J1 X 1. RN . HEXH

e - closely connected or appropriate to what is being
done or considered; having significance

o 3 X

* be pertinent

* be applicable

* be related

* be connected

* be significant

* matter (37187 )
o 1] 4]

To succeed, brands must remain relevant to their
target audience.
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Text 2 Brand image ﬁ




mhEH RS mh#iR5!

Brand Image & Brand Identity

rle,

ZEZIOMIES: | Master Core Concepts

== IR ZE X B | Understand Differences

= FS)ETESEREY | Learn Management Strategies



Read the | paragraph and answer the questions:

d What is Kevin Keller’s definition of brand image?

”Perceptions about a

STRATEGIC Rl &
CRAND /- brand reflected as
MANAGEMENT ~

BY KEVIN LANE KELLER associations in the minds

BOOKS SUMMARY &
CRITICAL REVIEW

V4
of consumers.




.Brand image mhBE R

Consumeyr Brand Associations

Pre-existing Knowledge

=
Prior understanding of the brand

Brand Experiences
B —

Direct interactions with the brand




Pre-existing brand knowledge

Open Question:

Which country do you think designs the most fashionable clothes?

TOP 10 MOST VALUABLE APPAREL BRANDS 2022
1e € 24 () 32 () 4+ () 5+ @
— Y ocuwa T A\

OUIS VUITTON

$33.2bn $23.4bn $18.1bn $15.3bn $14.6bn

6+ () 7+ © B8« B 9« () 1040

&

i) : 1= funi
HERMES m 7%/’/, Cautier

PARIS

$13.5bn $13.0bn $12.7bn $12.4bn $9.6bn

ource: Brand Finance Apparel 50 2022




Language in use

across the board 2@ #.. L&/, — 7 I#H,

e - applying to all categories, groups, or areas without exception
o VX H
e universally
e comprehensively
generally
in all areas
without exception
 for everyone/everything
o 1] 4]
The company announced a 5% salary increase across the board.
B8] T AT A B m#5%.




2. Brand image vs. Brand identity

"SR PE PR

Brand Image Trap
BAX NSRBI FRiEmE SR 2 mhEIR B RS RSE IR

Danger: Companies focus too much on image while neglecting strategic identity building




mhEHR

Brand Image

ENX Definition
IBEE LS ERIAR

Consumer's actual perception

A Perspective

SMERALES (External)
kBESEEDE

4% 5 Characteristics

I LAY Eee S

Dynamic, hard to control

mh&iR 7l
Brand Identity

EN Definition
NEIREUEIRRER

Company's intended message

R Perspective

REBAR (Internal)
S ==k 2

4¥r/ Characteristics

iiRHE. ATEEE

Strategic, manageable




2. Brand image vs. Brand identity

" {AZH Fillin the Blanks

ISR R T EEE OEPRME_RE

Brand image reflects brand associations inthe consumer's mind.

RIERBIRATRBIEAN_ VL (58,

Brand identity is the desired message the company wants to convey.




3.Why is brand image so important?

Investopedia Says:

The term's meaning depends very much on the context. In general,
you can think of equity as ownership in any asset after all debts
B ran d eq u |ty associated with that asset are paid off. For example, a car or house

e with no outstanding debt is considered the owner's equity because
EYI% )-'|l-$ ’)rl f“: he or she can readily sell the item for cash. Stocks are equity because

they represent ownership in a company.

Brand extension

o JE 3L A




4. How to build brand image!?

Creative
advertising
(p.6)
Excellent High-quality
customer products
service (p.5) (p.7)

Customer-
centric




Read the text and answer the following questions.

1 Why can people who do not need or use a particular product
form the associations and create an image of the product?

Kevin Keller believes that associations are built up as
consumers indirectly make inferences based on our pre-
existing brand knowledge, for example, country of origin.

(para.l)




Read the text and answer the following questions.

2 What are the key points of building a good brand image?

A company can manage its brand identity. It should understand
what it want its brand to stand for. A company can make sure its
employees well trained and enthusiastic and ensures that the
store is clean and easy to navigate. It can also communicate its
promises, value and attributes through creatively advertising and
high-quality products to influence its brand image.




Work in groups and discuss the following questions.

@ What makes brand image different from brand identity? Complete the following
graph using the terms provided in the box.

brand image reputation belief
brand identity slogan language
design logo emotion




Work in groups and discuss the following questions.

@ What makes brand image different from brand identity? Complete the following
graph using the terms provided in the box.

companies

7\ .
esign
logo

V4 language

company name \

4




Work in groups and discuss the following questions.

(2) Name a brand you are familiar with and describe its brand image.
Do you think the brand image involves any message that the
company does not want to communicate about itself?
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Key words and
phrases




fad

hinSEHI

Market Position & Competition

market share (n.) i B=E

¥&He: gain/lose/dominate market share

/f%@:tApple has gained significant market share in the smartphone
Industry.

oligopoly (n.) BT ZEkR
1a)#R: oligo-(ZDER) + -poly(3E737)
6] The smartphone market is an oligopoly dominated by Apple and Samsung.

hub (n.) #X4H; H(

¥&HL: innovation hub, tech hub, transportation hub
#IIa]: Silicon Valley is the global hub of technological innovation.

? BaEE:

"MR—MTURBE3-ARKKAFHEFI0%HIHE, XEHA? "




branding (n.) sahZeliE
sMEfZI\: brand (v.) $TIEMRAE
#IIG]: Nike's branding strategy focuses on inspiring athletes.

branded content (n.) sRR2{Y RS
X3 sE@storytelling, AERERE =

#IIG]: Red Bull's extreme sports videos are excellent branded content.

C, brand equity (n.) SRS /RHE

- i ] B \.: brand value

I:II:IHE—E E%ﬁ #IIa]: Apple's brand equity is estimated at over S500 billion.
Branding & Marketing
creative (n.) BISASE
1A MEEEHA: creative (adj. BEIERY) > creative (n. BIEZEFT)

#IIG]: Send me the creatives for the social media campaign.

? BEE:

MY Rlogo, BERIHEERIIBRIER.

A brand is not just a logo, but an emotional connection with consumers.




packaging (n.) ®3%; JMEEE
&18): package (v.)
WESY: DYEaR QENS

#IIG]: Eco-friendly packaging has become a key consumer concern.

customer service (n.) EFIRS

FB>%18): customer support, after-sales service
#IIG]: Amazon's customer service is a key factor in its success.

-

=3RS

Product & Service

mediocrity (n.) 3EfE
f22518): mediocre (/ERY)
#IIG]: In today's market, mediocrity is no longer acceptable.

? EHSRBYE:
Packaging255—E[S:; customer service2I%E, A2,

Packaging is the first impression; customer service is an
investment, not a cost.




leapfrog (v.) ESikz\ 2R, Bl
[RE: BES% > BERZUR B
#I/aJ: China leapfrogged traditional banking by adopting mobile payments.

flourishing (adj.) Z*5</Y
aial: flourish (Z25%)
#IIG]: E-commerce is a flourishing industry in China.

lﬁ burgeoning (adj.) MuELZER)
[E ™ 17): booming, thriving
& E_E E{t #IIG]: The burgeoning Al industry is attracting billions in investment.
Growth & initiate (v.) &Zi¥2; {#FIa
Transformation Zi7: initiative (@0

#IIG]: The CEO initiated a digital transformation program.

? icliziIs:

R REIEEERI: initiate (FFUR) = burgeoning (RIEEK) >
flourishing (2¥5%) > leapfrog (F57%)




1
EESME

Connection & Collaboration

bind (V ) E |=||=I ' ggﬁ
2217): bond (A
#II5]: Shared values bind team members together.

coordinate (v.) {i}iE
241al: coordination (i)
#lIG]- Managers coordinate efforts between different departments.

seamlessly (adv.) Fo4Eith
F22518): seamless (Fo42RY)

#IIG]: The software integrates seamlessly with existing systems.

pitch in (F2i8) &5;
[E M chip in, contribute
#IIG]: Everyone pitched in to meet the deadline.

? EEnE:
IR sRyEME, FEH0pitch inRteam playerBIEBEEFFIR.

Modern businesses emphasize collaboration; actively pitching in
is a key trait of a team player.




herald (v.) fiisy; B

[5 3 37): announce, signal
/6] The product launch was heralded as a game-changer.

fame (n.) BfFE; e

YBHL: achieve/gain fame
/6] Elon Musk's fame extends beyond the business world.

touching (adj.) XARY; EIARY
&N1A): touch (BEZN)
‘g;ﬁ 5 E’"Iﬂ #IG]: The brand's touching advertisement went viral.

Communication & Influence

intensity (n.) S&E; 824
F22518): intense (3EZUAY)

#IIG]: The intensity of competition continues to increase.

? SHET
FREE S E BRI (touching)FI5EE (intensity) A BEFE I /= & (fame),

Good communication requires emotional resonance (touching) and
intensity to build reputation (fame).




@
RIESEIHR

Strategy & Innovation

tap into (}8iF) 21E; FIA
¥&HC: tap into a market/resource/talent pool
#IIG] Starbucks tapped into Chinese consumers' growing coffee culture.

grease the wheels (f8i5) {EIRFiE1T
SRR 4 2R LI

#IIa]: Good supplier relationships grease the wheels of operations.

call the shots (}2i8) (£, =iz
KiR: SiEa)
#IIEJ: The CEO calls the shots on all major decisions.

ideology (n.) RIRSES; EBE
BN : t1AmazonfY"customer obsession"IEA:
#IIG]: Corporate ideology shapes company culture.

? BEEE:

\ ——

FRINE Nl E B tap intoZE3K, grease the wheelsibiZEH7, FH2Zcall the

shots,

Successful businesses know how to tap into demands, grease the wheels for smooth
operations, and eventually call the shots.




&s

XL SR

Contrasts & Descriptions

mundane (adj.) <EMAY
[z Mid): extraordinary

#l Entrepreneurs solve mundane problems
creatively.

preindustrial (adj.) TA{£BURY
13fR: pre-(ZBY) + industrial
#I Preindustrial economies were agricultural.

arena (n.) Sa§lp; Ml
5|8\ : T4t

Al Tech giants compete in the Al arena.

® NH:
XLEGFIEIAR W ENMEINARNMAZ: MmundaneH & ZlchaoticBl)Ml

B, BElarena =S,

chaotic (adj.) ;EELAY
F18): chaos (iEEL)
#I The startup's early days were chaotic.

barely (adv.) #13&; JLEA
[E\1d: hardly, scarcely
#I} The company barely survived the crisis.

critique (n./v.) JE; T
FaiZ: BReJ{ER1ate Al {EaniE
#I The plan received harsh critique.

These words describe different states of business environments: from mundane
daily routines to chaotic startup phases, to competition in the arena.

11



Text | - % -
Branding in a New Age q‘ c




Are you familiar with the concepts?

Mass media K&t
ass medio kAt [

e Television commercials

e Radio ads 103 9 * Facebook facebook

e Newspapers ¢ [nstagram

» Magazines LA IE B * TikTok
e Billboards e \Wechat moments

e Bilibili
e Youtube




The revolution of media

ARG EE

2016- 2020-
2004-2020 present future

@) || = || & || &

Mass media  Digital Media Social Media Algorithm Media % Taxéd
B AR i ZL, A EF FEw . AT
CHAT B EF MW EFERMt Facebook. % TikTok. #&  EAREE 25
R Ak FWAINLY WAMEF R AR #iERK
& AT 7




The Broken Promise
NV E N

"Social media was supposed to usher in a golden
age of branding. But things didn't work out that way."

AR N B mEZIRiIESIN, BF5RE.

000
\%

Key Insights: \l'

SRR ST . .
e Failed Expectations

. (EOTERERRRISR K AYHALE




Para. | The problem

What did companies invest billions in as part of
their digital strategy?

e “As a central feature of their digital strategy, companies made huge bets on
what is often called branded content.” (#44])

What was the result of companies' huge
investments in social media branding?

e “But despite all the hoopla, such efforts have had very little payoff.” ( %34 )
e “Yet few brands have generated meaningful consumer interest online.” (#x

B—#)




Para. | [ Words & phrases ]

Hoopla /'hu:pla:/ XEF £, MF ( F X )
« all the hoopla A A iX s X4 Make huge bets on ‘
* media hoopla BAKIAE £ E TR x; 7{7_1—_&;})% /D/%

* Despite the hoopla, ... X% KEET AL, . make a bet on /P HLAE 2 £
w

Payoff /'perd:f/ ®ik; *k&; KE * make big bets on j‘j‘%t
: * make huge bets on B #1417
* big/huge payoff B K [El4}k Addhd
* see the payoff F 2| i %
* The investment paid off. 3% % k4% 7 = 4.

w
& &




Para |. { Text J

In the era of Facebook and YouTube, brand building has become a
challenge. A decade ago, most companies were heralding the
arrival of a new golden age of branding. They hired creative
agencies and technologists to put brands throughout the digital
universe. But despite all the hoopla, such efforts have had very
little payoff. As a central feature of their digital strategy, companies
made huge bets on what is often called branded content. The
thinking went like this: Social media would allow your company to
leapfrog traditional media and build relationships directly with
customers. If you told them great stories and connected with them
in real time, your brand would become a hub for a community of
consumers. Businesses have invested billions following this vision.
Yet few brands have generated meaningful consumer interest
online. What has gone wrong?

Yet, few & 3L,
ARE T 23




Para 2. Historical Context

Why did branded content work well in the
early mass media age?

e “This early form of branded content worked well
because the entertainment media were
oligopolies, so cultural competition was limited.”

(Para 2, #24])




FRRIE KA, AL R
Para 2. Text AR (E5EA D) R

In the early days of the mass media age, companies borrowed approaches
from popular entertainment to make their brands famous, using short-form
storytelling, songs, and touching characters to win over audiences. This early
form of branded content worked well because the entertainment media were

oligopolies, so cultural competition was limited. Consumer marketing
companies could buy their way to fame by paying to place their brands in this
cultural arena. The rise of new technologies allowed audiences to opt out of
ads — from cable networks to DVRs and then the Internet. Then companies
learned to compete directly with real entertainment. BMW pioneered the
practice of creating short films for the Internet. Soon corporations were hiring

top film directors and pushing for ever-more-amazing special effects. These
pre-social-media digital efforts led companies to believe that if they delivered
Hollywood-level creative at Internet speed, they could gather huge audiences
around their brands.




= @VouTube " BMWshortfimX Q&+ (9

BMW’s short films m

The BMW film series, "The Hire" was

a series of eight short films (each

about eight minutes long, on

average) produced for the Internet in PR R
2001 and 2002. A form of branded
content, all eight films featured BAAAFRLES, ~ Ve leind i Esknp Sty v o (AUL9 Films i...
popular directors from across the >

globe, starred Clive Owen as the SR °1 " e e (emestered n 410 S01E01

"Driver”, and highlighted the g N

performance aspects of various S

BMW automobiles. e

B BMW Films "Star" (Remastered in 4K) SO1E04

@ SecondWind

* ' BMW Films Powder Keg Director Alejandro Gonzalez Inarritu
Test Drive



https://www.youtube.com/watch?v=mrLYQnjzH7w&t=90s

Para. 2 { Words & phrases J

H =0 7;__‘ X
Entertainment / entar'teznmant/ Oligopoly (n.) 2= 3k Z W

e monopoly Z ¥ ( —% ) /oligopoly 2=
( P HILE )
e e.g. The smartphone market is an

oligopoly dominated by Apple and
. -E-‘ 2H . YY)
Win over gifr; BLAR Samsung.

 popular entertainment KAR4E 5
* entertainment industry 3% 5§ /= b

-

* win over audiences/customers A5, ' Opt out of EFFIR & ; EFER

* win sb over with... A...5fF 3 A e B optin 3 AMA

* optout of ads Bkt 4
* opt out of emails iR 1T BRHF




Para. 2 [ Words & phrases ]

Pioneer / para'nir/ (v.) FFA|; &% 528K

* pioneer the practice of... JF4)... B9 ik

* pioneer a new approach £ 2 X 3 7 i
* be pioneered by... &... 7 1|

e pioneer 4L % 18], FKoT"HIRHF"

Creative (n.) €| &A1& ; AIFE MR ( T AL )

* the creative (= creative work) 4] &4F &

* E.g. The agency produced award-winning creatives for the
campaign. %) &8 A EFHFAE T KRE Q) HAE M.

o [7] K A #: visuals (FLWAE &), copy (LX)




Para 3. Social media

Crowdcultuire

e Authentic co'ptent
e Created by p:eople

Corporate branding

e Mediocrity: opposite of
art worlds
e Created by staff




Para. 3 Text

But social media has changed everything.|Social media binds together
communities that once were geographically separate, increasing the pace
and intensity of collaboration. Today you will find a flourishing
authentic content created by everyday people rather than
by brands—around almost any topic: espresso, Victorian novels,
libertarianism, new urbanism, homeschooling. With a few clicks, you can
jump into the center of any these subcultures, and participants'
interactions move seamlessly among the web, physical spaces, and
traditional media. In YouTube rankings of channels by number of
subscribers,@rate brands barely a@The problem that companies
face is structural, not creative. Big companies organize their branding
efforts as the opposite of art worlds. They excel at coordinating and
executing complex marketing programs around the world but it leads to
mediocrity when it comes to cultural innovation.

* HH 4]

« B8 1

crowdculture

AN AL,

T]‘ A Jknn}%#’f‘t
L




Para.3  Words & phrases ]

Bind (v.) BxZ%:. . IEH &
o FAML: bind together, bind Authentic (adj.) 52K, 12 89

people/communities : :

e . . o FAHL: ~ experience, ~ brand, ~ voice

e T X8 unite, connect, tie together, link o
e I X 17]: genuine, real, credible, trustworthy

Flourishing (adj.) #3589, SXEER) o JR_X.17: fake, artificial, phony

o >IRARS KRB, FHENHRA Seamlessly (adj.) TT.2&H.. FigH

e T 31d]: thriving, prospering, booming, -
;?owir?g & PTOSP & & o FAML: seamlessly integrate, seamlessly connect
o i X 18]: smoothly, fluidly, effortlessly,
continuously




Para.3  Words & phrases }

o o F&HL: excel at doing sth., excel in a field
Excel at (v.) %E&—T‘ e 3T X 77: be good at, be skilled at, be proficient in, shine at

Coordinate (V) o FXML: ~ efforts/actions/activities
ﬁ’“’ﬁ] : EE/E\ e T X 18]: organize, arrange, synchronize, harmonize

Execute (v.) o FHL: ~ a plan/strategy/campaign#fl % 17 : executive4TIEX
;HL"T . r‘= 8 (adj.) & T (n.)

\

L3 [J o - ,—_\__-H‘_‘ TR | = - M
Mediocrity (n.) >R X, ARRZ M B
e T X 18]: ordinariness, averageness, commonness

vl) vl)
"F‘%~ "F'ﬂ-' e Jx X 17]: excellence, superiority, distinction




Para.4 Cultural branding: Chipotle’s example

Grease the wheels
Az dh b, t"/‘\
1L 1H I 7?']

Greasy (adj.) 78 /A




Para. 4 Text J

While the rise of crowdculture decreases the impact ofi
branded content, it has greased the wheels for an i AZ/WA & -
alternative approach called Ccultural branding Chipotlei cultural branding
took advantage of a cultural opportunity when it promoted 1 , I
preindustrial food ideology with two short films that i;‘fﬁf].
commented on industrial food, tapping into a movement i
that began in the organic-farming subculture. The films:
were not particularly original. But they exploded on social |
media because they were myths that captured the |
ideology of the burgeoning preindustrial food "o ] 2
:
|

@wdcultu@

Crowdculture




Para.4 Cultural branding: Chipotle’s example

25 newsroom.chipotle.com/2016-07-06-chipotle-releases-short-film-a-love-story

= Q

Chipotle's first original short film, "Back to the Start,’ was released
in 2011, and followed a farmer’s evolution from small, sustainable
farming to large, industrial farming before going “back to the start”
and returning to farming the way he did it in the beginning. The
film was set to a Willie Nelson remake of Coldplay’s song “The
Scientist.” In 2013, Chipotle released “The Scarecrow,” which
highlighted issues associated with heavily processed food. “The
SCarecrow’ was set to a remake of the song Pure Imagination.
from the 1971 film classic “Willy Wonka and the Chocolate
Factory,” performed by GRAMMY Award®-winning artist Fiona
Apple. In 2014, Chipotle launched “Farmed and Dangerous,” a
four-episode scripted satire series that explored how perceptions
are created in the industrial food sector. Collectively, its
entertainment oriented content programs have won numerous
awards, including the Film Lions Grand Prix and the Branded
Content and Entertainment Lion at the Cannes Lions Festival.

Chipotle "The Scarecrow" Animation



https://www.youtube.com/watch?v=S1zXGWK_knQ&list=RDS1zXGWK_knQ&start_radio=1
https://www.youtube.com/watch?v=Cpp8Xpn7hEo

Para.4  Words & phrases

Grease the wheels

1% I A1) AT

Preindustrial (adj.)
ALk AR

Ideology (n.)
:—%}?1 \}F/ NN /\.\‘/u/fj“ %

Tap into
A TER. A

Burgeoning (adj.)
SRR R FT40

o> 313E, ol BT AT

e T X 7 facilitate, smooth the way, make easier

e #8 % 17]: industrial (1L #9), postindustrial (/& Ik BFAX A7)

e T X 17]: pre-modern, traditional, agrarian

o 3XHCL: political ideology, cultural ideology, dominant ideology
e T X 17]: belief system, philosophy, doctrine, worldview

o 3XHC: tap into a market/trend/resource/culture
e T X 17]: access, exploit, utilize, draw on, leverage

o -> BRI PR M Bk

e T X 17]: growing, expanding, flourishing, emerging




Para. 5 Cultural branding: Dove’s example

Dove 2004
Campaign for real

beauty

ads all across America for everyone to
see and love and sharing again

Real Women Show Off Their Skin After Using Dove Body Wash & Beauty
Bar

gy Dove US - .
ES N
18 1B ALTHE @ h276 B H8E L FH

12RRME 134FH)




Para. 5 Text J

Take the personal care category.as generated tremendous
consumer interest by championing distinctive gender ideologies.

Dove was a mundane, old-fashioned brand that followed the
beauty trends set by fashion houses and media. By the 2000s
feminist critigues of the use of size 0 models began to appear in
traditional and social media. Dove tapped into this emerging
crowdculture and jnitiated "Campaign for Real Beauty" by
celebrating real women's bodies in all their normal diversity—old,
young, curvy, skinny, short, tall, wrinkled. Women all over the
world pitched in to produce, share, and cheer for images of bodies
that did not conform to the beauty myth.

« £4): Dove % 3

e Size 0 models




Size 0 model “4&KHK AB#”

~ B 5170cm, A EAS5kg L WA IR

US Size

US Size

EU Size

UK/ AUS

BUST

WAIST

HIP

XS

32
34

4
6

32" to 34"
813 - 86.8cm

25" to 27"
63.5-68.5cm

35" to 37"
889-94cm

36
38

8
10

34" to 36"
86.8 -91.5cm

27" to 29"
68.5-737cm

37" to 39"
94 -991cm

40
42

12
14

36" to 38"
91.5-96.5cm

29" to 31"
7377 -787cm

39" to 41"
991-104.2cm

4Lt
46

16
18

38" to 41"
96.5-104 cm

31" to 34"
787 - 86.3 cm

41" to 44"
104.2 -111.8 cm

48
50

20
22

41" to 44"
104 - 1M1.7 cm

34" to 37"
86.3-94cm

4_4“ tO 4 1]
1.8 -119.4 cm

52
54

24
26

44" 10 47"
1.7 - 119.4 cm

37" to 40"
94 -10l.6 cm

47 to 50"
19.4 - 127 cm




Para 5 [ Words and phrases ]

Champion (v.)

18-%. ¥

Mundane (adj.)
T FLET . HRE)

Critique (v.& n.)
#IF. e

Intiate (v.)

R&. Ji

o 3XHC: champion a cause/idea/movement
e T X 14]: advocate, support, promote, defend

o >BTIR X, HHERZAFHZ AL
e i X 18]: ordinary, commonplace, routine, everyday
e )X X 17]: extraordinary, exceptional, remarkable

o FXHC: critique something, offer a critique
o T X 17]: criticize, analyze, evaluate, assess, review

o JAHL: initiate a
campaign/project/conversation/change
e T X 17]: start, begin, launch, trigger, commence




Para 5 Words and phrases

Campaign (n.) 7&3). &3

o FXMT: marketing campaign, advertising
campaign, launch a campaign

e 3T X 14 initiative, drive, movement, effort

Curvy (adj.) ¥ ZX X 8. FH8

o > RSP 5 AL E T FhMA
o T X 17]: shapely,, full-figured

Pitch in (v.) 225 . 0l Jrak

o JXHCL: pitch in with something, pitch in to
help

e 3T X 1d]: contribute, participate

Conform toi A . FF4&

o FXHL.: conform to
standards/norms/expectations/rules

e T X 1A]: comply with, adhere to, follow, meet
o )X X 17: deviate from, rebel against




Para.6 Summary: shift to crowd

! vy y
A decade in, companiestruggling to come ' AT

up with a branding model that works in the chaotic * Still
world of social media. The big platforms, like

Facebooks and YouTubes,caII the shots, Despite

 Seemto

. o May need to
while the vast majority of brands are cultural mutes,

investing billions. Companiescmay need to| _ HHE T hedging
shift their focus toward the core of digital power and | Iangu;gz
once again win the battle for cultural relevance with 1 . B %t T2 W

I = v Y > o,
the power of the crowd. | % 2 FALIL
. R
|
|




Para 6 [ Words and phrases ]

Chaotic (adj.) JBELE). T ®I

o 3XHL: chaotic situation/environment/market
e T X 17]: disorderly, confused, disorganized, turbulent
e J3_X_18: orderly, organized, systematic

Call the shotsftE. X5 #A

o ->>]3F, BRIAEIEKFR

e T X 17]: be in charge, make decisions, be in control, run the show

Mute (v.) 35+ JHI (n.) £ B (adj.) 9E&)

o FXHL: mute the sound/message/impact

e T X_1d]: silence, quiet, suppress, dampen




Exploring the text
o, )




Exploring the text

Scan the text and find the paragraph that gives information about each
of the following statements.

(Para. 3 ) 1 Flourishing crowdcultures in social media.

(Para. 6 ) 2 A shift to the digital power of crowd.

(Para.5 ) 3 Tapping into feminist critiques.

(Para. 2 ) 4 Why mass media digital efforts worked.

(Para. 4 ) 5 Preindustrial food crowdculture exploding on social media.

(pPara. 1 ) 6 Branding beyond branded content.




Exploring the text

Decide whether the following statements about the text are true (T) or
false (F).

( T ) 1Companies believed the approaches from popular entertainment
could make their brands famous.

( T ) 2You can have access to subcultures with a few clicks and
participants’ interactions move across online and offline media.

( F ) 3 Companies excel at not only coordinating and executing complex
marketing programs around the world but cultural innovation.

( T )4 Dove tapped into an emerging crowdculture and celebrated real
women’ s physiques.

( F )5 Companies have shifted their focus toward the real locus of digital
power.




Exploring the text

Read the text again and answer the following questions.

1 Why was social media supposed to usher in a golden age of branding?

Companies used to believe that social media would allow their companies to
leapfrog traditional media and build relationships directly with customers. If
they made great stories and connected with customers in real time, they would
attract many people.

2 How did social media contribute to the flourishing of subculture?

Social media binds together communities that once were geographically
separate, increasing the pace and intensity of collaboration. With a few clicks,
people can jump into the center of any these subcultures.




- Exploring the text

Read the text again and answer the following questions.

3 Why did Dove succeed in rebranding?

Dove tapped into an emerging crowdculture, the 2000s feminist critiques of the
use of size 0 models, and initiated “Campaign for Real Beauty” by celebrating
real women’s bodies in all their normal diversity.




Homework

o SZRRJE#7]: Language Skills practices 1, 2, 3 (page 18-19)

* T >] Case study: How to rebuild a brand brick by brick? (page
24-26)




Language skills §




1 Read the sentences and find synonyms in the texts for the underlined
words or expressions.

flourishing pioneered hoopla

1. The cover picture, the story, and all the bustling activities and
publicity that surrounded it made him a celebrity. (para 1, Text 1)

He claimed he was one of the first that did the medical treatment
which could kill cancer with light and ultrasound. (para 2, Text 1)

3. The company continues its moves toward fashion victory with the
announcement that its Luxury Stores are adding
more developing brands. (para 3, Text 1)




1 Read the sentences and find synonyms in the texts for the underlined
words or expressions.

1. The cover picture, the story, and all the bustling
activities and publicity that surrounded it made‘

hoopla
him a celebrity. (para 1, Text 1)

. He claimed he was one of the first that did the

medical treatment which could kill cancer with Lpioneered ‘
light and ultrasound. (para 2, Text 1)

. The company continues its moves toward

fashion victory with the announcement that its ¢ e
Luxury Stores are adding ﬂOUI‘IShIng

more developing brands. (para 3, Text 1)




1 Read the sentences and find synonyms in the texts for the underlined
words or expressions.

Endeavor navigate

4. If you agree to join the committee, we will try our best to
provide you with all the support you need. (para 2, Text 2)

5. Birds find the right directions by the stars and undertake
voyages as a yearly pilgrimage that would unnerve all but the
stoutest of human hearts. (para 5, Text 2)




1 Read the sentences and find synonyms in the texts for the underlined
words or expressions.

. If you agree to join the committee, we
will try our best to provide you with all endeavor

the support you need. (para 2, Text 2)

. Birds find the right directions by the

stars and undertake voyages as a yearly navigate
pilgrimage that would unnerve all but

the stoutest of human hearts. (para 5,
Text 2)




Choose one word that best completes each of the following sentences.

1. He studied both law and medicine, but found his real career
in politics, and at once constituted himself a of the most
advanced opinions.

QChampia

B. campaign

C. compact

D. channel




Choose one word that best completes each of the following sentences.

2. The discussions reached a new level of and by
lunchtime the exchanges were becoming very heated.

A. integrity

@intensi@

C. exclusivity

D. extent




Choose one word that best completes each of the following sentences.

3. By comparison, if a country has 99 percent of the people working
in agriculture—if it is feeding itself, even with everyone
working at that—then it is living at a subsistence level, the very

definition of poverty.
A. merely
B. only

o>

D. mostly




Choose one word that best completes each of the following sentences.

4. The following list represents a few of the top businesses that
can help you align your business plan the local market.
A. for
B. to

C. as

G




Choose one word that best completes each of the following sentences.

5. The best works of art are the expression of man’s to free
himself from a difficult condition.

A. stranger

C. strangle

D. sparkle




Complete the following sentences with the words.

1. Walking along the path, we appreciated
the__ flourishing bamboo that surrounded Brand
deep green water pools stocked with small fish.

. The government is launching a Flourish

new __ initiative to bring jobs to poor
areas. Generate

. Lateral communication improves Initiate
coordination and problem solving and

fosters employee satisfaction. coordinate




Complete the following sentences with the words.

4. Older production technologies often
continue to _ generate toxic wastes Brand

that were not regulated when the technology .
was first adopted. Flourish

5. This service will allow clients to include Generate
corporate and __ _brand _ styles within their
presentations.

Initiate

coordinate
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Discuss the following questions in groups.

(1) What are the functions of the (TR
following social media i‘l!;‘}f;?
platforms? How would you

choose among these platforms?
bl

d‘ HE

(2) What other social media apps QQ
do you use? Are they multi-

] . =
functional or not? Al ol % =

Content creation | information B Communication




Content creation B information B Communication
N2 i :
b2z A% FE Wechat
e Lifestyle Sharing

 Shopping guide * Microblogging e Messaging
* News e Social networking

* Hot topics * Mobile payment

* Long videos e Celebrity updates

e ACG community :

¢ |nstant messaging
e File sharing

Douyin

e Short videos
e Live streaming
e Viral trends




Other social media apps

o e \Workplace communication
DI ngTa I k e video conferencing

e Q&A platform
%p % e Content community

e Professional networking




2

(1)

(2)
(3)
(4)
(5)
(6)
(7)

Watch a video clip on social media by WUHOO Digital, a marketing agency,
about why businesses should utilize new forms of communication. Complete
the seven reasons with the expressions you hear.

: Social media offers another marketing channel for creating

brand awareness, relationship building, or driving new sales.
: People enjoy being part of a business that is proactively

building a lively community.
:Social media is a great feedback source enabling one’s

prospects to communicate with the company and each other.
: Interacting in social networks can significantly increase the

online presence.
: Rating social media is a major lead generator as it

constantly brings high-volume traffic to the website.
: Listening to one’s prospects on social

networks can help achieve an increase in sales and also expand the customer base.
: Compared with traditional channels like print advertising,

social media marketing is affordable for any business.




Social Media




about why businesses should utilize new forms of communication. Complete

Watch a video clip on social media by WUHOO Digital, a marketing agency,

(1)

(2)
(3)
(4)
(5)
(6)
(7)

the seven reasons with the expressions you hear.
P y B

showcase your brand : Social media offers another marketing channel for creating

brand awareness, relationship building, or driving new sales.
develop a loyal community : People enjoy being part of a business that is proactively

building a lively community.
Improve customer serviceé  :Social media is a great feedback source enabling one’s

prospects to communicate with the company and each other.
increase digital exposure : Interacting in social networks can significantly increase the

online presence.
boost traffic in search engine rating : social media is a major lead generator as it

constantly brings high-volume traffic to the website.
expand sales and reach a new audience : Listening to one’s prospects on social

networks can help achieve an increase in sales and also expand the customer base.
cut marketing costs : Compared with traditional channels like print advertising,

social media marketing is affordable for any business.



file:///C:/_Ella/_2UIBE/UIBE教材编写/_第2册/20250627 第二册PPT及其他电子资料/ppt 牟童/Book 2 Unit 2/B2U2WU social media.mp4

Watch the video clip again and discuss the following questions.

(1) What is search engine optimization (SEO)?

SEO is the practice of improving your website's search
engine ranking.

(2) What strategies can businesses employ to build a lively online
community on social media?




Watch the video clip again and discuss the following questions.

(2) What strategies can businesses employ to build a lively online
community on social media? Be proactive.

Share Create

valuable .‘ emotional
content. ‘ connections.
<

@

Listen to your Encourage
audience. interaction.

Provide great
customer
service.




Business knowledge

The True So-what of Social Media
(Text 2)
a e




» In what ways do you think social
media influences how people
work together or collaborate
today?

Do you think social media can be

useful for businesses or
workplaces? Why or why not?




#1384 (Social Media)

=

A% 5;8% (History & Evolution) <

LUFIB=FFE (Three Current Usages) <

SLIE LB X 8 (Achieving Business Value)

<

#2ig (Origin) >

ARSI (Corporate Adoption) >

ITHARE S (Recent Trend) >

(1) 2I&AKIE (Umbrella Term) >

(2) WebIF1BARIE (Web Environment Term) >

(3) IEWebLHLRIFIEARIE (Non-Web Organization Term) >

F—3% (First Step): B AFZEINERFIE (Mass Collaboration)

#ZIOEZE (Core Element): KFUEIN{E (Mass Collaboration)

FNIAZEN (Six Core Principles) >

B4 (Conclusion): AKX EREE, RN ZMERINEISZAE (Principles are Pillars)




1 @al me@ one of those terms that

means different things to different people. Some
history: It was originally associated with Web 2.0,
the Web’s shift from publishing to a platform for
the masses to share content and opinions. Then the

Into the text

Find in this paragraph the
synonyms for the underlined
expressions.

. . /)
corporate w@aught on that social media wasnt g ¢iectronic communication has

just for consumers; the term Enterprise 2.0
emerged to take Web 2.0 inside the enterprise, and

become a platform for
advertisements. §ocial mediz

the phrase social media expanded to include both. m The professional landscape

"R EAR XA R R AT AR REMR. BBR— T F: X
MMEATRYI S Web 2.0 BR R fE—#42, LEF M LA EMRE GG LR
T EERRILLEBARRSFNEZEINENTE. Bk, £
AP FR BAL IR R R T AN TRk 2.0" K45
RPLETIA, 2 Web 2.0 BIFEAT AT 0k ME R A, AR EAR"
A XHTEZY &, HET MR A kg AN @ .

related to large companies is
doing ever more to address
the loss of female talent and
the difficulty of combining
work with child care.

Corporate world




2 Now with the huge and growing popularity
and influence of Facebook, Twitter and, more
recently, Google+, common use of social
media is swinging back to the Web, but with a

Into the text

Find in this paragraph the
synonyms for the
underlined expressions.

more limited scope—synonymous with
consumer-side(social networkin tie acquaintances has

Today, our number of weak-

‘ exploded due to the
An A, FL%: Facebook. Twitter J/Xﬂ%v‘\éﬁ Internet—to the

Google+ ¥ iz AR ]i%ﬁ—iﬂfl-:[;— ] iﬁ}%ﬁg AN phenomenon of creating and

maintaining personal or

Ziﬁ\k ”fZIf\ﬁl/’) Fl%)b)ﬂ —/T.IE }3 @J lﬂ ék‘:l: business relationship.

{Z@lii]ﬂ?ﬁ FF'&——%‘H‘:]“J%J ﬁ'%‘f’% ﬂ’ntstﬂ Social networking




/
A

3 For some clarity, let’s look at the three ways the
phrase social media is used today:

(1) As ancumbrella terndthat covers all uses of the

new social technologies—aka social collaboration,

community collaboration, and social computing. It

connotes an online environment established for the

purpose of mass collaboration. But it must have a

purpose—e.g., Facebook is an online environment
for the purpose of interacting with a large number of
friends.

Ve H BiFrfumbrella term ( EFEMRERIE ) , BEMFHIAK
AR ] —— L AR E, AR AR, XA
A AR B R R SR IR AL AE T L R R . BRI
35 sh AT BF B 0 Bl ) ——tbAr, Facebook Bt —ANE 1A T
5 REWA ZFH LRI,

Into the text

Find in this paragraph the
synonyms for the
underlined expressions.

The term “programmer” is
also relatively vague but in
the scope of this article I’'m
viewing its context as a broad
or general term for front-end
and back-end web
developers.

Umbrella term




3...
(2) As a term for environments on the Web—aka social
Web, collaborative Web, ReadWrite Web and Web 2.0—  /nto the text
referring to social sites open to the general public. This What does the term
usage gets most of the press, with the 700 million or so  “blogosphere” refer to in
users on Facebook, massive Twitter traffic and the huge  this context?
Web blogosphere. It's becoming standard for large
organizations to maintain a marketing communications .
presence on the major social sites on the Web. community or

) RS LR B A, WA, g | Crwork of web

) 4 Ao Web 2.0— 45 45 ) 2 i ) % 8 K AP mae s msk. x| Plogs, which is part
B IAR K VRN B £, tbdr Facebook K £ 710 7 . Twitter i | of the social Web.
ZEKR. UR BRI PMBIEEE . 4nd, XRELLEFFAERHN
vh b S AR S LR Y ATRELE.

It refers to the large




4

4 How to achieve real business value from social media?
One of the first steps on this path is understanding how to tap
into the power of what we call mass collaboration. We believe
that achieving this distinctive kind of collaboration is the true
so-what of social media. Success involves adhering to six core
principles:

e Participation. Mobilize the masses to contribute. The
value comes not from the technology

itself but from user participation and the user-generated
content this facilitates.

e Collective. People must swarm to the effort. This act of
going to the content to contribute is a fundamental shift
in behavior that enables the scale of mass collaboration.

Into the text

What is the significance of
“swarming” in the
Collective principle?

Swarming, which means
people actively gathering to
contribute, is a
fundamental change in
behavior that makes large-
scale mass collaboration
possible.




Swarm (n. & vi.) &f, FXEFEXTHBFZ D)

a swarm of bees

L e
A
L=

The crowd swarmed out of
the stands onto the field.

EOAILA T B )
e 3>87




4 How to achieve real business value from social
media? One of the first steps on this path is
understanding how to tap into the power of what we call
mass collaboration. We believe that achieving this
distinctive kind of collaboration is the true so-what of
social media. Success involves adhering to six core
principles:

e Participation. Mobilize the masses to contribute.
The value comes not from the technology

itself but from user participation and the user-
generated content this facilitates.

e Collective. People must swarm to the effort. This
act of going to the content to contribute is a
fundamental shift in behavior that enables the scale
of mass collaboration.

AT AL SR F KA B BRI W k)

1B? B—F REHEBAITIHER" KIAR

WE" I E. AV, EIXF

$FE R P EAR X A AL AR 8 TIEAH)

ffﬁ . BBRARY, EEEMHESK
Zo J7 ]

o X5 R M ( Participation )

3N 0N RARFRAR TTER . IMEET RIET &
BARAARY, MAHAFVES R dit
P AP AERME (UGC) .

o £4KR M ( Collective )

A RERES . H P 2T
PRI Bk, X AT S O SR AR
AUEFT, A RESLILRABLIE




e Transparency. Allow the community to validate and
organize content. Through this transparency, the community
improves content, unifies information, self-governs, self-
corrects, evolves, creates emergence, and propels its own
advancement.

¢ Independence. Participants can contribute independent
of any other—no matter where they are or whoever else
may be posting content at that time; no coordination of
collaboration or pre-existing relationship is required.

e Persistence. Contributions must endure for scaled value,
captured in a persistent state for others to view, share, and
augment.

Into the text

Why is “no coordination of
collaboration” important in
the Independence principle?

It allows participants to
contribute freely and
flexibly, without relying on
others to organize or
approve their input, which
scales collaboration.




4 ..

e Transparency. Allow the community to validate and
organize content. Through this transparency, the
community improves content, unifies information, self-
governs, self-corrects, evolves, creates emergence, and
propels its own advancement.

¢ Independence. Participants can contribute
independent of any other—no matter where they are or
whoever else may be posting content at that time; no
coordination of collaboration or pre-existing
relationship is required.

e Persistence. Contributions must endure for scaled
value, captured in a persistent state for others to view,
share, and augment.

o FHJR M ( Transparency )

TEAL R R ISTEAnLH 22 ) R . 3R 33X A
FOALE, HREEG H ERI*NA.
Az h ., ARAE. HRBE. T

WriEft. AV IR, JHESh A &
R

o J3rJ8 M ( Independence )

b AT o B TR, A

AT —— T & AT, e
B EERN MR, FAEEFLD
AREH X%

o FFAJRM ( Persistence )

T EA P R sk MK RARAF A e SEBLHAR
AAME, UFABBXEHET R, ik
AT UESR . HFATE,




4q ..

e Emergence. Communities self-direct for
greater productivity. Emergence is what
allows these communities to come up with
new ways of working or new solutions to
seemingly intractable problems.

Intractable (adj.) X% I &4, 70 [ 69,18 5% &Y

* Intractable materials & 2y m T 414 K
* Intractable pain # JH IR BT TR
* Intractable problems &1

o /AIJEM ( Emergence)

ARAN RG] FLIE
&2 . IRV BALE
1EAE R AE 6] 3 B e L
Y67k, RIRB|RFF M
TCIRAERR 03T T 5%




5 These are the pillars of collaborative success.
The technology itself is not what matters; no
social technology is great enough to save efforts
that ignore the fundamental principles of mass
collaboration.

iX ixﬁ}ﬂ?)ﬁiﬂﬂ’]i’l‘-o AEEFEZNAE
BAREY ; ArsFH T RIARMER XA
W, BRI T A5

Into the text

Paraphrase the
highlighted sentence.

The significance lies not in
the technology itself but
rather in the recognition
that no social technology
can succeed if it disregards
the fundamental principles
of collective collaboration.




J

Read the text and answer the following questions.

1 How has the meaning of social media evolved over time, and how is the phrase
currently understood?

The meaning of “social media” has evolved from the Web’s shift from publishing to a platform for
the masses to share content and opinions, to including consumer-side social networking. Currently,

it encompasses three main usages related to social technologies, environments on the web, and
environments created by non-web organizations.

2 In what way does the text imply that mass collaboration is essential for the true
success of social media in the business context?

The text implies that “mass collaboration” is essential for social media success in business by
emphasizing active user engagement, which generates valuable content. Collective action enhances
productivity, while transparency fosters trust and improvement. Participants’ independence allows for
diverse contributions, and the persistence of content ensures ongoing access to valuable information.
Finally, self-directed communities can innovate, driving transformational value. Together, these
principles show that “mass collaboration” is foundational for effective social media use in business.




Work in pairs. Discuss the six core principles that contribute to the success of mass
collaboration according to the following directions.

Student A Ident!fy one core principle that resonates most with you and
explain why.

Name a social media platform you are familiar with and

Student B describe how to apply the core principles based on the
specific features of each platform.

Engage in a discussion that compares and contrasts the
selected principles, highlighting key aspects and potential
impacts outlined in the text.

Compare
notes

Reflect on how these principles can be applied in real-world

Discussion scenarios to enhance mass collaboration and achieve
business value.
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® ™ Jext 1
@ How TikTok broke
ol social media?




https://www.economist.com/business/2023/03/21/how-tiktok-broke-social-media

TikTok, known in mainland China and Hong Kong as Douyin, is
a social media and short-form online video platform owned
by Chinese Internet company ByteDance. It hosts user-
submitted videos, which may range in duration from three
seconds to 60 minutes. It can be accessed through a mobile

app or through its website.



https://www.economist.com/business/2023/03/21/how-tiktok-broke-social-media

Find the paragraphs of each section.

Change in Social Media Model > Pa ragraph 1

TikTok's Impact on Social Media < Rival Response and Transformation > Paragraph 2-4

Monetization Challenges > Paragra ph 5-9




What do you see from the two charts on Page 35?

e |
Zero to 60

United States, time spent per day, minutes
By age group of users

oy
Tikking up 18-24

United States, monthly active users, m FRROS! 80

FORECAST 250 &

YouTube_ — o 200
= — Facebook

_//___._—-—, U sers Instagram

40

Instagram (monthly Snapchat -
100 )
s ’/% Active) Facebook
= 0
o — 50 r
R

P 3 T T

= = T
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Paragraph 1: Game time!

v" Find out meanings of all the VERBS.

v" Now. Paragraph 1. . '

v’ Start! o) \,

O




Text (Para. 1)

- A

TikTok’s fate hangs in the balance. But
what is already clear is that the app has
changed social media for gopod—and in a
way that will make life harder for
incumbent social apps. In less than six

years, TikTok has weaned the world off
the old-fashioned social networking and
got it hooked on algorithmically selected
short videos. Users love it. The trouble for
the platforms is that the new model
makes less money than the old one, and
may always do so.

Translation

TikT ok B14p3Z 25 1 i
BeZEmy ek, XRmAM
JREE T AR, FFEXMRT
KA BA ()8 ) A3 F 8 B F
Fomsg A,

FEA B SN aF ] B, TikTokib#
REBRTHEHEAERINE, #Zmk L
T B BRI L A SR AL
ArEgXME. R, qFiX
W& R, BRMATIHEXNNZ
HEREN A A B, T X fP = JE
W fE K IZAFIE




Words and phrases

Hang (v.) &3, &mR3*&

e To remain in a suspended, contingent, or uncertain state

o AT RATHITIHKXNIE, 4r:  “The merger deal hangs in the balance.” ( 5F
W3 Sy & oRE. )

Wean off (v.) &%, 1€ 5

e To cause someone or something to detach from a dependence on an old habit or
product.

o T T H IR ﬁx Z %34 “Itis difficult to wean established users off
the legacy platform.” ( fRAE1LE F P IR 8- 6 R )




Words and phrases

Hookon{¥... FJ&; ¥ E

e To become highly captivated by or dependent on a product or service.
o Fl PR, #k = MAnT R TIRE| A 7, AE L4448 A SR SR

e e.g. Our goal is to redesign the platform to get users hooked on the personalized content feed
immediately.

Incumbent (adj.) ILAFHT; EALE); LIBEFH THH

e An established company, system, or technology currently dominating a market.
o A, FEHETHT SEEFHAL, BF @GR OIS F T FHE LR A

e The startup’s low-cost subscription model is designed to disrupt the pricing power of the
incumbent industry leaders.




Paragraph 2: Game time!

v" Find out how FIGURES (35 ) are described in Para 2.

1/ (]

v' For example, “more than”, “twice as”....

v Now. Start!




Descriptions of figures in Paragraph 2

all but a handful of E-Ab Fu L3R

o JLFHH (BRTHRIH) : TR GTER LK Quantification and comparison
FALT RS HAL, AURT Y 4 p11

more than twice as long 2 3t tE3X (Absolute

o« HfES K. ATrim A XELEKE, BAERE Superiority/Exclusion)
A (AT 200%) . o BRI EARTEBER Y B R A

twice as long as
o« FAETF. BT ARk, FRRE R 2:1. =3 £ F (Multiples)
more than five times as long as o 52 £ i1

s AfEZF..0HK: DEMMEHMER, BAEEEK
( KF51) .




Text (Para.2)

The speed of the change is
astonishing. Since entering
America in 2017, TikTok has picked
up more users than all but a
handful of social media apps,
which have been around more
than twice as long (see Chart 1 on
the next page). Among young
audiences, it crushes the
competition.

Key Expressions

TR AL E

B 2017 Z3 N\ £ B 3L
$.mmm%%ﬁ%mfﬁ
7, L8R TILFA

H A 2 AR . ] — — W AR
b iy B ELEY B 18] AL TikTok
B 7R %fa o

2 NEAY, B F
% 'J’ ?E—?Fﬁ%o




Text (Para.2)

Americans aged 18-24 spend
an hour a day on TikTok, twice as
long as they spend on Instagram
and Snapchat, and more than five

times as long as they spend on
Facebook, which these days is
mainly a medium for
communicating with the
grandparents (see Chart 2 on the
next page).

Translation

18 £ 24 ¥ W E B ATFHH
R AE TikTok _EAE % — DAY,
X AAMAAE Instagram Fo
Snapchat _EA¢ 37 BT 8 P45,
B = MAAE Facebook _F A
AU NGER Y
4n4A~, Facebook EE DK
5@1&$&ﬂ£ﬁ%ﬁﬁ
(ZILTFT—HE%2)




Paragraph 3 & 4: Writing techniques

v Find out the MIAIN STRUCTURE of long sentences in
Paragraph 3 and 4.

v' What writing techniques have been used to expand

the sentences?

v Now. Start!




Para 3: Main structure of long sentences

FHAIE Appositives
Meta has turned...and launched... [fl4% 3% Parentheticals (£ 17 48.1%
o 1. FHEANIE/EIEMF] : which owns Facebook and Instagram (15-4% Meta).

e 2. ¥ 3F1E: hasturned (XX 7 £ M) and launched (#EH T Reels).
e 3. 2 FPLHH ( AMLiE/E B 1E ) : aTikTok clone bolted onto Facebook and

Instagram (3t — 0 A Reels B J5)

JR15 M 1] Adverbial Clauses
Douyin is having a similar effect... 15 #) Adjective Clauses

e 1. #5135 TikTok's Chinese sister app, Douyin (1 FIML &3t 15 AT % FoflHE) .

o 2. JRIEI ] [Hb 5 R 1EM G : where digital giants like Tencent7 are increasingly
putting short videos at the center of their offerings (#5 /= 4 % v 8 ELAKH 7= Ao I
).




Para 4: Main structure of long sentences

40 minutes are spent watching video clips. 1% participle phrase
o 1. AMASEIES| FHI TR . Of the 64 minutes that... (TR T 03B L E5EH).

e 2. ®iEM A : that the average American spends viewing such services each day (15-4% 64 5~
2P EIPE )

e 3. /MA433% (345 A ) : up from 28 minutes just three years ago ($4 7 B [a]_L #4388 K
ER).

o 4. 7] RFENIE /I EEH: estimates Bernstein, a broker (124 7 #5398 R F A2 L & 47).

the format is proving less profitable...

o 1. 3L IRIFEI 4] . Although users have a seemingly endless appetite for short video (&£ 7
—NHAFEL, 5EGHRTEL).
o 2. LI MM LM less profitable than the old news feed (34T B HE 0 & A it 77 EL3X).




Interesting words!

Wean off 1€ % IR

~ ?‘@ﬁﬁi: lﬁﬁ‘ﬁ/}

] IR :

O.E. wenian "to accustom,”

from PGmc. *wanjanan (cf. O.N. venja, Du. wennen, O.H.G. giwennan, Ger. gewoéhnen "to
accustom"), from *wanaz "accustomed" (related to wont). The sense of weaning a child
from the breast in O.E. was generally expressed by gewenian or awenian, which has a
sense of "unaccustom" (cf. Ger. abgewohnen, entwoéhnen "to wean," lit. "to unaccustom").
The prefix subsequently wore off. Figurative extension to any pursuit or habit is from 1526.




Interesting words!

Work / Life

HANGING IN THE
BALANCE

Hang in the balance & il &%

s FHES: EXFLHRGE

xninednts
18R :
late 13c., "apparatus for weighing," from O.Fr. balance (12c.) "balance, scales for weighing," also in the
figurative sense; from M.L. bilancia, from L.L. bilanx (acc. bilancem), from L. (libra) bilanx "(scale) having
two pans,” possibly from L. bis "twice" + lanx "dish, plate, scale of a balance." The accounting sense is from
1580s; the meaning "general harmony between parts" is from 1732; sense of "physical equipoise" is from

1660s. The verb is attested from 1570s. Balance of power in the geopolitical sense is from
1701; balanced meal, diet, etc. is from 1908.




Text (Para. 3)

h

TikTok’s success has prompted its rivals
to reinvent themselves.

Meta, which owns Facebook and
Instagram, has turned both apps’ main
feeds into algorithmically sorted
“discovery engines” and launched Reels,
a TikTok clone bolted onto Facebook and
Instagram.

TikTok’s Chinese sister app, Douyin, is
having a similar effect in its home market,
where digital giants like Tencent are
increasingly putting short videos at the
center of their offerings.

Translation
| [ §

TikTok #1IKIIRAL E #3653 -FA1]
BUREE K.
A Facebook #a Instagram ¥
Meta %], B EIX B R Al B
F AR R AR B R
“RIG| ", R T Reels, X
& —/NRSE HHm B| Facebook #n
Instagram _E#] TikTok 3.T& = &

TikTok B9 B4k m A “H#357
FEARL T HAIE = A FH RN Frm,
FEFE, B RENET E R
AR A S WA AR E TR
FRS-BIAZ AL E




Text (Para. 4) | Translation |
|

The result is that short-form video has

taken over social media R, EAME LETHER

WEARE) AL
Of the 64 minutes that the average . , ‘
American spends viewing such services ﬁ%'ﬁﬂﬁ m%ﬁiﬂfemstelm &3t
each day, 40 minutes are spent watching 2B AFH R 64 25 0F
video clips, up from 28 minutes just three RS-, EFH 40 a5 AT
years ago, estimates Bernstein, a broker. FOM 4, MEBAE=Fa, X—
However, this transformation comes with B KA K 28 554 .
9 s R, XL EMAETEE — DA
Although users have a seemingly endless R F 7 3t A B KA T 5

appetite for short video, the format is T ey i ‘
: 5 H X ¢
proving less profitable than the old news TR, ABFIAEH, XA &

i F1 177 A 1B X 4 145 L .




Words and phrases

Prompt (v.) 181£; FEZ)

e prompt a review/a crisis/a
decision/rivals to act

Reinvent (v.) m# . FEIT

¢ reinvent the business
model/oneself/the product

w . Feeds(n.)f& &k, H#ZEMN

v

e news feed / social feeds

1Qsd

Bolt (v.) ¥ 4. FX

* bolt onto a platform/a
structure/an existing system

Offering /= & ; AR~

* product offering / service offering

/ core offering




Words and phrases

take over % ; YY)

e Take over the job # % TAF e Hit a snag (1% 3| 75
e take over the factories 3% T.) e To smooth out snags
(AL R HE 0L/ TH TR A5

profitable (adj.) ¥ A&, R #|EH&

]‘5
e To broker a deal/agreement ] FF 4 2 )
(B & /X) e To make something profitable

GESE AN

snag (n.) AT, XL

Broker 222 4., FANAL, A REALA

e Securities Broker (1iE 5 2% 22 A)

e Sustainably Profitable (




CEIER =S Monetization problems (P5-P9)

For each individual paragraph (P5, P6, P7, P8,
P9), identify the following:

v' The Key Sentence that best summarizes the

paragraph’s main idea

v' 3-5 Core Vocabulary or Terms essential for

understanding that paragraph's content



Key sentences

Problem: Tiktok monetizes at a lower rate than
Facebook and Instagram.

Opinion: the gap might not be closed.

Reason 1: Video’s ad load is lower than text and images.

Reason 2: Weaker targeting also hampers monetization.

Conclusion: Both social apps and advertisers are losers.




Text (Para 5)

h

TikTok monetizes its American audience at a rate
of just $0.31 for every hour the typical user spends
on the app, a third the rate of Facebook and a fifth
the rate of Instagram (see Chart 3 on the next
page). The most comforting explanation for the

Monetize (v.) T 3,; W f4k
monetize content/traffic (1] &/
= T 3

- (n.) monetization %7 M 4.

earnings gap is that TikTok is immature. “TikTok is
still a toddler in the social media ad landscape,”
says Jasmine Enberg of Insider Intelligence, who
points out that the app introduced ads only in
2019. Platforms tend to keep their ad load low
while getting new users on board, and advertisers
take time to warm to new products.

immature (adj.) R R ; T
immature market/product (7 A% 3
BT/ )

- R X 18] : mature, developed




Text (Para 5)

h

TikTok monetizes its American audience at a rate
of just $0.31 for every hour the typical user spends
on the app, a third the rate of Facebook and a fifth
the rate of Instagram (see Chart 3 on the next
page). The most comforting explanation for the
earnings gap is that TikTok is immature. “TikTok is
still a toddler in the social media ad landscape,”
says Jasmine Enberg of Insider Intelligence, who
points out that the app introduced ads only in
2019. Platforms tend to keep their ad load low
while getting new users on board, and advertisers
take time to warm to new products.

Toddler (n.) 3 )LE; (o) BED
e.g., still in the toddler stage (47 4&
T EK)

Adload (n.)) &0 RE; /5K
- high/low ad load (5 /1K) 4 %8 &)

Get on board u\; #2 (FXHF)
- get investors on board (1E3% %
JAA)

Warm to (v.) B = 358, 4 EA
- warm to the idea/suggestion (4
BRFAR )




Text (Para 5)

h

TikTok monetizes its American audience at a rate
of just $0.31 for every hour the typical user spends
on the app, a third the rate of Facebook and a fifth
the rate of Instagram (see Chart 3 on the next
page). The most comforting explanation for the
earnings gap is that TikTok is immature. “TikTok is
still a toddler in the social media ad landscape,”
says Jasmine Enberg of Insider Intelligence, who
points out that the app introduced ads only in
2019. Platforms tend to keep their ad load low
while getting new users on board, and advertisers
take time to warm to new products.

TikTokfE £ B H 7 & o 7% F13%
RA K D ET0.31 2 T—H
T+ Facebook®] =45~z —.
Instagram¥) Z.~2Z — ( )L I
B 3) . XTX—&A £,
H F R SR FE R TIKT ok ) 1 K # o
A7 Ak 55 Wi Jasmine Enbergdi i
“FEAL R AR, TikTok4j4k
T L MET , Wi
——F‘AE@J 2019 A FINT 4 &
o FFEALG AP, @
EREER S ETEE, B
WAL E R R E T .




Game time! Paragraph 6:

v Find out all the descriptions of figures in Paragraph 6.

v Let’s try to make sentences out of them!




Comparisons and percentages

Make less than half as much

money per user-hour as Facebook

or Instagram...

Less value ad

United States, social media
Advertising spending for every hour
each user spent on platform*, $

FORECAST 2.0

Instagram
8 15

Monetize at only about 15% the Facebook 10

rate of ads...

T ST et 0.5

TikTok
Snap'c_bit__r L —

0

What else can you read from
the figure (F %)?

I I 1 I

ot 1]
2019 20 21 22 23 24
*Aged 18 and over

/

Source: Insider Intelligence

The Economist




Write a sentence of a new finding from the figure.

;l';%):]‘?: «ﬁ‘ﬁj&ZZ-ZZl.ﬁ- ]‘ﬁ] , V4 S Less value ad

United States, social media

%. %A% ﬁF z X;j— J:t ,’%’i ;)L . Advertising spending for every hour

each user spent on platform*, $

FORECAST 2

Key words: o .
* maintained its dominant position S 10

+ ranked second/occupied third position =~ — TikTok_ =

Snapchat ==

e far below/significantly higher than 0 0 N 2 B M

Source: Insider Intelligence *Aged 18 and over

0

The Economi st




Write a sentence of a new finding from the figure.

Instagram maintained its dominant
position, reaching nearly 2.00 per
user—hour in 2024. Facebook ranked
second at 0.80, while Tiktok occupied
third position at $0.30—far below the top
two platforms. Snapchat remained close
to zero, with Instagram’s revenue
significantly higher than all competitors.

Less value ad

United States, social media
Advertising spending for every hour
each user spent on platform*, $

FORECAST 2

Instagram
Facebook L
i 05

TikTok
Snapchatm:'v SR e 0

1 1 1 I 1 1
2019 20 21 22 23 24

Source: Insider Intelligence *Aged 18 and over




Text (Para. 6)

- A

Some wonder if the gap will in fact ever be
closed. Even mature video-apps cannot keep
up with the old social networks when it comes
to monetizing their users’ time. YouTube,
which has been around for 18 years, makes

less than half as much money per user-hour as
Facebook or Instagram, estimates Bernstein.
In China, where short-form video took off a
few years before it did in the West, short-
video ads in 2022 monetized at only about

15% the rate of ads on local e-commerce apps. !

* gap ... be closed ¥4 £ JE
- 22/9L: bridge the gap

e keep up with 3 _F , #F_ L
~ the tide I fz B 3F
~ the news /3T 4]

* take off & X%, 2 RWAT
e.g. His career took off
after meeting his partner.

e e-commerce ¥, B 5~




y Text (Para. 6) |

Some wonder if the gap will in fact ever be
closed. Even mature video-apps cannot keep
up with the old social networks when it comes
to monetizing their users’ time. YouTube,
which has been around for 18 years, makes

less than half as much money per user-hour as
Facebook or Instagram, estimates Bernstein.
In China, where short-form video took off a
few years before it did in the West, short-
video ads in 2022 monetized at only about
15% the rate of ads on local e-commerce apps.

BRBEET: X—ZBEED
EAEpA? BPME AR BB AL
M-F &, FEA PR FLAK
ﬁi*@ﬂﬁu L HAE AR W

% . 1a BN E4E1, K
3 18 B9 YouTube, JLH A
iR N R U I N3
Facebook ® Instagram #]—
F. MIEEAIN F TN
¥ ET, 2022 FREMMT
SRR E S E I R p )

DO R F B 15%.




Question for Paragraph 7

* Why is the ad load lower in short-form videos than in the
news feed of text and images? 7+ 4 3t da 440 v oY ) S k=
(ad load) 7~ ¥T 8 %3 AK T B SCHT ] 3% 2

1. The format of the text and image news feed allows for a far
greater volume of advertising than video content.

Watching video seems to put consumers in a more passive
mood than scrolling a feed of friends’ update. This passive state
makes users less likely to click through to buy.




Text (Para. 7)

For one thing, the ad load in video is i* Inescapably (adv.) 7 o] & % 3.
inescapably lower than on a news feed of | in-(not)+escape (/L) + -ably
text and images. Watch a five-minute (%']i—é]{gégi)

YouTube clip and you might see three ads; -Fﬁ]Xf’]: inevitably,

scroll Instagram for five minutes and you unavoidably

could see dozens. Watching video also seems » scroll (v.) &zh3%. Fl (FH/F R

to put consumers in a more passive mood | scroll through (3] 3
than scrolling a feed of friends’ updates, | scroll down/up (T /L&)

e.g. Stop scrolling and go to sleep!

making them less likely to click through to buy. ‘
5 Y 5 VU SRIAALT, AT R




Text (Para. 7)

Bh, MFRT EmEER
o] &t F AR T X F A 1z
o W%*AiAﬁM
YouTubeZ)uJ/Fﬁ FE, AR
SF B =AT 4 ﬁﬁfﬁl F o4
Instagram, ﬁ‘s'ﬁf aeoF 3 LT
AT A, LFE SR
A =l U T BN
iy) iﬂ%“*‘ﬂ’ﬁ#]«lkm , AE A,
IR KV RE B T & AT R,

For one thing, the ad load in video is
inescapably lower than on a news feed of
text and images. Watch a five-minute
YouTube clip and you might see three ads;
scroll Instagram for five minutes and you

could see dozens. Watching video also seems
to put consumers in a more passive mood
than scrolling a feed of friends’ updates,
making them less likely to click through to buy.




Question for Paragraph 8

Match the features with corresponding social apps.

Short-video apps Old-school social networks
only watch and swipe Loosely targ(?t.ed brand
advertising

Persuade users to fill in a Hyper-personalized direct
lengthy profile response ads




Question for Paragraph 8

Match the features with corresponding social apps.

Short-video apps Old-school social networks

Persuade users to fill in a

only watch and swipe
lengthy profile

Loosely targeted brand Hyper-personalized direct
advertising response ads




Text (Para. 8)

Short-video apps are also hampered by
weaker targeting. For audiences, part of the
appeal of TikTok is that users need do no
more than watch, and swipe when they get
oored. The algorithm uses this to learn what

Kinds of videos—and therefore ads—they
ike. But this guesswork is no substitute for
the hard personal data harvested by the
previous generation of social networks,
which persuaded users to fill in a lengthy
profile including everything from their
education to their marital status.

Hamper (v.) TA&. 45

[7] X 17 : hinder, obstruct, impede
R X 18] :  help, facilitate

e.g. Bad weather hampered rescue
efforts. &% X A LA T & RAE S,

Swipe (v.) X]. /37 ( &)
- swipe left/right/up/down (15 %/
*/ L/ TR)

- swipe through (V&3] %)

Substitute (n.) B4 &

- no substitute for... (L= AX...)

- a poor substitute (ZZh 17 7%4X &)
- substitute A for B / substitute A
with B (B B#AXA)




Text (Para. 8)

Short-video apps are also hampered by
weaker targeting. For audiences, part of the
appeal of TikTok is that users need do no
more than watch, and swipe when they get
oored. The algorithm uses this to learn what
Kinds of videos—and therefore ads—they
ike. But this guesswork is no substitute for
the hard personal data harvested by the
previous generation of social networks,
which persuaded users to fill in a lengthy
profile including everything from their
education to their marital status.

Harvest (v. & n.) %3 ; % & ($3E

- Farmers harvest wheat in autumn.

(JRE)

- Facebook harvests personal data
from users. (7] # X)

Lengthy (adj.) TXK ¥ ; #m4

[7] X 17] :
JR_X 17] ;
Marital (adj.) 3548 &9 ; EHAR LA
[/ ' maerttl/

- marital status (A4HARIA) v v V
- marital problems/issues (448 7] &)

- marital relationship (3&4H % %)

long, detailed, extensive
brief, short, concise




Text (Para. 8)

[

Short-video apps are also hampered by 55 AN Bl AT s — AN .
weaker targeting. For audiences, part of the |2 = & még 3£, TikTok®R 3| A

appeal of TikTok is that users need do no iﬁﬁ@f-/l\jﬁ BE) DA A R B AE ] B —
more than watch, and swipe when they get | — R EFFMIN, FIT FiFE.
hored. The algorithm uses this to learn what | ZL3E 24832 5% s 4T J 330 A 2

<inds of videos—and therefore ads—they | &4, TSR AIAA T 4
ike. But this guesswork is no substitute for :57}‘%;33.7}‘1’?&@3@23%24%%&:5{
the hard personal data harvested by the -W%‘b?’%giz‘{jfjé}%ﬁﬁgg
revious generation of social networks, | FACEPOOKSF=1=5 & VLR JH P R
3 ) FpEm AR, B AR
FRE. BRAR LA T E | AR

which persuaded users to fill in a lengthy
profile including everything from their
education to their marital status.

/




Text (Para. 8)

The upshot is that many advertisers
still treat short-form video as a place
for loosely targeted so-called brand
advertising, to raise general
awareness of their product, rather
than the hyper-personalized (and
more valuable) direct response ads
that old-school social networks
specialize in.

Upshot (n.) &% . &5 . x5

- What'‘s the upshot? (58 4T 27 )

- The upshot of... is... (... B ZEFK L ..)
] X 17 : outcome, result, consequence,
conclusion

hyper-personalized (adj.) 5 Z ML

- e.g. Hyper-personalized recommendations
increase sales.

- A, hyper- 18 JC: hyper-competitive (3
48 L8 20 i) hyper-focused (5 B & 7E 8

Old-school (adj.) 2#%#. BXE. £5%H
Specialize in (v.) F1TAE; +3%; ¥

[5] X_15]: focus on, concentrate on, excel in




Text (Para. 8)

- A

The upshot is that many advertisers
still treat short-form video as a place
for loosely targeted so-called brand
advertising, to raise general
awareness of their product, rather

than the hyper-personalized (and
more valuable) direct response ads
that old-school social networks
specialize in.

i, 2T SRR R R
MIN-T & BAER T 50 R
i, BRI RO RS
E, TR GAL R W 4P
KA F B EAEAL ( BER
HME ) BIE R Rz 4




Text (Para. 9) Tricky (adj.) BF#1; HLA#;
trick (Jeit; #37) - %
tricky (FRF-#) - R 47]
[{] X138 : difficult, complicated, challenging,

Social apps will not be the only . ;’;ﬁ;@fc

losers in this new, trickier ad atricky;;tLlation/question (BRF-f ) m . HER])
environment. If social- media | tricky to navigate (4% 3X)

advertising becomes less effective

across the board, it will be bad news
not just for the platforms that sell
those ads, but for the advertisers
that buy them.

Platform (n.) &
FAR/B LB
social media platforms (4t HARTF§)
e-commerce platforms (B.7-F &)
digital platforms (X F-F &)
CUELREE
train platform (K F 3k &)
stage platform (F& &)
BOAES

political platform (EX 74 047)




Text (Para. 9)

Social apps will not be the only
losers in this new, trickier ad
environment. If social- media
advertising becomes less effective
across the board, it will be bad news
not just for the platforms that sell
those ads, but for the advertisers
that buy them.

Y 7 N S v S I
BRF0T F B e — W 5
An FeAk AR 5 AR LA
REE, R4 EX LT &
i-F 8 RV IH A, AT R
7T E T AR ALE I A




Summary: How Tiktok Broke Social Media

TikTok 2RI 2L ZZ #1 AZ AR

> 4 i AP EZE®S B A e 71 Pk
(Fﬁﬁﬁﬁ;ﬁ) (High User (Profitability
SHEE S Engagement) Challenge)

o TikTok ZRZ) T # R« 2T E IR A o $TAE X B B A K
AR B KEERL, FERTNTRF E S G

JA P AR G AL Bk TikTok, £ LI 2 JE 9 B
R R L4t T A 18-24 ¥ Al P & X KA.
A B AR W AE TikTok _E#y

AKX AFAe i 8] & Instagram

Meta H.4% 18 42 47 #2 Snapchat #) ™

(Reels), #E 4% f&,

H RIG|




Summary (continued)

BAKT W AR B

(Structural Reasons for Low Profitability)

e 1. 57 T /L3 #1K (Low Monetization Rate)

¢ 2. 7 % B & 1k (Ad Load Restriction)

e 3. Al P #3hE S (High User Passivity)

o 4. TALfE N §5 (Weaker Targeting)

o B4, FWMFBJ 4 I3 (A Trickier Ad Environment)




Decide whether the following statements about the text are true (T) or
false (F).

( F ) 1 TikTok monetizes its American audience at a higher rate than
Facebook and Instagram.

( T )2TikTok has gained more users than most social media apps
despite being around for a shorter time.

( F )3 Consumers are more likely to click through and make a
purchase while watching videos than when scrolling through a
feed.

( F )4 Short-form video apps have access to more personal data
than previous social networks.

( F )5 Short-form video is primarily used for hyper-personalized
direct response advertising.




_

Based on the three charts in the text, describe the data of TikTok,
Facebook, and Instagram in terms of active users, age groups, and
monetization rate. Then comblete the table below.

TikTok Facebook Instagram

Rapid growth to The number of users
over 100 million. has held steady at
around 180 million.

Rapid growth

Active users to 140 million.

Usersaged 18to 34 allsawa | The time spent by users aged | Users aged 18 to 34
significant increase in the time | 1g 5 34 has declined, with experienced a slight

spent, with the 18-24-year-old | 1o 18 74-year-old user group| increase in hours of use,

user group spending far more spending less time than the | \vhich was roughly

time than the 25—-34-year-old 25-34-vear-old user erou
user group. y 8roUP- | equivalent in duration.

Age groups

Monetization rate It grew slowly It grew slowly It grew rapidly
from 0 to 0.3 from 0.5 to 0.9 from 0.8 to 1.8




Read the text again and answer the following questions.

. How has TikTok affected other social media apps?

. Why are short-form video apps like TikTok facing challenges in
monetization compared with traditional social networking
platforms?

. What broader impact could the challenges in social media
advertising have on both the platforms and the advertisers?

J




_

Read the text again and answer the following questions.

-
1. How has TikTok affected other social media apps?

TikTok has shifted the focus of social media from old-

fashioned social networking to algorithmically selected

short videos, making it harder for incumbent social apps
to adapt to this new model.




_/

Read the text again and answer the following questions.

( )
2. Why are short-form video apps like TikTok facing challenges in

monetization compared with traditional social networking
platforms?

Short-form video apps, such as TikTok, face challenges in
monetization due to lower ad load, weaker targeting, and
a more passive viewer mindset compared to traditional
social networks.

J




_/

Read the text again and answer the following questions.

-
3. What broader impact could the challenges in social media

advertising have on both the platforms and the advertisers?

The challenges in social media advertising could lead to a less effective
advertising environment across the board. This would negatively impact:

* Platforms: Social media platforms may struggle to generate revenue due to lower ad
effectiveness, making it harder for them to monetize their user base.

* Advertisers: Companies that rely on these platforms for advertising may find it more
difficult to reach targeted audiences effectively, leading to reduced return on
investment and potentially affecting their overall marketing strategies.

Overall, both platforms and advertisers could face financial repercussions as the
effectiveness of social media advertising diminishes.




Discuss the following questions in groups.

1. How has the rise of short-form video content impacted the way people
consume social media? What are the advantages and disadvantages of this
format compared with the traditional news feed?

2. Why do you think TikTok (or Douyin) has become so popular among young
audiences?

3. How do you think the shift towards short-form video content has affected
the overall quality of social media content?
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Language Skills ﬁ




Read the sentences and find synonyms in below for the underlined expressions.

1. Electronic communication has become a Social media
platform for advertisements. (Paragraph 1) (32 AREAR )

2. The term "programmer" is also relatively
vague but in the scope of this article I'm
viewing its context as a broad or general Jimireliaiten
term for front-end and back-end web (B ARTE )
developers. (Paragraph 3)

. The professional landscape related to large
companies is doing ever more to address the
loss of female talent and the difficulty of elgle
combining work with child care. (Paragraph 1) S22

Corporate




Read the sentences and find synonyms in below for the underlined expressions.

4. Today, our number of weak-tie
acquaintances has exploded due to the Social
Internet—to the phenomenon of creating networking
and maintaining personal or business (AR K% )
relationship. (Paragraph 2)

. The expensive human resources should only
be used where they add the worth or Business
significance of a business in terms of values
generating benefits or returns. (Paragraph 3) I i1




Choose one word that best completes each of the following sentences.

1. The shift from silent to sound film at the end of the 1920s
marks, so far, the most important B in motion picture history.

A. transmission n. fE%r. 154

B. transformation n. 34k, 2GE

C.transport  v. & n. iz, E#H7 =

D. transcript  n. 33, LFILE
Transcribe v. 3% %




Choose one word that best completes each of the following sentences.

2. Since 2011, passengers have been able to A their ID cards
at self-service machines to take the Beijing-Tianjin high-speed
railway and Beijing-Shanghai high-speed railway.

A. swipe Swipe card f| F

B.scroll  n. &% v. HAER

C. sweep v. 3T43 sweep the floor 333,

D. wipe v. #H wipe off the dust #E# & £+




Choose one word that best completes each of the following sentences.

3.It'stimeto D the formula for how work is conducted since
we are still relying on a very 20th-century notion of work.

A.recreate  v.¥E5. HE
B. relocate v.it#. ##H4F

C. review

D. reinvent | v. & ; ;i)




Choose one word that best completes each of the following sentences.

4. They argue that their fate, and the future of humanity, is
C tied to the survival of the planet.

A. undeniably Adv. L AH,, TEEH
B. irrevocably Adv. FEEEUE #, T HEdK
C.inescapably | Adv. dkfa
D. consistently Adv. — T 3,




Choose one word that best completes each of the following sentences.

5.1n 2013, Audi opened a research and development center in
Beijing to develop technology that it willaimto D from in
China first, and then export globally.

A. benefit v. %3 n. A3

B. profit  v. 24| n. 42

C. exploit wv.7F4% . #|#

D. monetize v. Bedk . LTI




Complete the following text with the words.

In today’s digital age, social media has undergone a

significant transformation from a mere communication tool to a powerful
platform that influences how we connect with others. With just a
simple scroll geographical boundaries are _crushed and people from

diverse backgrounds are brought closer together. However, navigating this
virtual landscape can be __ tricky asthe platforms specialize in

captivating our attention and _Personalizing our experiences. While social

media __prompt us to seek validation and compare ourselves to others, it

canalso __hamper _ real-life interactions and relationships if not used

mindfully.




Paraphrase the following sentences from the texts.

1. In less than six years, TikTok has weaned the world off
old-fashioned social networking and got it hooked on
algorithmically selected short videos.

(‘
TikTok has successfully shifted the world's preference
from traditional social networking to algorithmically
curated short videos in less than six years.




Paraphrase the following sentences from the texts.

2. Watching video also seems to put consumers in a more
passive mood than scrolling a feed of friends' updates,
making them less likely to click through to buy.

(‘
Compared to scrolling through updates from friends,
watching videos tends to make consumers more passive,
reducing their likelihood of clicking to make a purchase.




Paraphrase the following sentences from the texts.

3. Although users have a seemingly endless appetite for
short video, the format is proving less profitable than the
old news feed.

-

People love watching short videos, but companies
make less money from them than from traditional
news feeds.




Paraphrase the following sentences from the texts.

4. The upshot is that many advertisers still b short-form
video as a place for loosely targeted so-called brand
advertising, to raise general awareness of their product,

rather than the hyper-personalized direct response ads
that old-school social networks specialize in.

As a result, most advertisers use short videos for general brand
advertising to make people aware of their products, instead of using

the highly personalized ads that traditional social media platforms are

. good at.

J




Paraphrase the following sentences from the texts.

4. The technology itself is not what matters; no social
technology is great enough to save efforts that ignore the
fundamental principles of mass collaboration.

techno

Technology itself is not the key; even the best social

ogy cannot help if you ignore the basic

orinciples of mass collaboration.
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Small talk? Coffee chat?

This is all about NETWORKING]




Harvard Business Review:
How to Get Good at Small Talk, and Even Enjoy It

Haryard
BUSINeSS

Review

Matt Abrahams

Lecturer in organizational behavior
Stanford Graduate School of Business


https://pub-f74b9fb442714a7b82a0ca9fd7337260.r2.dev/chezvivian_github/Matt_small_talk.mp4

) Think of examples of small talk questions in various topics. (Page. 49)

m Examples of Questions

*  What did you do in your previous job?
* Tell me about your current role.
* How did you start working in your occupation?
Work or study «  What would you be doing if you didn’t have to work?
What’s some great career advice you’ve received?
Tell me about your best day as an executive (or current role)?
What'’s your leadership style like?

What'’s your favorite type of food?

If you could eat only one food for the rest of your life, which food would you choose and
why?

What is the weirdest food you have eaten?

What'’s your favorite restaurant and why?

Tell me about your go-to comfort food.

Food & restaurant

When you were growing up, what kind of work did you think you would be doing?
What’s something you have experienced that’s unique?
. . Who's your role model? Why?
LIfEStyle & hobbies Tell me about your hidden talent.
Do you have any fun hobbies?
Where do you like to go around here to have a good time?




) Think of examples of small talk questions in various topics.

m Examples of Questions

Do you have recommendations for books?

What’s your favorite band/song? Why?

What are your favorite movies?

What’s a movie that recently made you laugh?

Name a movie that recently made you cry.

If you could only choose one streaming series to watch forever, which would it be?
What are your must-have phone apps?

Entertainment

Do you know any places locally that might be considered “hidden gems”?
If you could vacation anywhere, where would you go and why?

Where was your last vacation to?

Describe your dream vacation.

Travel & vacation




Y, Work in pairs. Take turns playing the roles of Speaker A and Speaker B in
small talk according to the following scenario.

Speaker A: Begin the conversation with a warm greeting and ask
guestions based on the topics above.

Speaker B: Answer Speaker A’s questions.

Speaker A: Based on Speaker B’s answer, ask relevant questions and
remember details. It’s also a good response to give small recaps of
what Speaker B just told you.




More about small talk?

Talk to her!

https://studio.d-

id.com/agents/share?id=agt AARrOQ-

v&utm source=copy&key=WVhWMGFEQjhOa
md4WVRBeFItRXIaRO50TVRjMUSEZGtabVI4Tk
RjMU9saHZhV0ZZYm1acGRrdDVORFJLUkZaU1

JVUmpZdz09
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Watch a video clip on innovation and discuss the following questions.
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Watch a video clip on innovation and discuss the following questions.

1. According to Charles Darwin, what is crucial for survival in changing
environments?

Charles Darwin emphasizes adaptability to change as crucial for survival.

2. Why is innovation considered essential for businesses to keep up
with global changes?

Innovation is essential for businesses to adapt and survive amidst
global changes, ensuring they do not fall behind as the world
evolves at an increasing pace.




Watch a video clip on innovation and discuss the following questions.

3. What innovation made Kodak successful and what challenges di
face with the appearance of digital photography?

Kodak's initial success was built on making photography accessible to
the everyone with simple-to-use cameras. However, it struggled to
adapt to the digital photography revolution, despite inventing the
digital camera, because it did not align with the new consumer
behaviors and preferences.

4. Can you think of other companies that have failed or succeeded
due to their ability to adapt to technological changes? Discuss their
strategies
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Discuss the following questions in groups.

(1) Review the provided list of smartphone apps below. What is
the primary function of each app, and how could each one
improve your daily life or professional tasks?

3
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Functions of smartphone apps

Al assistant apps

e Al-powered conversational * Find optimal routes for
assistant that generates text, commuting

answers questions, and assists e Real-time traffic updates help
with various tasks avoid congestion

* Get instant answers to * Discover nearby restaurants,
questions without searching gas stations, and facilities
multiple websites * Track delivery routes for

* Help with writing emails, logistics work
essays, or social media posts




Functions of smartphone apps

language learning platform Photo and video editing app

* Learn new languages * Enhance personal photos
through bite-sized daily before sharing on social
lessons media

 Build vocabulary in a fun,  Remove unwanted objects
low-pressure environment from photos

* Practice speaking, listening, * Create professional-looking
reading, and writing skills portraits without expensive
equipment




| o Volunteers gog F—_
Discuss the following questions in groups. Olunteers get

(2) Innovative technologies like Al and algorithms have enhanced the
functionality of smartphone apps. Can you discuss specific features, such
as personalized recommendations and content customization, and
explain how they enhance the user experience?

(3) If you were planning an international trip, which apps from the list would you
choose to assist you, and why? How could their innovative features, like
itinerary organization, budget tracking, or photo editing, make your planning
process more efficient and enjoyable?




Read the words and phrases and their explanations. Then complete
the following paragraph with the proper forms of the words and phrases.

blockchain: a secure and transparent way to record transactions across multiple
computers, ensuring that once a transaction is recorded, it cannot be changed or
deleted. This technology is often used for digital currencies

data analysis: the process of examining data to uncover hidden patterns, correlations,
and insights, enabling better decision-making and strategic business moves

cybersecurity: the practice of protecting systems, networks, and programs from digital
attacks aimed at accessing, changing, or destroying sensitive information, stealing
money from users, or interrupting normal business processes

algorithmic recommendation: the use of algorithms to suggest content, products,
or services based on user preferences and behavior, often used in digital platforms to
enhance user experience and engagement

fintech: financial technology, referring to software, mobile applications, and other
technologies designed to improve and automate traditional forms of finance for
businesses and consumers
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Fintech kHH

e Fintech & "Financial Technology" ( 274 ) #9483
e AR AR A SRS T, FLT
Financial %, EHHR. TR AR,

Technology
- s BIFhIMAEA - AT E. #8145 XA+, PayPal. Venmo
(Fintech) CohE. B MK 5 A
[\ fa-'nan(t)-shal \ tek- nd-la-jé] o FRAT - B AR B R A _EARAT
o il F: Revolut. Chime. #&AA4RAT

New tech that seeks to .
improve and automate RRFG - Ln L LRRBR RN LR
e 41| F: Robinhood. eToro. ¥&&Ut'E

the delivery and use of
financial services. R RAES - AR AA RARANT 6
« WAL T7AR AL IR AR FAT A R
PiniEstehede  ARIBR - FAH . TR BRI
* #lF: Lemonade. RIS
c MER ARG - RERF DTS
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3 Read the words and phrases and their explanations. Then complete
the following paragraph with the proper forms of the words and phrases.

In the fast-evolving financial sector, (1) fintech s at the forefront,
offering innovative solutions that make banking and financial services more
accessible and user-friendly than ever before. Based on this, (2)
blockchain technology

introduces unmatched security and transparency by creating tamper-proof
records of transactions, revolutionizing trust in digital dealings. As
businesses increasingly rely on data to drive decisions, (3)data analysis
becomes crucial, turning vast volumes of information into insights and
competitive advantages. However, with the digitization of assets and
operations, the risk of cyber threats grows, highlighting the critical role of (4)

cybersecurity in protecting information and systems. Lastly, (5)
algorithmic recommendation s redefining both entertainment and learning,
providing personalized experiences that enhance engagement and
understanding in ways previously unimaginable.




ldentifying
the Unmet Needs

in a Digital Age
(Text 2)




Text 2 (Para 1)

|

n. J7. |
1 It's a basic tenet” of entrepreneurship:
Innovation is all about identifying and filling
people’s unmet needs. Searching for unmet
needs involves two main approaches:
improving your vision of mainstream users
and challenging your vision by looking at

| S

 What are the two main
approaches mentioned
for identifying unmet
needs?

unconventional users. A four-part framework
can help.

Unmet needs K i #&84 % K
Meet one’s needs fi# & 3 A H1E K

1. It ERA P eiAgm

2. MEAEHHLE B P R BER AR
S RINGz




What does each strategy focus on?

The The
microscope panorama
strategy strategy

The The
kaleidoscope telescope
strategy strategy




Text 2 (Para 2-3)

|

The Microscope Strategy 2 #% 45 3K 8%
2 Zooming in on the lived experiences of
mainstream users can help you discern needs not

surfaced by focus groups, interviews, or questionnaires.

This is a natural starting point for many innovators.

3 What digital can add. The common usage of
smartphones, 10T sensors, wearable technologies, and
smart home devices lets organizations capture data

and in real time to a much greater degree than ever
before. Unlike surveys and other traditional
assessment tools, digital technologies can track actual
behavioral changes in real time, thus avoiding self-
reporting and retrospective biases.

Strategy:
Zoom in on mainstream users

e Zoomin KX KF| . HiH4EL.
%

* Discern (v.) ¥ 5]

I X.: observe, recognize, spot

* In real time 3-H} 3k,

 What can digital technology add
to this strateqgy?




Digital technology 25K

Smartphones [\, _¥|f

2 e AL

Wearable
technologies

EES 3 &

Health . Smart
Reaajtor Transport

Smart home
devices £ fit

FAR




Text 2 (Para 4-5)

- A

The Panorama /paena'ra:ma/ Strategy &7 31 8%
4 |n addition to zooming in on individual Strategy:
mainstream users, you can infer their unmet needs Looking at aggregated data
from looking at aggregated data, such as errors,
complaints, and accidents.
5 What digital can add. Digital tools make it much | .pggregated data 3 23432

easier to observe the behavior of large numbers of Aggregate (v. n. adj.) .31
individuals. Data can be collected from multiple *In the aggregate &%, H.3t
sources and analyzed for trends. For example,

smartphones can deliver digital health programs to

people with chronic conditions such as diabetes and !« How can digital health
heart disease, and their sensors can feed databases
that reveal overall adherence rates.

programs collect user
trends?



cmd://Speak/_uk_/panorama

Applications of digital health programs

How can digital health programs collfect usertrends?

Chronic conditions

a MySugr o 4538 E5 Ao i 1) ?1%\ LR (Ad herence rates i % )

4 (BAHRBRERKETHER
* Apple Heart Study - #| e Diabetes K J FATHI 2 E How well

Apple Watch W | 421 55 e Heart disease /& J5 patients stick to what their
e Noom - &} x4k B %78 o8 1+ e Obesity AL doctors tell them to do. )

I TR WIAT 7 5 LI H o High Cholesterol & 1LAg
e High Blood Pressure/Hypertension &)k

\ Digital health programs \_ Y, \ Sensor§ and databases
A & 2 1 R 35 An 3 VR




Text 2 (Para 6)

|

The Telescope Strategy 3 45 38 sk

6 If you keep looking at and interacting with
the same people, In the same context, with
the same tools, you risk missing outside-
the-box opportunities. To challenge your

habitual perspective, you may need to study
fringe users, extreme users, Or nonusers.
Demands from outliers are often dismissed
as noise. But by zooming in on common
users, you might uncover pain points that
are relevant to the masses, too.

Strategy:
Study non-mainstream
users




Text 2 (Para 6)

|

The Telescope Strategy 3 45 38 sk

6 If you keep looking at and interacting with
the same people, In the same context, with
the same tools, you risk missing outside-
the-box opportunities. To challenge your

habitual perspective, you may need to study
fringe users, extreme users, Or NonNusers.
Demands from outliers are often dismissed
as noise. But by zooming in on common
users, you might uncover pain points that
are relevant to the masses, too.

Outside-the-box A4k HL
Fringe 1%, FERKEI. HH
* fringe user XA P
Outlier (n.) FX. F %1
Zoom in B K, BHEPA
Pain points fﬁﬁ
The masses KA, AAll




Text 2 (Para 6)

|

The Telescope Strategy 3 it45 3 sk

6 ...You can even learn from misusers of
your offerings. Haier discovered that
rural Chinese customers were using their
washing machines to clean root
vegetables, leading to clogged drainage
hoses. In response, Haler developed a
machine for washing both clothes and
vegetables, quickly selling the first
10,000 units.

e Misuse F %1{¥ H
e Misuser iz | #




Haier’s washing machine




Text 2 (Para 7)

|

The Telescope Strategy 3 it45 3% sk
7 What digital can add. Outliers, extreme
users, challenged users, misusers: Almost
by definition, such populations have

traditionally been hard to reach. Today,

however, niche groups often gather on

community sites such as Reddit and

Facebook, making observing, engaging

with, and learning from them much
easier.

4

 What can digital technology
add to this strategy?

* Niche /ni[/ (n. & adj.) F & i
 Niche group ‘MDAREE{R
( #82FF mass market X
NG/
* A niche in the market & 7&

Lk



cmd://Speak/_uk_/niche

Niche market /N A TH 17




Text 2 (Para 8)

» | A

The Kaleidoscope Strategy 77 Ab. f&] 3% 8%

8 To challenge your current perspective, you can
also view distant players as a whole, looking for i Strategy:
similarities that point to unmet needs. Think of this ! Find similarities from

as similar to seeing patterns in a kaleidoscope. The EL‘ unusual groups
difficulty, especially for entrepreneurs working

within an established company, is to think beyond !
the usual players, such as suppliers, distributors, and |
competitors. For instance, Volvo, known for its focus
on car safety, shifted attention to cyclists a decade
ago after data revealed their high casualty rates in
Sweden. This insight led to a range of innovations
aimed at protecting all road users.

* Kaleidoscope /ka‘lardaskavp/
FALE . FTEFA
« Casualty (n.) 15T
e High casualty rates 515 1= %



cmd://Speak/_uk_/kaleidoscope

—H— b

Kaleidoscope 51 .15

(adj)
( kuh-lie-duh-SKOP-ik)
Definition: Having complex patterns

of colors; constantly
changing.

Examples of Kaleidoscopicin a

Sentence:

The kaleidoscopic nature of the markets
makes them hard to predict.

A\ T T




Text 2 (Para 9)

The Kaleidoscope Strategy 77 Ab. {5 35 B&
9 What digital can add. Social-listening tools,

data-scraping algorithms, and Al make it
possible to quickly shift through masses of
data and identify patterns therein. User-
generated content often captures insights at
the “moment of experience” that shed light
on users’ emotional states along with specific
malfunctions, difficulties, or missing features
in the product or service at hand.

What can digital technology
add to this strategy?

User-generated content |

provides significant insights
on customer behavior
patterns.




Text 2 (Para 9)

The Kaleidoscope Strategy 77 Ab. {5 35 B&
9 What digital can add. Social-listening tools,

data-scraping algorithms, and Al make it
possible to quickly sift through masses of data

and identify patterns therein. User-generated
content often captures insights at the
“moment of experience” that shed light on
users’ emotional states along with specific
malfunctions, difficulties, or missing features
in the product or service at hand.

Therein (adv.) 7ZE A &

* =inthere

e [§]2£: thereof, thereby
Insights (n.) JL#. JHE
Shed lighton 5 X . WA
Malfunction (v. & n.) & &




Summary

e Zoominto
mainstream
users

(

e Find
similarities
from unusual

. 8roups

The
microscope
strategy

B AR SR ek

The
kaleidoscope
strategy

77 A0 17 SR ek

e Look at
aggregated
data

The

panorama
strategy

BFR

The
telescope

strategy
LGSR e
e Study non-

mainstream
users




Text 1

We Must Shape
the Al That Will in
urn Shape Us
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Scanning questions:

1. In paragraphs 1-2, what is the author's main opinion about Al

and who should control it?

(‘
Al will reshape all our lives and become the primary

technology we use.

We have this technology in our hands—not the other
_way around. / Humans should control Al.




Text 1 (Foreword)

The answer to fears about this

technology is not to slow down its

progress but to accelerate it.

* Accelerate (v.) mig. 1%

* accelerate the
process/reform/development
R AR [ BUE /R R

. accelerate economic growth

R &G K
e e.g., The government wanted

to accelerate the reform of the
institutions.




Text 1 (Para 1)

Artificial intelligence will reshape all our
lives. It will become the primary technology
that we use to make decisions and navigate
the world—a steam engine of the mind; a
cognitive GPS; a tool for orientation,
discovery, and navigation. But we have this
technology in our hands—not the other way
around. And with it, we have the
opportunity to amplify and define the
future of humanity.

* Navigate (v.) ~##t; E4k; K
ﬁ?mﬁ%ﬁ) -

e e.g., He has learned to
navigate in rough waters.

e Cognitive (adj.) A& #y; A
R
e cognitive skills A3 Bt
e e.g., As children grow older,

their cognitive processes
become sharper.

e Orientation (n.) 71§ ; X&4%;

n

* have an orientation
(towards/to) A ... 5]

e career orientation B2k & fx

e e.g., The company has an eco-
friendly orientation




Text 1 (Para 1)

Artificial intelligence will reshape all our
lives. It will become the primary technology
that we use to make decisions and navigate
the world—a steam engine of the mind; a
cognitive GPS; a tool for orientation,

discovery, and navigation. But we have this
technology in our hands—not the other way
around. And with it, we have the
opportunity to amplify and define the
future of humanity.

« Amplify (v.) B K; W&

 amplify sound/voice X K & &

« amplify the effect/impact 3~ X 3%
K/ % v

e e.g., The music was amplified with
microphones

* Humanity (n. F T3) AR ;
* all of humanity &A%

* for the benefit of humanity % 7 A
EuA) 2
* e.g., The environmental impact of

these policies affects all of
humanity.




Text 1 (Para 2)

Only a few innovations have had the
potential to shape us in this way. The
last two were the Internet and mobile
phones. Al not only belongs on that

list, but should sit at the top of it,
because of its potential to amplify how
we use the Internet, mobile phones,
and many other technologies.

* potential (n. & adj.) &1 .
W BE B

* have/achieve/realize one's
potential 7 /X 4%/52 3,
Vo))

e potential
risk/benefit/problem J&7E
Vs s AP

e e.g., Il don't feel I'm
achieving my full potential
in my present job.




Scanning questions:

2. In paragraphs 3-4, what example from the 1950s does the author

use? What did people imagine vs. what actually happened?

(‘

People imagined flying cars but didn't get them.

They didn't imagine the Internet, but they got it—and it

revolutionized human lives.
-




Text 1 (Para 3)

e on the horizon B 4§ X 4
K1, EEEERTE
* no... on the horizon %
* appear/loom on the
horizon ¥ FL7E 32X L
( BPAERE )
e e.g.,, There is no new drug
on the horizon that will

make this disease easier
to treat.

What will the world shaped by Al look like?
To answer that question let’s go back to a
future we once imagined. In the 1950s, we
thought flying cars were just on the horizon.
We didn’t get them then, nor have we got
them yet. But in that same decade, U.S.
President Dwight Eisenhower established
the Advanced Research Projects Agency,
which generated the technology that
created the Internet.




Text 1 (Para 4)

* Revolutionize (v.) #1J§
%glfﬁhiff‘

* revolutionize an
industry/field 4£ 47 :1k/
ARIK 2 TP T AL

e e.g., Electronic cash
systems have
revolutionized the way
that people around the
world pay for goods and
services.

We didn’t imagine we’d get something

like the Internet or mobile phones—

but we did. And those tools have
revolutionized the lives of the
majority of humans on Earth. Now,
humanity is imagining a new future
with Al.




Scanning questions:

3.

In paragraphs 5-6, does the author think we should speed up or

slow down Al development? What is his reason?

(‘
Speed up / accelerate it.

The faster we have technology in our hands, the better
we can solve problems. / Technology is a tool we should

_Shape.

J




Text 1 (Para 5)

Given the speed and spread of Al, some
people fear it could usher in a potential
catastrophe, while others argue that it will
bring the new utopia. But we should avoid
setting up camp around either extreme,
particularly at this stage of the technology’s
development.

e usherin 7F4); 3| A

e usherin a new era/age 74|
HrETA

* usher in change/reform 7| A\
RE/RE

* e.g., Every time you try to
usher in change, some
people will resist.

e Utopia (n.) L33, A
E. 22445
* a utopia (3B % #-4%)

* technological utopia 3 R %
Fe5R

e e.g., The fall of one regime
does not bring in a utopia.




Text 1 (Para 6)

* to the benefitof X 7 ...
KMIAH;, AT
o A X %k 3A: for the benefit
of / in the interest of

The answer to our challenges is not to slow down
technology, but to accelerate it. Technology is a
tool. And the faster we have it in our hands, the

better we can solve the problems we have—and

* e.g., The new policy was
implemented to the
benefit of all employees.

the problems it might create. Let’s shape the tool
that will in turn shape us—and consider three
guestions. How can | make it better? How can |
increase beauty in the world? How can | make
better tools and increase beauty to the benefit of

my fellow humans?




Scanning questions:

4. In paragraphs 7-10, the author uses a historical example. Who is the

person and what did he build?
~ ™

Filippo Brunelleschi.

He built the dome of Santa Maria del Fiore cathedral in
-lorence. / He also invented mobile scaffolding and
Inear perspective.




Text 1 (Para 8)

Brunelleschi took 16 years to build the

dome, construction of which began in 1420.
He had an ambition to build it without wood
reinforcements. He had to innovate. So

Brunelleschi invented mobile scaffolding.

* Reinforcement (n.) Mm% ; &
1t; Hx
* reinforce (v. /m 7&)
* positive/negative
reinforcement 1E T/ § i@ 521t
« without reinforcement & F

m B/ X

* e.g., The new logo serves as a
visual reinforcement of the
company's values.




Brunelleschi: The Remarkable Architect

Alin|Elorence]ltalya

VARARESE GG



https://pub-f74b9fb442714a7b82a0ca9fd7337260.r2.dev/chezvivian_github/2025-business-english/Brunelleschi.mp4

Text 1 (Para 9)

Then there’s Brunelleschi’s collaboration e assemble (v.) £4; RE&;
with a range of professionals to assemble MR
these tools and the dome. He worked with a * &I assembly &

.. . £ i
famous mathematician to make calculations. * ,
* assemble in/at (a place)

He teamed up with blacksmiths and (M) £
carpenters to create cranes, mobile - assemble people/a team
platforms, and scaffolding. Hundreds of TS A5/ ETA

* assemble tools/parts
R TR/ R

e e.g., All the students were
asked to assemble in the hall.

workers joined him.




Architecture terms ZE I /NJE

N § /v*

Blacksmith | =.e
(n.) 4Lk |

Crane (n.) 4B Scaffolding - | ™ N R
M| - RaRNRwY,




Text 1 (Para 10)

Brunelleschi answered those three questions.
But there is a fourth one: How can my work
transcend me and benefit humankind, now and
into the future? In creating his dome,
Brunelleschi grew the toolbox for generations
of artists and architects, having been credited
with the invention of linear perspective and
mobile scaffolding. His tools and techniques
were not only used in art and architecture, but
also in many other fields and applications.

* Transcend (v.) &%, it

« YT X 18]: surpass, stand out

* Transcend description X iEHE &

e credit (v.) 32...023hF (n.) 15
R Zhor; Fa

* Z}17: be credited with (doing)
sth. AR KT X%, B.wm2
2| 5

« %17 give credit to J3ZhT

e take credit for .. JxRfF K2

* e.g., She’s credited with making
the business a success.




Text 1 (Para 10)

Brunelleschi answered those three questions. o
: e application (n.) 2 H. ¥

. RA#RF
* job application KR & 3
 software application (app)

oo | 3R

e e.g., The invention would
have wide application/a
wide range of applications
in industry.

But there is a fourth one: How can my work
transcend me and benefit humankind, now and
into the future? In creating his dome,
Brunelleschi grew the toolbox for generations
of artists and architects, having been credited
with the invention of linear perspective and
mobile scaffolding. His tools and techniques
were not only used in art and architecture, but
also in many other fields and applications.




If Brunelleschi reshaped the physical realm,
what realm has Al been changing
in today’s world?

The mental realm




Text 1 (Para 11)

Where Renaissance masters mostly
reshaped the physical realm, Al now gives
us the opportunity to do the same with the
mental realm. We are already seeing how
the technology can significantly enhance
how we share ideas or express ourselves,
whether that’s through writing essays or
books, creating art and poetry, or helping us
communicate with each other in ways we
might otherwise not have attempted.

* realm (n.) 4i3K; JEH; £E

e in/within the realm of FE...AN
/T E P

* the realm of
science/art/politics £} 5/ ¥.
KB ARIK

 move/enter into the realm of
PENLL AN

e e.g., At the end of the speech

he seemed to be moving into
the realm of fantasy.




Text 1 (Para 12)

Brunelleschi diligently shaped his tools and his
tools shaped him—and all of us. As we
contemplate a future shaped by Al, we should
remember the famous saying of media theorists
John Culkin and Marshall McLuhan: “We
become what we behold. We shape our tools
and then our tools shape us.” Al is our cognitive
“mobile scaffolding”. And it will help us build all
kinds of cathedrals of the mind—many of which
we could not have built before.

* Contemplate (v.) B=%;

e contemplate (doing) sth.
HE () FEF

e contemplate the
possibility/future B £
b/ R R

* e.g., She contemplated
the possibility of changing
jobs.




Text1 °
Exploring the text




Find words or phrases in the text that match the definitions below.

1 To make something more powerful or effective. (Para. 1) amplify
2 A term used to describe a future where everything is perfect. (Para. 5) utopia

3 A significant period of artistic and cultural rebirth originating in Italy in the
14% century and extending into the 17th century, marked by a renewed
interest in classical art and literature. (Para. 7) Renaissance

4 Materials or methods used to increase the strength or durability of a

structure. (Para. 8) reinforcement

5 Working together with others towards a common goal. (Para. 9)
collaboration




) Scan the text and find the paragraph that gives information about each
of the following statements.

(Para. 2) 1 The potential of Al to amplify human capabilities.

(Para. 2) 2 Historical innovations that have shaped humanity.

( Para. 5) 3 Different views towards the role of Al in shaping the future.

( Para. 8) 4 Brunelleschi’s innovative construction techniques without wood
reinforcements.
(Para. 11) 5 Comparisons between the Renaissance and the Al era.

(Para. 12) 6 The notion of technology being a tool that shapes us.




Decide whether the following statements about the text are true (T) or false (F).

( F ) 1The author believes we should resist the advancement
of Al technology.

( T ) 2Alisviewed as a potential threat that could lead to
negative outcomes if not managed properly.

( T ) 3 Brunelleschi’'s dome is used as an example to illustrate
the long-term impact of innovative tools.

( T ) 4 Brunelleschi is credited with inventing both mobile
scaffolding and linear perspective.

( T ) 5The text suggests that Al has the potential to reshape
both the physical and mental aspects of our lives.




Language skills L
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expressions.

1. Only a few innovations have had otential
the capacity to shape us. (Paragraph 2, Text 1) P

2. The invention of the smartphone has
completely transformed our communication e [Fialelalis=le

Read the sentences and find synonyms in the texts for the underlined words or

methods. (Paragraph 4, Text 1)

3. We must speed up the research process to

keep up with the fast-paced changes in the accelerate
industry. (Paragraph 6, Text 1)




1 Read the sentences and find synonyms in the texts for the underlined words or
expressions.

4. The film‘s production was a result of
the cooperation between various artists and Bs]lE]sfs]g1ile)y
technicians. (Paragraph 9, Text 1)

5. The scientist is acknowledged for her

contributions to the groundbreaking credited
discovery in genetics. (Paragraph 10, Text 1)

6. As we consider the environmental impact of
our actions, sustainability becomes a contemplate
primary concern. (Paragraph 12, Text 1)




1 Read the sentences and find synonyms in the texts for the underlined words or
expressions.

7. Innovation focuses on discovering and addressing
people’s unsatisfied requirements. (Paragraph 1, Text 2)

unmet needs

8. Closely observing the daily experiences of typical users
can help you detect needs that haven‘t been revealed. discern
(Paragraph 2, Text 2)

9. Brands must interact with their audience on social
media to foster loyalty. (Paragraph 7, Text 2)

engage with

10. User-contributed content frequently highlights
immediate experiences that illuminate users’ feelings malfunctions
and particular operational failures. (Paragraph 9, Text 2)




Complete the following sentences with the words.

1. To better meet consumer demands, the tech startup decided to
amplify  their product features for the next release.

2. The children were excited to _assemble their new toys right
after unwrapping their holiday gifts.

3. The success of the project was __ attributed +to the tireless efforts
of the entire team.

4. The athlete will __attempt to break the world record at the
upcoming championship meet.

5. The public park was designed for the  benefit of local
residents, offering more recreational space and community gardens.




Complete the following sentences with the words.

6. The accountant needed to  calculate the final figures for the
quarterly financial report.

7. With the new app, tourists could easily _havigate the winding
streets of the ancient city.

8. The engineers reinforced the structure to ensure it would
withstand severe weather conditions.

9. The company had to shift its business model to stay
competitive in the evolving marketplace.

10. Parents can track their children's school bus using the
newly implemented GPS service.




Telling the story of China
Chinese EV companies —

innovation and challenges




Background

The electric vehicle (EV) market has seen rapid transformation,
particularly with the rise of Chinese EV companies. China, which
surpassed the United States as the world's largest car market in
2009, has leveraged its substantial domestic demand to foster
significant growth in the EV sector. Companies like BYD, Nio, and
Xpeng are not only leading in domestic sales but are also
pioneering in technological innovations, such as in-car
entertainment and advanced driver-assistance systems (ADAS).




_

Work in groups and discuss Chinese EV companies’ competitive advantages. What
strategies should these companies adopt to maintain their market position?




@ T1ask?2

Work in groups and conduct a SWOT (Strengths, Weaknesses, Opportunities, Threats)
analysis to assess the internal and external factors influencing Chinese EV companies.

Strengths Weaknesses

Opportunities LLGELS




/

Work in groups and conduct a SWOT (Strengths, Weaknesses, Opportunities, Threats)
analysis to assess the internal and external factors influencing Chinese EV companies.

Internal Factors

Strengths Weaknesses

Government support: to provide strong Dependence on subsidies: Reliance
policy backing on government subsidies could also be
problematic if policy supports shifts.

External Factors

Opportunities Threats

Expanding international markets: Market saturation: Global car sales
Emerging markets with growing demand growth is slowing down.
for EVs present significant opportunities.




As the CEO of a leading EV car manufacturer, you need to communicate to
your employees the current situation facing the company and the further
strategic moves you plan to address the challenges.

Write a formal email to your employees outlining the company’s next moves.
You can use for reference the information about the challenges facing
Chinese EV companies provided in the material above, as well as the SWOT
analysis your team has conducted.




Reference writing

Subject: Our Strategic Plan for Future Success

Dear Team,

As we face increasing market competition and global expansion challenges, | want to share our
company's strategic direction.

Currently, our main challenges include intense domestic competition and rising production costs.
However, our advanced battery technology and strong brand recognition remain our core
strengths.

To address these issues, we will take three key actions: First, accelerate innovation in autonomous
driving technology. Second, expand into European and Southeast Asian markets to diversify our
revenue sources. Third, optimize our supply chain to reduce costs by 15%.

| am confident that with our talented team and clear strategy, we will overcome these difficulties
and maintain our industry leadership.

Thank you for your dedication and hard work.

Best regards,
[CEO Name]
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1 There are a few headlines or news snippets about recent developments in the
digital economy. Discuss in pairs the implications of these trends for businesses.
China, Singapore to let each other’s tourists pay with digital yuan

EU launches Digital Economy Package for Kenya to

Challenges in meeting citizen appetite for digital government




Watch a video clip on the digitalization of agriculture by the Technical Center
for Agricultural and Rural Cooperation (CTA), the Food and Agriculture
Organization of the United Nations, and discuss the following questions.

. Who is Sonia?
. What role do weather reports play in Sonia’s decision-making process?|

. How do e-payments help Sonia in her farming activities?

. What are the innovative technologies mentioned in the video clip?




Watch a video clip on the digitalization of agriculture by the Technical Center
P for Agricultural and Rural Cooperation (CTA), the Food and Agriculture
Organization of the United Nations, and discuss the following questions.




Watch a video clip on the digitalization of agriculture by the Technical Center
for Agricultural and Rural Cooperation (CTA), the Food and Agriculture
Organization of the United Nations, and discuss the following questions.

1. Who is Sonia?

| / / Sonia is a new generation digital

" ‘ farmer who uses technology to

V 1 [, ,,. . .

/ K enhance her agricultural practices and
b /) o o .
e/ 7, decision-making. She represents a

EheliTalnew generation of digital farmer / # shift toward digital farming.
BN = i (% 25 K 4 4

U




Watch a video clip on the digitalization of agriculture by the Technical Center
PN for Agricultural and Rural Cooperation (CTA), the Food and Agriculture
Organization of the United Nations, and discuss the following questions.

2. What role do weather reports play in Sonia’s
decision-making process?

Weather reports help Sonia make
better decisions. This enables her to
adjust farming practices.

weatherreportsihelplheritolmakelbetterdecisions
F LTI A5 B 4t 8 SR 4T B R T




Watch a video clip on the digitalization of agriculture by the Technical Center
for Agricultural and Rural Cooperation (CTA), the Food and Agriculture
Organization of the United Nations, and discuss the following questions.

3. How do E-payments help Sonia in her
arming activities?

E-payments enable her to easily send
and receive money.

paymentsienablelher o easily/sendiandireceiveimoney,
{FRIsE ot gE % 4= At SRR AN R




Watch a video clip on the digitalization of agriculture by the Technical Center
P for Agricultural and Rural Cooperation (CTA), the Food and Agriculture
Organization of the United Nations, and discuss the following questions.

4. What are the innovative technologies
mentioned in the video clip?

Drones (for monitoring crop/land
health and profiling cooperatives).
Real-time data analytics (to inform
fertilizer use and reduce
environmental impact).

Big data (enabling bank lending,
insurance, and government policy
decisions).

Artificial Intelligence (Al), Blockchain,
and Internet of Things (loT).

thelrealitime/datalgivesiSonyalinformation

IR A SonyatE i (8 artlflaal mtelhgence

.". }\IEH




3 Watch the video clip again and complete the following paragraph
with the expressions you hear.

The increase in data from thousands of smallholder farmers gives
banks the information they need to lend money, and offer (1)
against extreme weather. Big data can help

governments make better (2) , and progressive digital

policies can enable (3) like artificial intelligence, (4)

, and (5) to make entire supply

chains more efficient and transparent. But it’s not just about technology.
It’s about (6) the lives of smallholder farmers like

Sonia to increase (7) and improve livelihoods. This is

next-generation agriculture, bringing scalable solutions that will help meet
the UN (8) a reality.




3 Watch the video clip again and complete the following paragraph
with the expressions you hear.

The increase in data from thousands of smallholder farmers gives
banks the information they need to lend money, and offer (1)

insurance against extreme weather. Big data can help

governments make better (2) informed decisions  a3nd progressive digital

policies can enable (3) innovative technologies |jke artificial intelligence,
(4) blockchain , and (5) __the Internet of Things to make entire

supply chains more efficient and transparent. But it’s not just about
technology. It’s about (6) __transforming the lives of smallholder

farmers like Sonia to increase (7) ___production and improve

livelihoods. This is next-generation agriculture, bringing scalable solutions
that will help meet the UN (8) sustainable development goals 3 reality.




Text 2
A Fourth Industrial

Revolution?




Pre-reading Discussion

What do you know about the
Industrial Revolution? Can you name
one invention or change it brought?

In the past, people learned skills for
factory work (e.g., operating
machines). What skills do people
need now for the Digital Revolution?




Structure of Text 2

Para 1: Introduction to digital technologies

Para 2: Review of 3 industrial revolutions

Para 3-5: different opinions on whether digitalization

is the 4t revolution

Para 6: Conclusion




Text 2 (Para. 1)

- A

Digital technologies are transforming how we live,
work, consume, and produce goods and services.
Examples include cloud computing, the Internet of
Things, advanced analytics (including big data,
artificial intelligence, and machine learning),
biotechnology, social media, three-dimensional

printing, virtual reality, broadband Internet, and
wireless mobility. During the information and
communications technology (ICT) revolution, firms
used electronics to automate \a limited number of
routine steps in production. Mgving forward, firms
will use digital technologies to automate many more

routine steps in production.

7 A 3\,/{_)‘ :Jkij‘\ i

e cloud computing =it+2L
* a model of computer use in
which services stored on
the Internet are provided
to users on a temporary
basis et FFAE W 4 _E#)iz
AT RS BT AL F P
%ﬁuj‘ﬁ’\
* Analytics /)4
* the systematic
computational analysis of
data or statistics

* Routine steps "%"'}"Plib‘gﬁ




Speak out their Chinese terms quickly!

Cloud computing
Internet of Things

Artificial intelligence

Machine learning

biotechnology

K
Three-dimensional printing [EIDEgR2L

B

M

—

M HR Bah T BHAR



Text 2 (Para. 1)

- A

Digital technologies are transforming how we live,
work, consume, and produce goods and services.
Examples include cloud computing, the Internet of
Things, advanced analytics (including big data,
artificial intelligence, and machine learning),
biotechnology, social media, three-dimensional

printing, virtual reality, broadband Internet, and
wireless mobility. During the information and
communications technology (ICT) revolution, firms
used electronics to automate a limited number of
routine steps in production. Moving forward, firms
will use digital technologies to automate many more
routine steps in production.

* Paraphrase this sentence in
your own words.

In the future, Companies
will use digital tools to
do more basic work
automatically.




Text (Para. 2)

- A

There have been three industrial revolutions in
history, and the emergence of the digital economy is
considered by some to represent a fourth. The first
Industrial Revolution, between roughly 1760 and
1850, marked a significant change from rural-agrarian
to urban-mechanized systems of production. Key
technological advances included steam power,
railways, and the transition from wood to metal. The
second Industrial Revolution spanned roughly the
century after 1870, centering on the shift to mass
production, distribution, and communication. Key
innovations included electricity, the telephone, air

transport, highways, radio, television, high-rise

buildings, and antibiotics.

What were the three Industrial
Revolutions in history?
Describe them in your own
words.

First Industrial Revolution
(1760-1850):

e Machines and steam
power replaced manual
farm work.

* People moved from
farms to factories.
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There have been three industrial revolutions in

history, and the emergence of the digital economy is | ° Rural-agrarian /s'greron/
considered by some to represent a fourth. The first RAF-RAFR (#£4) , FFA
Industrial Revolution, between roughly 1760 and TMEFE ST, W3y

1850, mar significant change from Qural-agrarian .
Sl . ( 5 D  Urban-mechanized
toCurban-mechanized> systems of production. Key

- . WOH-HUARALEL (44 ),
technological advances included @m power, N : .
railways, and the transition from wood to metal.T)he AAEAEST, FAALE 2 7

second Industrial Revolution spanned roughly the | « Steam power 7% 75,37/
century after 1870, centering on the shift to mass

production, distribution, and communication. Key

innovations included electricity, the telephone, air

transport, highways, radio, television, high-rise

buildings, and antibiotics. '
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There have been three industrial revolutions in
history, and the emergence of the digital economy is
considered by some to represent a fourth. The first
Industrial Revolution, between roughly 1760 and
1850, marked a significant change from rural-agrarian
to urban-mechanized systems of production. Key
technological advances included steam power,
railways, and the transition from wood to metal. The
second Industrial Revolution spanned roughly the
century after 1870, centering on the shift to mass
production, distribution, and communication. Key
innovations included electricity, the telephone, air

transport, highways, radio, television, high-rise

buildings, and antibiotics.

What were the three Industrial
Revolutions in history?
Describe them in your own
words.

Second (after 1870):

e Electricity and mass
production.

* People could make
products faster and
communicate over long
distances.
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There have been three industrial revolutions in
history, and the emergence of the digital economy is
considered by some to represent a fourth. The first
Industrial Revolution, between roughly 1760 and
1850, marked a significant change from rural-agrarian
to urban-mechanized systems of production. Key
technological advances included steam power,
railways, and the transition from wood to metal. The
second Industrial Revolution roughly the
century after 1870, ¢entering omthe shift to mass
production, distribution, and communication. Key
innovations included electricity, the telephone, air

transport, highways, radio, television, high-rise

buildings, and@ntibiotics>

* Span (v.)
Bk, 4 (—KuNE)

e.g. The meeting spanned
two hours.

e Center on

EFTF, YU HENR

* Antibiotics (n.)

P F
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] ] ]  What were the three Industrial

revolution, began roughly in the 1960s. them in your own words.
Significant advances in networked computing
and telecommunication capabilities were | |Third (1960s onwards):
accompanied by steep price declines and rapid

 Computers and the

quality improvements in ICT hardware and Internet.

software. Notable innovations included
advances in semiconductor manufacturing, * Information became
personal computers, email, faxes, the Internet, digital and could
bar-code scanning, and mobile spread instantly around

telecommunications. _ the world.
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The third Industrial Revolution, the ICT
revolution, began roughly in the 1960s.
Significant advances in networked computing
and telecommunication capabilities were
accompanied by steep price declines and rapid
quality improvements in ICT hardware and
software. Notable innovations included
advances in semiconductor manufacturing,
personal computers, email, faxes, the Internet,
bar-code scanning, and mobile
telecommunications.

Networked computing
B A
Telecommunication
capabilities

ZAEBAE AE T

Steep price declines

o MBS

e Steep (adj.) &4 ]
Semiconductor
manufacturing

TR i




y Text 2 (Para. 3) |

There is no consensus in literature as to whether
digitalization should be seen as an evolution of the third
revolution or as a distinct, fourth revolution. Robert J.
Gordon, a professor at Northwestern University, sees digital
technologies as evolved ICTs that are less transformative to
generate large increases in productivity compared with
innovations in earlier eras. In contrast, Klaus Schwab,
Founder and Executive Chairman of the World Economic
Forum, argues that a fourth Industrial Revolution s
underway that will fundamentally transform economies and
societies by combining the physical, digital, and biological
worlds through highly interconnected production chains
and semi-automated decision-making processes.

W, 8,37 4E .

No consensus
3 2o )
R T

In contrast
F A R LB

A sees that...
B argues that...
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Productivity is the efficiency with which an | &£/ ] R 6 £ G BAE A
economy transforms input into output. A= HHIRE

Investm@ in digital technologies contribute HEFBARNKT B

to\nhigher(productivity’by providing workers - v :
NS, WK E S HFRE

with more(tools) to do their work. The = J ’

production| process becomes more capital- lkﬁif%%l%

intensive. @Iing prices N)for digital R FRBLE (FAEER )
technologies encourage firms to(modernize J

their equipment so they can achieve cost ﬁ$ﬁ'—%lﬁ‘$m
efficiencies and enhanced capabilities. A H 3R




Capital-intensive &R AN 5 & AY

Capital Intensive Vs Labour
Intensive

..5/‘. ‘.,‘/ _';‘ e : Ty
: ﬂ‘:ﬂ:ﬂ \ pr————
= '.T“"‘,;.-‘-'a:. = =
| y o —~ £ ‘2

Labour-intensive Capital-intensive
production production

What will determine whether a firm uses labour or
capital intensive production?




Labor-intensive & &2 E#Y

labor-intensive, laborious,

what are other operose, labour-consuming,
words for labor-consuming,

labour-intensive? labor intensive, effortful

S

W8 Thesaurus.plus




X-intensive?

- 7
Tk R2E. A

Labor-intensive o AL

Capital-intensive s &% WE. | B
Technology-intensive . OBOR R
Knowledge-intensive € Frsmin AT H IR

Energy-intensive v ORER W, R
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Digitalization could have wide-ranging effects
across the economy. Across industries, digital
technologies have the potential to drive
efficiencies, provide opportunities for firms
to increase earnings and market share, and

facilitate ongoing innovation. More and
more business tasks that are currently done
by humans will be executed electronically...

| #%E
AT, RFRATBRE
MR, TR A Y X
| TR, IR
Wide-ranging effects
J 2 W1 = extensive, broad,
far-reaching
Drive (v.) 383}, #3)efficiencies
=~ push forward, propel, promote

Execute (v.) AT K
CEO = Chief Executive Officer
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...Many of these processes will occur in digital
form “‘speaking to’ other processes in the
digital economy, in a constant conversation
among multiple servers and multiple semi-
intelligent nodes that are updating things,
querying things, checking off things,
readjusting things, and eventually connecting
back with processes and humans in the
physical economy,” said Chris D’Souza and
David Williams.

Server kR 5~ 5%
Node 7 &,

What does physical
economy mean in the text?

The physical economy refers to
the real-world, tangible economy
involving actual people, physical
goods, and traditional business
processes, as opposed to the
digital/virtual economy.

W FL 2% | SEAR 22 AR 0 R LA
R AFFRETFAR . ABE
o Ao tE G0k SR AR W Z BB,

| ST EF/ B MEFAA




How to understand the “conversation” in digital
economy?

‘Updating ( F#7 ) : PEAFT KR TEIBET B E 3
‘Querying ( 298] ) : K& R AL F A1 915 A
Checking off ( Zxf#fIA ) : 2t4) K FIEA RN
‘Readjusting ( A ) ;. R/ HF R TR E




How to understand the “conversation” in digital
economy?

DIGITAL ECONOMY #F 45T

CONSTANT CONVERSAT|ON|
, ﬂ LA BTRORS 1E m
~ L. = UPDATING THINGS ,
Nano @ B E%
v 2 0‘ 7 = o
CERERE BN y\ EEL: W’M)

CH ECKING OFF THINGS

Pro ~ , BNE5ES/ BE
SERVERS READJUSTING THINGS SEMI-INTELLIGENT
: (MULT|PLE) E%ﬁﬂﬁ%%% NODES
- R 4

K WITH PRO (MULTIPLE)
TN CONNECTING BA %“g;gmz% (ESSES AND HUMANS W

=~ PHYSICAL ECONOMY SR T

q 1)
Hafp--Aofin— e T
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What is your imagination
of digital economy?

We are only beginning to understand how the
digital economy will function. To successfully
manage the transition to digitalization,
policymakers will need to ensure he
economy is adaptable, (that) firms are
encouraged by market forces to be agile,(tha
economic gains are widely distributed, and
. the tools and associated institutions to
manage the economy are up-to-date and fit-
for-purpose.

v

Ll policymaker Atz A®, BH—TFENRBIER -
B, B¥f@E#Epolicymaker # economy, firms, economic
gains, tools Z[BIlX %K. S LTFXE: We are only
beginning to understand how the digital economy will

function. To successfully manage the transition to...




How will digital economy function?

—{ MANAGING THE DIGITAL TRANSITION |

— O Encolgrrgfe by |

aooo] [=] © =~ ( market forces . \
'EE i Agile B3, R &K
- | Up-to-date & k4

] ) N ( \ ‘ / 4 \ /-ff\ﬁr‘ //\7 F .
‘ : —~ it-for-purpose
ECONOMY // ———""ECONOMIC GAINS > purp

(ADAPTABLE) | P avsre ~( (wWIDELY DISTRIBUTED)Q Q .
k& POLICYMAKER R
/ | . £2I |

TOOLS & INSTITUTIONS

| DIGITAL ECONOMY (UP-TO-DATE & FIT-FOR-PURPOSE)

~ \_ (UNDERSTANDING...) /




Text 1
The crucial role of

ID verification in the
digital economy




What do you know about ID verification?

- FINANCE
SCe Narios ? = —— X (Bank, Crypto)

BIOMETRICS ® ) & »
(Fingerprint, > e Hleetn | =
Face Scan) ( / : e 5‘ r / /i‘/ ,';//'/'/ T ! ’/“ g :} it SCENAR'OS 4

/] | IDVERIFICATION: |

b

| '\ ‘ ONLINE SERVICES
DIGITAL ID . ) 7 | T (Social Media,
(Mobile App) : FoNG sl Age Check)

e ACCESS
2FA/OTP CONTROL
(Phone code) (Office, Events)




The article’s argument structure

Introduction e Paragraph 1-3

What is ID verification? e Paragraph 4-5

A EV A REEIGC Ke N IR (A [VHesl © Paragraph 6-8

A look to the future e Paragraph 9




Part 1: Introduction

(Paragraph 1 — 3)
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As small businesses opened new online storefronts, » toil behind the scenes
a set of technologies toiled behind the scenes to 1A e TAF

. . . - to work hard without
make all those websites and sales and deliveries being seen or getting

possible. One of the most significant of these credited for it
technologies is identity verification (ID). It's i |dentity verification (ID)

software that's been around for decades that o HAISE

proves you are who you say you are. Every time you i« Aythenticate (v.) IA7E
make a purchase online—and this happens billions | i 5=

A )

of times a day, all over the world—an ID verification * To prove that sth. is
system authenticates you. genuine, real or true




Paragraph 1 function

To introduce Identity Verification

(ID) as a fundamental, yet often

unnoticed, technology powering
the global digital economy.
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Text 1 (Paragraph 2)

h

Without this simple concept, the digital economy
can't operate. All those newly digital businesses,
from fashion designers to bakeries, couldn't have
told the difference between their customers and
scammers. There are, of course, many kinds of ID
verification systems, and these technologies will
become even more important as the digital economy
grows. ID tools make it faster and easier for people
to access the things they need online: Buying on e-
commerce sites, accessing government services,
managing your money—in many countries, ID
verification is already needed for all these activities.

e Can’t operate

/2433\3%

* Tell the difference

between A and BRR 4,
A%

- to be able to
distinguish one thing
from another

Scammers (n.) 7E3R=F

Always be careful not to
click links sent by
unknown scammers. (5~
NN T%5$$%
VEB & % 0 4 .




Case: Fake stylist scam {f & 128! IR H

HAND-DRAWN DIAGRAM: THE “FAKE STYLIST” SCAM FLOW

VOGUE “en@ ELLE

(@ ~
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Bakery: the overpayment scam X %i # BR 2% U,

Blg Order! % = ”
———{ THE PROCESS (Bf8%i2) |—— - L SN
g ) ) (@ eakersaction | [ @ CONSEQUENCES W
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Wedding Cake @)
L Order - Urgent!

Order: Large Cake
($500).

Payment: Credit Card
(Stolen)

Oops! Paid too much.
Please wire $1000
to my “Driver”

DRIVER | | —F=
(SCAMMER) | |  LOSS: CAKE COST |

+$1000 CASH | )

A

BAKERY OWNER
(E¥)

| SOLUTION (BBAS) |

. MANDATORY ID VERIFICATION @ J

—_ o | =PREVENTS STOLEN CARD USE




Paragraph 2 function

To emphasize the indispensable
role of ID verification for the
functioning and security of the
digital economy.




|

Text 1 (Paragraph 3)
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But as ID tools become more critical, it will
become just as critical to make them available to
whoever needs them. Millions of people lack
access to digital tools. If they can’t verify their IDs
online, they’ll be left out. Finding more ways to
empower small businesses with ID verification
and providing consumers with digital IDs will
expand opportunities for millions of people and
make the digital economy more dynamic, more
inclusive, and more secure.

* Be left out FHEMRAESN/

feel left out (W A% A &)
be left out of the system (

A G A

* Inclusive (adj.) L& ¥/
R

an inclusive environment (
—ANEL W BRI

be more inclusive (3 E 1,
RIE)
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But as ID tools become more critical, it will
become just as critical to make them available to
whoever needs them. Millions of people lack
access to digital tools. If they can’t verify their IDs
online, they’ll be left out. Finding more ways to
empower small businesses with ID verification
and providing consumers with digital IDs will
expand opportunities for millions of people and
make the digital economy more dynamic, more
inclusive, and more secure.

« Empower (v.) 1€ fiE %5 /
Wik HE
* Empower sh. with sth.

* Empower sbh. to do

o BUR TR 38 3 Fe 48 %,
B E) AR R T4
2 KA R ) AR
The government plans
to empower young job
seekers with new skills
by offering free training
courses.
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But as ID tools become more critical, it will
become just as critical to make them available to
whoever needs them. Millions of people lack
access to digital tools. If they can’t verify their IDs
online, they’ll be left out. Finding more ways to
empower small businesses with ID verification !
and providing consumers with digital IDs will
expand opportunities for millions of people and
make the digital economy more dynamic, more
inclusive, and more secure.

o« T IELE

A8 1T Providing ( FT4t )

' A, 1L ID B ET

'4% Available ( TT k4% ) , A

| M IEAAITHAA Access ( 1% Al

/‘p‘c , ¥t Empower ( &
) oAk, B AAN

)}iLeft out (JXFH ) ,

%)%ﬁ?%ﬁo




Paragraph 3 function

To introduce the central problem
the article will address:
the need for equitable access to ID
verification tools to prevent digital
exclusion.




Part 2: What?

(Paragraph 4 — 5)
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, . Lean heavily into X
Many national governments have leaned heavily B3 IR EA

|nto.th|s technology to modernize and dlgltlze thglr e X BN ] AZE K A S
services. One of the most advanced is Estonia, 7 Ak 25k A

providing every citizen with a state-issued e-identity » The company has leaned

they can access using a physical smart card, mobile heavily into social media

app or website. These e-IDs can be used to shop, sign marketing this year.
contracts, and even vote online. Singapore’s Singpass e ] X: relied heavily on
national ID app lets people connect to government / fully embraced.
chumbprint or face verification, enabling people to |- St2te-issued e-identity

’ . .. o EFIMEH 2N
verify their identities across all kinds of digital AR ACH %‘:ﬁ;}'{”
activities, including banking, food delivery, and i° Biometric 2 MR 5 W
insurance... -




Biometrics &£ 415 Al A

e,

> BEHAVIORAL

RECOGNITION —~ ¢ lw . Noewll SIGNATURE
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Text 1 (Paragraph 5)
|
...Another example is India, which runs the world’s
largest digital ID platform, called Aadhaar. People
can share their ID information using a QR code,
which is kept in a mobile app or on the back of a

physical card. They have used Aadhaar to open
new accounts with banks, accessing digital
services that were out of reach for them before.

* QR code — AL,
* Quick response

i o 1

 Be out of reach ‘B X F
BFRE, nELAR
o« WK HRF 0 A
 Her dream of becoming

a singer seems out of

reach.

e X X 18] : Within reach
e Success is within reach. (

R AERER . )




ID Verification on a Global Scale: National Examples

Case Studies (E#1431h)

5 )" Estonia (RDRI)
State-issued e-identity via \0
smart card or mobile app for

shopping, contracts, and even
online voting.

India (ENEE) Singapore (FihliR)

Aadhaar, the world's largest digital ID Si bi tri
platform, uses a QR code to help D o s

citizens open bank accounts and access (thumbprlgt/:i%e) fordgcfwe;nment
digital services. services, banking, and foo

delivery.




Part 3: Why?

(Paragraph 6 — 8)
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Text 1 (Paragraph 6)
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A Path Toward Digital Inclusion

As we’re seeing in India, ID verification has
become a powerful tool to spread digital and
financial inclusion. Once someone can share their
secure and authenticated identity in a digital

space, many more opportunities can open for

them. There is still a huge need to do more, with
850 million people globally without any formal
|IDs—digital or otherwise.

» Digital inclusion % 5
LA

 Promote/achieve
digital inclusion H#£7 .

LT

o FATSL AR EER
SN, WS
AR 6L
We must ensure equal
access to the internet
to achieve true digital
inclusion.
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* Authenticated identity
LINIER &

%ﬁﬁﬁﬁﬁﬁﬁm
Z W, BE-ANGT
%ﬁ%%%O

* The bank requires an
authenticated identity
before releasing
sensitive information.

A Path Toward Digital Inclusion

As we’re seeing in India, ID verification has
become a powerful tool to spread digital and
financial inclusion. Once someone can share their
secure and authenticated identity in a digital
space, many more opportunities can open for
them. There is still a huge need to do more, with

850 million people globally without any formal

|IDs—digital or otherwise.
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One small but promising effort to increase
access to ID tools is happening in Austin, Texas.
There, researchers at the Dell Medical School are
developing a new platform to help homeless

people get their identities back. In many cases,
these people have their physical IDs stolen,
making it difficult for them to access basic
services, like government aid and medication.

* Promising effort
A A B 2R,
* Access (v. & n.) K45

A 1. Access 1ES17]
i )5 T % #m to

(access the internet)

2. AF 4 17 B — & B Am
to (have access to the
internet)...... 13242 /A%
A
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The Dell Medical team created a way for people
to verify their IDs using their phones’
biometrics—like a thumbprint as researchers

have noted that most homeless people have

smartphones, using them as critical tools to stay
connected to friends and family. Their IDs can be

accessed online or on their phones, with the data
stored using blockchain techniques so it can’t be
lost or hacked.

e Hack (v.) BF &R, &
HHEAAR L
e Hacker 2 &
* Hackathon Zm#% & $r
FIN
e Life hack A7/ 5517




Part 4: A look into the
future

(Paragraph 9)
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A Look to the Future . ?uild resiliené%eAgi
EE‘ i b .
We've all seen the benefits of ID software \ﬂﬁ]ﬁﬁ | 2
. . o« (n.) WL, WA
enabling commerce to continue even when B RS BE 7

merchants couldn’t see their customers face-to- o XA L

face. Continuing to sharpen this technology will * Grit 3%

: . .  Tenacity W& ( Zb% )
help businesses grow, and ultimately build . Adaptability i& £

resilience for people and communities. The work . Flexibility 7 &1
to build this technology continues because so

many of us see that promise. Much more is

possible, and much more is already happening.




Exploring the text ﬁ




1 Decide whether the following statements about the text are true (T) or false

(F).

n One of the most important technologies in the digital age is identity verification.

All newly digital businesses, from fashion designers to bakeries, cannot tell the difference between their

customers and scammers.
Providing small businesses and consumers with digital IDs will expand opportunities for millions of people.

Many national governments have heavily invested in and utilized 1D verification to modernize their services

to digital platforms.

The Dell Medical team created a way for people to verify their IDs using their phones' biometrics.




Scan the text and summarize the role of ID verification.

/) -

pa yment '

\ / \go ernmen tse ces
\




Scan the text and summarize the role of ID verification.

e verifying customers identities; banking;
achieving inclusive digital food delivery;
economy; insurance
increasing convenience: a log-in promoting financial inclusion and
credential across many websites; digital inclusion;
digitizing government services providing government aid and
signing contracts; medication

voting online;




Language skills




Match the terms on the left with their definitions on the right.

1 e-commerce
b. online buying and selling of goods

2 digital transformation and services, typically conducted
through websites or mobile applications

3 artificial intelligence

4 identity verification
5 cloud computing
6 financial inclusion

7 Internet of Things




Match the terms on the left with their definitions on the right.

1 e-commerce

2 digital transformation
3 artificial intelligence
4 identity verification

5 cloud computing

6 financial inclusion

7 Internet of Things

C. the process of utilizing digital technologies
to fundamentally change and enhance various
aspects of an organization's operations
strategies and customer experiences




Match the terms on the left with their definitions on the right.

1 e-commerce

2 digital transformation

F. the simulation of human intelligence
3 artificial intelligence processes by computer systems, including
learning, reasoning, and problem-solving

4 identity verification

5 cloud computing
6 financial inclusion

7 Internet of Things




Match the terms on the left with their definitions on the right.

1 e-commerce
2 digital transformation

3 artificial intelligence

4 identity verification e. the process of verifying the authenticity
and accuracy of an individual's claimed

5 cloud computing identity

6 financial inclusion

7 Internet of Things




Match the terms on the left with their definitions on the right.

1 e-commerce

2 digital transformation

3 artificial intelligence g. the use of remote servers hosted on the
Internet to store, manage, and process data,

4 identity verification rather than using local servers or personal
computers

5 cloud computing

6 financial inclusion

7 Internet of Things




Match the terms on the left with their definitions on the right.

1 e-commerce
2 digital transformation
3 artificial intelligence

4 identity verification

d. the accessibility and availability of financial
5 cloud computing services and products to individuals and
communities, particularly those who have

6 financial inclusion been traditionally underserved or excluded
from the formal financial system

7 Internet of Things




Match the terms on the left with their definitions on the right.

1 e-commerce
2 digital transformation
3 artificial intelligence

4 identity verification

SRR P a. the interconnection of everyday objects,

6 financial inclusion devices and appliances via the Internet,

/ enabling them to send and receive data and
perform automated tasks

7 Internet of Things




Choose one word that best completes each of the following sentences.

1. The company's financial situation became A due to a
decline in sales and increased expenses.

A. Critical
B. Logical
C. Typical

D.analytical




Choose one word that best completes each of the following sentences.

2. Recognizin changing market dynamics, the company

g the
chose to lean D innovation and invest in new technologies.

A.on
B. against
C. over

D.into




Choose one word that best completes each of the following sentences.

3. The government launched an initiative to A small
businesses by providing them with financial support and training.

A.empower
B. encourage
C. embody

D.enable




Choose one word that best completes each of the following sentences.

4. The cognitive C in psychology, starting in the 1950s, focused
on understanding mental processes and the role of cognition in

human behavior, leading to advancements in cognitive science
and neuroscience.

A.devolution
B. evolution
C. revolution

D.solution




Choose one word that best completes each of the following sentences.

5. The transportation system includes various modes such as
buses, trains, and taxis to B easy movement within the city.

A.elaborate
B. facilitate
C. generate

D. participate




Complete the following sentences with the words.

authenticate enable promise advance  valid

1. Access to quality education is a crucial enabler  for social mobility

and economic growth.
2. The organization provides training programs to help employees acquire

new skills and promote career __advancement

3. Shocked by the results of the elections, they nhow want to challenge

the validity of the vote.




Complete the following sentences with the words.

authenticate enable promise advance  valid

4. The fingerprint scanner provides an additional layer

of authentication  for secure access to the smartphone.

5. The startup company secured a(n) promising partnership

with a well-established industry leader.
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Look at the pictures below. Work in groups and discuss how to look
for a job.

STARBuUCks H i I"i n g

| Apply Now @
_ B W e
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Read the words and phrases and their explanations. Then complete the
following paragraph with the proper forms of the words and phrases.

job hunting: the activity of trying to find a job

craft: to make something using special skills

discern: to know, recognize or understand something, especially something that
is not obvious

vacancy: a job that is available for someone to do

job board: a website where employers can place job postings

career trajectory: the path an individual takes throughout his or her career
playing field: a situation where there is competition

seasoned: having a lot of experience of a particular activity

career page: sections of a company’s website dedicated to showcasing its
employer brand and presenting job openings




JOB HUNTING  KER

The activity of trying to find a job.

Business Context

T ERAOSRERIT N, TOARRENERS,
"R TOAE S

Language Point

#FE2: Go job hunting.
B “finding a job" (ER) |,
"job hunting” (iIZ18) .
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CRAFT (Verb)

To make something using special skills.

5/Jid]

BEf

Eil7ap

|1

Business Context

BUMBFIES L. $HXIIDEE

TEAH

MaAEERIE,

Language Point

%, “Craft a resume” Lt

"write a resume” B, RIEF:
3y




DISCERN

To know, recognize or understand something,
aspecially something that is not obvious.

Business Context

ERIEE. BplEENMNS, 1%
[E)DEERIESEHRXK,

Language Point

IEsXEiE, &% /di's3:rn/,
¥2#2: Discern the truth.




VACANCY =ZHRIAL

A job that is available for someone to do.

Business Context

NENER. KBS EBRERR,
IBAMXASER, MARER O IF.

Language Point

15fR vac- (empty).
EMiA: Opening, Position.
¥&#e: Fill a vacancy.




JOBBOARD #H:W 3k

A website where employers can place job postings.

Business Context

SER588 (Linkedln, Indeed) .
x&%m{ﬁﬁfﬁﬁlﬁﬁ? IR"LTi8"

Language Point

e
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CAREER TRAJECTORY H2.b-3¥

The path an indvidual takes throughout his or her career.

Business Context

RENBMNGR. EEEESH.
[ LRSS (Upward moblllty)

Language Point

YR FSla (GEIE)
tt “Career path” EERIER,
¥&#2: Upward trajectory,

'lr




PLAYINGFIELD #4315

A situation where there is competition.

Business Context

ZFRINE, O "A level playing
field” (X¥=F) . NIEATRESEEE.

Language Point

ShE:
Level the playing field.
JRATINEREHA AT RZF,




SEASO

NED Z1F5 W

Havng a lot of experience of a particular activity.

Business Context

XA HIEASE, mRPhERAIRKRR,
MoAEEFRS. BEMXTEZRIEHL.

Language Point

FRrE R/ XT).

(]

‘A seasoned professional”

§

2Lt “senior” BLAIZRIE,




CAREER PAGE 32 HL T i

Sections of a company'’s website dedicated to showcasing
its employer brand and presenting job openings.

Business Context
& > G  www.companyilte.com

((% Company s— *i—nnﬂ-rHIJ*Z'b\ i iﬂ’: ES‘CEEK?QE
TR T B, Z2RUN,

Company s official honepage

- “Careers” or “Join Us” . k

- Language Point

X BIFE=7/H)ob Board,
HEipZ 7 "Careers” g "“Join Us",




) Read the words and phrases and their explanations. Then complete the
following paragraph with the proper forms of the words and phrases.

Applying for a job is a nerve-racking experience, even for

(1) _ seasoned professionals with work experience.

Job hunting for new graduates is an even trickier (2)
playing field , with most students having little

experience (3) crafting résumés. One of the best

tips is (4) discerning a career. By having a destination

in mind, you gain the opportunity to give your career a

direction. In setting a (5) _career trajectory for yourself, you

can identify the field that you see yourself thriving in and the

jobs that you are interested in pursuing.




) Read the words and phrases and their explanations. Then complete the
following paragraph with the proper forms of the words and phrases.

Whilst (6) _Job boards can be helpful, not all

companies advertise (7) vacancies on such platforms.

Before beginning your search, compile a list of companies that
you would like to work for and check out their (8)

career pages . This is a great way to see a

company’s available positions. Also, you may think social media
platforms are best kept for personal use; however, they also act

as great search tools for (9) ____job hunting




3 Watch a video clip on job interview tips provided by Indeed, a worldwide
employment website, and discuss the following questions.

1. When exactly does the interview start?

2. What are the common interview questions mentioned in the video clip?

3. What are the non-verbal communication techniques you need to be

aware of during the interview?




3 Watch a video clip on job interview tips provided by Indeed, a worldwide
employment website, and discuss the following questions.




3 Watch a video clip on job interview tips provided by Indeed, a worldwide
employment website, and discuss the following questions.

1. When exactly does the interview start?

The interview begins the
moment you enter the building,
not just when you meet the
hiring manager. Your behavior
and interactions with everyone
you encounter contribute to the
impression you make.

Anya maintained respectful eye
contact and good posture
throughout her time in the office.




3 Watch a video clip on job interview tips provided by Indeed, a worldwide
employment website, and discuss the following questions.

2. What are the common
interview questions
mentioned in the video clip?

Two primary common questions:

“Why do you want to work here?”
“What makes you unique?” |




3 Watch a video clip on job interview tips provided by Indeed, a worldwide
employment website, and discuss the following questions.
3. What are the non-verbal communication
techniques you need to be aware of during the
interview?

Practice polite, confident body
language. Subtly miming your

- "
Jeel

interviewers posture can actually
create a sense of connection. Avoid
unnecessary movements (e.g.,
tapping your fingers or bouncing
your leg) aware and stay present.
Maintain consistent eye contact
during greetings and conversations.




Text 2 ‘ E:

Job search
in the age of Al Q [




Brainstorming questions

* Have you ever used ChatGPT to write a resume?

* Do you know how HR filters 1000 resumes in 1 minute?
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Paragraph 1. Challenges!

o IFHEFE—KF, #7change 5 X %&£
W15 . T Alter (v.) X%

o AN TS, FFM VAT JUANE B A X
 Gatekeeper (n) 51T . FITA

* Screening—| (n,) A

* ROl (&% ERE) ¥R EAAF?
( fERExH L) N Return (n.) JE4Rk




Text 2 (Paragraph 1) E Recruit 42 hire AT 2 X 77

If you haven’t searched for a job in recent years, things have Respondent (n) VST
changed significantly and will continue to evolve thanks to

artificial intelligence (Al). According to a Korn Ferry Global survey, * Recruiting (n.) 17 H%l
63% of respondents said Al had altered the way recruiting * Recruit (v.) 8 35/48 35 .
happens in their organization. Not only do candidates have to get ] B3 AE Ao F- 3K

past human gatekeepers when they are searching for a new job, * Hire (v.) A /EFF] o AN
but they also have to pass the screening of artificial intelligence fﬁ%%ﬁn&%

that continues to become more sophisticated. Recruiting and :- Candidates (n) e 358 AL
hiring new employees is an expensive endeavor for organizations, !

so they want to do all that’s possible to find candidates who will | I. Get past Fﬂqzﬁ:%]
make valuable long-term employees for a good return on their :0 Pass ﬁji ( G 7_\%1} )

recruitment investment. e Pass an exam




ATS & Al GATEKEEPERS (&#eiEBxA)

System that filters resumes before human review.

Business Context

EREBRY ERTF" . RIRTTRIR

aitiEth, 7 eeEig R

izt

Language Point

ATS = Applicant Tracking System.
¥&HC: Beat the ATS, Keyword
optimization.




Text 2 (Paragraph 1)

h

If you haven’t searched for a job in recent years, things
have changed significantly and will continue to evolve
thanks to artificial intelligence (Al). According to a
Korn Ferry Global survey, 63% of respondents said Al
had altered the way recruiting happens in their
organization. Not only do candidates have to get past
human gatekeepers when they are searching for a
new job, but they also have to pass the screening of
artificial intelligence that continues to become more
sophisticated. Recruiting and hiring new employees is
an expensive endeavor for organizations, so they want
to do all that’s possible to find candidates who will
make valuable long-term employees for a good return
on their recruitment investment.

A FARK U R RETAE, LB
FERRIRAOERAET BFTAH,
mEALSfEATLEfE (Al) BIFEST
N

BRI E T ( Korn Ferry ) #—IR
AIREAE, 3% I E R T, Al &
R T AR R B X .

A A ,*m%ﬁf&ﬁlﬁﬁ TR
FRITANBEA NN Jhk, TLIR
W H R R A TR E.

Y8 0% A e B 3T 0 LT LR 0 5 A — T
RAS SV ITAE, Hi, 4&41]%?_){
— Y19 e B % K ) B AR B
T, VAHRIERBBEZN LR RATF

L IR




RECRUITMENT ROl (13E2#z=E [ =)

Measure of the value a new hire brings vs. the cost of hiring.

O% Sl

BAD HIRE coonHIRE B NAIRLENS: BEESREA
TR, 12 ORI

Language Point

ROI = Return on Investment.
¥&fc: Maximize ROI, Cost per hire.




How Al helps in the recruiting
process? &

1.For candidates ?
2.For companles?




|

Text 2 (Paragraph 2)

|
Just like in other industries, artificial
intelligence has the potential to
streamline the job search process and
take over time-consuming tasks for

humans. There are several ways artificia
intelligence  helps candidates anc

companies during a job search and
throughout the recruiting and hiring
process.

e Streamline (v.) 514, F5 1%

e Streamline the workflow
s RALTAER
e Streamline the organization
« FE AL /R R
* Take over (v. phr) 3% /B X

over many dangerous j‘obs.
( j{éé&?fﬁ%ﬂ%ﬁ%ﬁé’e Y AEN:Y|
TAE.

* Time-consuming (adj.) 3£ 8] &

* Editing the video was a time-
consuming process, but the result
was worth it.

( PRI ANFEE I, 2
HERAAEAFN . )
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i * Robots will eventually take
1
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1
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Text 2 (Paragraph 2)

h

Just like in other industries, artificial
intelligence has the potential to
streamline the job search process and
take over time-consuming tasks for
humans. There are several ways artificial
intelligence helps candidates and
companies during a job search and

throughout the recruiting and hiring

process.

« SR MAT I EM, ATE R

HB AR BRAE, 8
ARA LA BT BIAE S

o £ RBURBEANZIES FA
Y, ALEF R AT
Z Fp 77 X A KR Aad Ak 4%
LA B

o




|

Text 2 (Paragraph 3)

h

Candidates can use artificial intelligence job-seeking |
tools to find open positions that match their particular
skill-set and discover organizations with the culture
they want. This alone can save candidates an
incredible amount of effort in an already time-
consuming activity. Similarly, Al can conduct candidate
outreach much more efficiently for companies so they
can find candidates actually suited for the role. When
the CV screening process is automated, it is much
more efficient—appreciated by candidates and human
resources departments alike. Since recruiters won't
get bogged down in the CV review process, they have
more time to nurture relationships with candidates.

b Sklll-set AL, R
¥ e

Outreach (n.) &f#. 32

CV (n.) /7 curriculum
vitae
(— A% tbResume F 1% 2H)

Be bogged down
]3153)\/‘ /y‘//}:l::/—iﬁ"
P

Nurture (v.) =% .

Z*
Z*




Text 2 (Paragraph 3)

- A

Candidates can use artificial intelligence job-seeking !
tools to find open positions that match their particular !
skill-set and discover organizations with the culture! .
they want. This alone can save candidates an!
incredible amount of effort in an already time-!
consuming activity. Similarly, Al can conduct candidate !

outreach much more efficiently for companies so theyi
can find candidates actually suited for the role. Wheni

the CV screening process is automated, it is much !
more efficient—appreciated by candidates and human’
resources departments alike. Since recruiters won't get !
bogged down in the CV review process, they have!

more time to nurture relationships with candidates.

o SRERE T LAE A TA e
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Quick question for you:

 Guess: Why should
recruiters nurture
relationships with

candidates?




NURTURE
WORLD 2: RELATIONSHIPS
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Text 2 (Paragraph 4)

- A

Al-powered chatbots are responsive and ! A@Zi{ﬁ{ﬂﬂ’i’ffiﬁiﬁ“@ﬁﬂ
quick to support a candidate during thei g&;zﬁi%igl%ﬁ*ﬂﬁ

application process. Having a chatbot! _
PP P 5 AT AT R B KL AT

handle inquiries from candidates is: M3k A BB, RATE 4
another way artificial intelligence frees up ! 3 A K JR BT 8] 0 B —F+

the time for human personnel to handlel Y Ml—j’mﬁ*;/\ﬁ ISRI7 3 D
T RA AL e 4S5

tasks only they can tackle.




—

Challenges Presented by Al
Tools in the Recruitment Process




Question for Paragraph 5

To get through “Al gatekeepers”, what does the text specifically say

candidates need to do?
Hide their social media accounts
Adjust their résumés and CVs
Avoid automated interviews

Pay for expensive recruitment services




Text 2 (Paragraph 5)

- A

Candidates need to learn how to adjust their | * Get through &% ( B /M= )
resumes and CVs to get through the artificial ! « Be matched with ‘p_rl:_ga
intelligence gatekeepers. If they don’t modify « Job match TAE L.

Fheir approach,. th.ey won'’t be. matched with | A good fit %,'(___,\ ( <4k, H
jobs and organizations that might be a good L, PEARZE)

fit. They also need to be prepared to succeed
if they are asked to an automated interview— Pop up XX § ES
where a candidate interacts with Al instead of . Pop-up ads B /- &

a human. There are even businesses popping ‘ o
up that will help candidates “beat Al” in order | ° BeatAl B/ LAl

* Appear suddenly

to get a job.  Defeat/outsmart




Text 2 (Paragraph 5)

» | A

Candidates need to learn how to adjust their
résumeés and CVs to get through the artificial
intelligence gatekeepers. If they don’t modify
their approach, they won’t be matched with
jobs and organizations that might be a good

fit. They also need to be prepared to succeed
if they are asked to an automated interview—
where a candidate interacts with Al instead of
a human. There are even businesses popping
up that will help candidates “beat Al” in order
to get a job.

A B AR 2R 16 B
( Résumé F2 CV ) , M@J\ AL

R “SFITA Bk
ﬁ%ﬁmxaiim%%,%i
E TR ELR|3E A | T TAEAHLA .

SbAl, An Ak kiE S B ST
R——EMESAS A TH ML
S AT BB — — AT sk AT %
B VLIAF R 6

%é%ﬂ$7~%%mﬁﬁﬁﬁ
A “REEATE R YUIRETAE

R




Question for Paragraph 6

According to the text, what kind of questions does scanning
a candidate’s “digital footprint” bring up?

A. Salary questions
B. Privacy questions
C. Technical questions

D. Time questions




Text 2 (Paragraph 6)

- A

Artificial intelligence allows organizations to i« Not only... but (also)

C A, A
e Critique (v.) 3F#]. 47

( ¥4 evaluate or analyze critically
o X T criticize #t3F. F5 5
» Digital footprint 3% 5 %
* Fingerprint 4§ 2
e Thumbprint 345 EP
* Voiceprint 7 &
e Qualify (v.) AZE...H T

* Qualifications (n.) & #&3iE

scan multiple data points about each
candidate. Not only are social media accounts
reviewed, but it's possible to critigue multiple
factors that make up the digital footprint of a
candidate—something that would be
impossible if only humans were assigned the
task. This brings up interesting privacy
guestions regarding what information can be
used to qualify candidates.




Text 2 (Paragraph 6)

- A

Artificial intelligence allows organizations to HEAF 2 ,,\7]%7}/7 an},;}a
scan multiple data points about each 4\ ‘}UL\%‘EI’?;’: N3
candidate. Not only are social media accounts

reviewed, but it's possible to critique multiple WARTK 7S],
factors that make up the digital footprint of a /\—T—;“m i3 T‘TM”&@’%R*

candidate—something  that  would be —ﬁﬁéﬁiﬁ%jigiﬁﬁ

impossible if only humans were assigned the %
task. This brings up interesting privacy '

X JLF R T RE ST A

° -:j: b '] EFI _'_J.‘_ 3
questions regarding what information can be ﬁ%"i‘%fﬂ ,LN X5 &7 ;}E}ﬁk

0 =
used to qualify candidates. ok ) TA 42 7 2.




X A bias 874X

Text 2 (Paragraph 7) ’
i

- A

3

In addition to requiring a lot of data to
work effectively, artificial intelligence ca
also learn human bias if the data set a

algorithms they operate from have bias.

and other
robot to

Also, attitude, work ethic,
attributes are difficult for a
critique, but they have also been a part of
the hiring process.

e Attributes (n.) A/¥&14F i

| » Bias /‘baras/ (n.) R, th=

e Unconscious bias (75121 W)
e Gender/Racial bias (V£ 3| /F 3%
1w L)
s HF/ZITFEX: hE
( HA AR R - A 5E )
* H 1k % biased
« Tt Z% unbiased

e Work ethic 32 1§ 4& /85 b X A
* She has a strong work ethic. (3.
e[RRI



cmd://Speak/_us_/bias

Text 2 (Paragraph 7)

- A

In addition to requiring a lot of data to ! ° Ff‘;ﬁ%fkﬁﬁié%ﬂ‘iﬁ%%
work effectively, artificial intelligence can 2ArIl, 2B A;H Re

y o 8 A AR S A0 B kR B A
also learn human bias if the data set and HBE, TILTRES]BAL

algorithms they operate from have bias. B Ve L o

Also, attitude, work ethic, and other e} 4}, AE. BRI ER H
attributes are difficult for a robot to 4’;%43?}3? f} 9*?@%}5132%25;};

" HATIER, 1B eA—
crlth.u.e, but they have also been a part of %ggng;g—argg&g%*g;
the hiring process.




Text 1
Is Employee Loyalty

Silly?




AT

Bk unfaithful
H IR treachery

Job-hoping
8B HY
N

reciprocal

WA )R FE2] counter-offer

stay put
YRR
K

allegiance

p—

S dump

K bump
%01 4k forge

whistleblowing

HLA

streamline




Logical Flow of Argumentative Essay

Traditional View f\
(Pro-Loyal’ry)
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Many a fickle makes a muckle.

* Original Proverb: “Many a mickle makes a muckle.”

- N =
(=T 5 ) 4 40 R

e Mickle: &, ‘DH & 2R, mo
oy ook B

¥R R
K%, BROKE;

RIL AR o




Many a fickle makes a muckle.

*  Fickle: (adj. ->n.) =T 1A, TBRAEIEAK

 Example: The weather here is notoriously fickle.

JRXRE: TRORWIBAE, LR E XM EFKE.
=) B R LG R 5 ?




The Hook: The Psychology of “We”
(Paragraph 1)




F 3§ — 2 subject-verb agreement

y Text 1 (Paragrapy

Job interviews are an opportunity to see
allegiances shift in real time. A candidate will
usually refer to a prospective employer as "you"
at the start of an interview ("What do you want
to see from someone in this position?"). But
occasionally the pronoun changes ("We should
be thinking more about our approach to below-
the-line marketing. Sorry, | mean 'you' should
be"). That "we" is a tiny, time-traveling glimpse
of someone imagining himself or herself as the
employee of a new company, of a fresh identity
being forged and of loyalties being transferred.

« Allegiance (n.) &K

 switch allegiance 4@] 'Xg / E}(J}% I JiE

pledge allegiance & 2 3% %

* E.g. Employees often feel a stronger
allegiance to their direct manager
than to the CEO.

Prospective (adj.) T3 &1/ &1 B

* prospective client (71t & )
prospective earnings (THH] 4 35 )

e E.g. You should research your
prospective clients before the meeting

Time-traveling (adj.) F AR E & 1)
Glimpse (n.) —%&
* Catch a glimpse of & .
Forge (v.) %3 (F @ X). ) 4hid
* forge a relationship (3£ 3.% %);

forge a partnership (Z:%_L/\ﬁ'ﬁ * 2 );
forge a signature (3524 - 12 X))




below-the-line marketing

(BTL/%% TE 4/ 4T 3 P E )

* Definition: Marketing strategies that direct
advertising towards a specific group of consumers
(e.g., direct mail, email campaigns, trade shows, BxHE. 1kl
coupons). It is distinct from "Above-the-line" (ATL) KERE B b B

which targets a mass audience (TV, radio,
billboards).

SR LT AT RAGEEAR ) “ & e 4

( Above-the-line ) , BTLE AN & F3JE KAEARR .
ratas R BRI 4 ES, AnE MR, R4 RS,
E‘:/\i‘fj’




|

Text 1 (Paragraph 1)

h

Job interviews are an opportunity to see
allegiances shift in real time. A candidate will
usually refer to a prospective employer as "you"
at the start of an interview ("What do you want
to see from someone in this position?"). But
occasionally the pronoun changes ("We should
be thinking more about our approach to below-
the-line marketing. Sorry, | mean 'you' should

be"). That "we" is a tiny, time-traveling glimpse
of someone imagining himself or herself as the
employee of a new company, of a fresh identity
being forged and of loyalties being transferred.

Byttt o

o MEEE IR — TG E /7:\%@
@EEE%%“M”(“%%
X AN A% i A L& AT
277 ) .

o {BA BFAFMRIE SR AT
<“&Mﬁﬁ£/%ﬁ*T&
MAELT g 48 77 H B SR o el

%k/ éfk;{lﬁ:/ /fk/ﬂ] }—L

N AT AN F
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The Distinction:
Social vs. Employee loyalty
(Paragraph 2)




y Text 1 (Paragraph 2) | e Virtue (n.) £1&

* Patience is a virtue. M e —Fp

Loyalty is seen as a virtue in most situations: ES
among friends, family, and football fans. !* Transactional (adj.)Z 2% &9
Employee loyalty, however, is more o 53 T B relational 8%}
complex. It is more transactional. Friends e E.g. Business relationships are
don't give each other performance reviews a‘:ten trﬁnsaCti?naL SOCfusing on

rﬁr h h rf r r ns. | | I € excnange ot gooas 10r money.
Secip(reoiglc Ao\fvoerkecl3 cgzslzeeelaas’gcazhr;esntetsz %%ﬁt}?};ﬁ%}fi%%]ﬂﬁ s

' R A%

a company and a company can feel precisely
nothing. (This is why people often feel more
loyal to team members and individual | ° Reciprocal (adj.)Z % #/48 K]
bosses than to their organizations.) And too * less reciprocal “¥-ABR" —— B

[ [ L) : -\—_‘ \
much of it can impose high costs. TAAel, A E']%Pfﬁml‘
e reciprocal arrangement E. B 4t HE

reciprocal feeling 8 B_#4 J& %,

* Performance review 4y 314




Social vs. Employee Loyalty

SOCIAL LOYALTY EMPLOYEE LOYALTY

(Friends/Family) (Business)
O
“ato W —2
f «— &I

. Virtue, Reciprocal, Emotional Bond Transactional, Complex, Asymmetric

Based on frust & feelings Based on exchange (work for pay)

No performance reviews “Company feels precisely nothing”

Two-way street. Can be fired for costs

L_) One-way attachment?




p Text 1 (Paragraph 2) | k4T BRI
*ﬁiw.ﬁ%ﬁiﬁ‘%ﬁ
zH, UREIKEBRE,

Q)Sﬁﬁ/ )'2'—:[‘— ‘iﬁ‘imlliﬁﬁl\/

Ei Ryt AEAFLEA
)%iiﬁﬁ-‘ U N 7'7)5\‘921-‘

ﬁ*%ﬁﬁ“ﬁ&

Loyalty is seen as a virtue in most situations:
among friends, family, and football fans.
Employee loyalty, however, is more
complex. It is more transactional. Friends
don’t give each other performance reviews
or fire each other for cost reasons. It is less

a company and a company can feel precisely
nothing. (This is why people often feel more
loyal to team members and individual
bosses than to their organizations.) And too
much of it can impose high costs.
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reciprocal. A worker can feel attachment to i v E BN T 8y,




The Arguments Against Blind Loyalty
(Paragraph 3-5)




Text 1 (Paragraph 3) WME1 BRI R K ImEr,

- |

- Jm i Ao BR b R RAFAE I S AEA
Wage bumps and careers are built on people | jpifE> F, BIEDHZ KB
changing jobs. According to the Federal Reserve | R4 2 48 ATEHA 2035, 20234F4
Bank of Atlanta, in April 2023, job switchers | B4 37 % tb—3 37 5
were being paid 7.6% more than a year earlier; | 7.6%; & 1LJ5 R AL B AN S
job stickers were being paid only 5.6% more. A | ¥5.6%.
little job-hopping of other people can help those I AKE E A b heilia iR
who choose to stay where they are. A paper by B IE B AL B A 35 . IR KA T
Nathan Deutscher, a Treasury official in | g IRE R W& 2 B —E
Australia, found that higher rates of job-hopping K I, fEIR KA TP Y M5
in local Australian labor markets were associated | zf 7 i, B R =, T

with faster wage growth both for workers who | 14 F-3% T A B4 AT & 7 3 TAE
switched jobs and for those who did not. Loyalty | g A, T % 30K IR x.

is nice; so is bargaining power. CEIRERTE, BUNMEE S TR
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Text 1 (Paragraph 4) Wp2: BWL 2T RMIE

h

Too much loyalty can harm workers in

Ili]% IR IE T fiE Flb;‘\ H A7 5\
E R TR R

other ways. A piece of research published
earlier this year by Matthew Stanley of
Duke University and his co-authors tested
how bosses felt about loyal workers. The

researchers asked managers how willing
they were to ask a fictional employee
named John to work overtime for no pay.
If John was described as loyal, then bosses
were happier to dump more work on him.
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Text 1 (Paragraph 5)

- A

Employers tend to be clear-eyed about what
generates loyalty. Retention bonuses are an
admission that the best employees might need
a little nudge to stay. Actual loyalty tends to get
worthless rewards: a week’s extra holiday for 25
years of service? Netflix encourages its
employees to speak to recruiters so that they
know their worth in the open market and so
that it can respond with counter-offers (an
approach that makes more sense when you are
prepared to pay top dollar and less so if you are
in the non-profit sector).

e Clear-eyed (adj.) 84t/ 5 5=

e R X : starry-eyed A1 5L TR

* E.g. Generation Zs are said to be
clear-eyed, economic

pragmatists. Z R IAK & H
IR E SRR EXE .

* Retention bonus 4+ ¥ 4
 Nudge (n.) 323

e Counter-offer (n.) & &
e Top dollar (n.) K HH/ & F

* Pay/charge top dollar #i /& & #h

* E.g. If you want the best talent,
you have to be prepared to pay
top dollar. = EH TN % AT,
b AT I AT v 5 N Y




Retention bonus
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CRITICAL FOR
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OTHER
EMPLOYEES

SOURCE: Mercer Survey of MGA Retention ond Transaction Programs, 2012



Text 1 (Paragraph 5) BBl =80

- A

Employers tend to be clear-eyed about what
generates loyalty. Retention bonuses are an
admission that the best employees might need
a little nudge to stay. Actual loyalty tends to get
worthless rewards: a week’s extra holiday for 25
years of service? Netflix encourages its
employees to speak to recruiters so that they
know their worth in the open market and so
that it can respond with counter-offers (an
approach that makes more sense when you are
prepared to pay top dollar and less so if you are
in the non-profit sector).
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Counter-Argument & Nuance
(Paragraph 6-7)




Text 1 (Paragraph 6) 2l b A o mp  a i

- A

C i less be wedded 1o | Nonetheless (adv.) & (#4)
ompanies can nonetheless be wedded 10 | v 1ded to ET: B

the idea of loyalty. Th(? group of emp!oyees . Wed (v) 5. 2545
who left Shockley Semiconductor Lab in the « Wedding (n.) 440
1950s to found Fairchild Semiconductor was « Many managers are wedded to

famously described as unfaithful. Some of traditional working hours and
dislike remote work. 7 2 % 3%

that attitude still prevails. But joining a Z B ARG TARR A, 5%k
competitor company is not treachery. Indeed, AR TP o

boomerang hires—people who leave an e Unfaithful (adj,)JF,;t\#]
employer and then come back—can offer a | . preyail (v.) BAT. T
valuable blend of known quantity and new o Truth will prevail. (B-32 5k Ji¥)

skills. * Treachery (n.) ¥
"« YT X_: Betrayal/ disloyalty/




Boomerang hires [B] HE$Z ~o1 L

Boomerang
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Text 1 (Paragraph 6)

h

Companies can nonetheless be wedded to
the idea of loyalty. The group of employees
who left Shockley Semiconductor Lab in the
1950s to found Fairchild Semiconductor was
famously described as unfaithful. Some of
that attitude still prevails. But joining a
competitor company is not treachery. Indeed,
boomerang hires—people who leave an
employer and then come back—can offer a
valuable blend of known quantity and new
skills.

:ﬁ¢m@&@@%°

BIRE

imﬁﬁwiﬁ,%*ﬁ%%%i
A ARSI E ( Shockley

| Semiconductor Lab ) F=4 Al ¥
F1A& ( Fairchild Semiconductor ) &9

NI, REFLHFEHN LB

XFREZAHITMRE . R
, AN FE Gt 5 SRR
%ﬁ FE, “EREXR
——w%%%%éiﬁxﬁ
AT 12 )3 i) AL —— RE 45 4 o AR S K
Tﬁ&%%jﬁ%ﬁbﬁﬂ%
, AT A SRAR 5 ML




o ~, _E_ w
y Text 1 (Paragraph 7) | Excess (n.) iF &, &
e carry somethmito excess

FeE A

Society can suffer if there is an excess of + an income in excess of $500, 000

employee  loyalty. A  paper on B AT £ TTHRA
whistleblowing, published in 2019 by James ! Whistleblowing (n.) 3§ X #&-%

» Whistleblower ("R "§ A /35 K &)

Dungan of the University of Chicago and his + The company established an

co-authors, found that employees were anonymous hotline to encourage
whistleblowing on fraud. 1% 2 7]

more likely to report wrongdoing if their ’Lx_L_T %zﬁ%ﬁﬁ& ﬁiﬁﬁﬁ
HRAVEAT R #ATH IR

concern was fair treatment of people
o Wrongdomg (n.)3FF; RETH

o WHET HIE ( (1llegal ) B
so if they were more motivatéd by loyalty. ( Unethical ) #9147 H

e He was accused of financial
PAT HEM B EAE I 1], do so -> report wrongdoing | v;[v_r;ngdomg A AR A5 5 A AE W 5
T H

outside the organization and less likely to do




Whistleblowing and In-group Bias (B A1 )

ARAFHRIT, |- In-Group Bias
2015 | &

The Loyalt .08
Barr};er 7 @

The Loyalty Barrier
/ yaity
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Text 1 (Paragraph 7)

» | A

Society can suffer if there is an excess of ;'Zn%ﬁl,‘i"éi}&}%ji%,)‘ﬁj‘
Y At xtAL 23 R 91 T B e

employee loyalty. A paper on 3 =

| | | | X 5 (University of
whistleblowing, published in 2019 by James Chicago) 7 & 453 ;]&;}E&

Dungan of the University of Chicago and his | (James Dungan) & X4

co-authors, found that employees were | = -F 2019 fr?;'ii'iﬁl’?*‘%i
more likely to report wrongdoing if their THELEN SR I,
ﬁn%m T3 kA A
outside the organization and less likely to do R R S ER A, 4)(];7‘

| 5 _ Y A FA T B UAT
so if they were more motivated by loyalty. P Rz, deFtinFEE

-xwﬁﬁﬁ%ﬁ NE &S
flIJ—T ]i?x']‘

concern was fair treatment of people




Conclusion: The “Self-Interested” Verdict
(Paragraph 8)




Text 1 (Paragraph 8)

- |

Employee loyalty can be great. Companies want
workers who feel committed to them, who are
prepared to go the extra mile and not join a rival at a
moment’s notice. Workers want to believe in and
belong at a firm, confident that it warrants chunks of
their finite time on Earth. It is better all around, for
job satisfaction and for performance, if employees
stay put because they feel invested in their
organization than because they haven’t got a better
offer. But loyalty in the workplace is a self-interested
decision, not a moral one. It should be contingent on
being treated well, not a habit that becomes harder

» Committed (adj.)/~A 0§,
» At a moment’s notice .%|/%
* Give notice & B FEHR@ 4n
» Warrant (v.) {#......E 4. {45
o & X_1A]: justify, deserve.

e Chunk (n.) X3

e a substantial chunk of
money/time (— K ZE £ /— K%
i 1))

to break. Stay where you are because you like it, not

because to leave would be immoral.




Text 1 (Paragraph 8)

- |

Employee loyalty can be great. Companies want
workers who feel committed to them, who are
prepared to go the extra mile and not join a rival at a
moment’s notice. Workers want to believe in and
belong at a firm, confident that it warrants chunks of
their finite time on Earth. It is better all around, for
job satisfaction and for performance, if employees
stay put because they feel invested in their
organization than because they haven’t got a better
offer. But loyalty in the workplace is a self-interested
decision, not a moral one. It should be contingent on
being treated well, not a habit that becomes harder

to break. Stay where you are because you like it, not

because to leave would be immoral.

* Finite /'farnart/ (adj.) " &y
e 3 X limited, /& _X: infinite
* Every computer has a finite amount

of memory. A4 &A% i) P 7748 A&
MEEY .

» Stay put ¥ 7EJ7 3. -> job stickers

= Self-interested (adj.) i T B & #
. selfish B 24, W|MAS &

e self-interested (B #)#9, iR

128 5 A AL) > Tk b A AL 3 A

e Moral £ %7 Immoral i 1& 5

 Ethical / unethical

» Be contingent on BT
* Contingent Worker (& B T/} 2L T
e Contingency Plan (Jz & 12 /Bt X))
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[ ARTICLE STRUCTURE: IS EMPLOYEE LOYALTY SILLY? ]

Is loyalty a moral virtue or a business transaction?
|

[ THE CORE QUESTION: ]

v

v

THE TRADITIONAL MYTH (Old View) THE ANALYTICAL REALITY (Thesis)

[ Loyalty as Moral Obligation (Like family/friends) ] [ Loyalty is Transactional & Asymmetric ]

l

UNREALISTIC ) Y '
IN BUSINESS EVIDENCE: Exploitation Risk (More unpaid overtime for loyal staff)

v
EVIDENCE: Financial Cost (Lower wages for stayers vs. switchers)

v
[ EVIDENCE: Corporate Paradox (Cash for flight risks vs. Cheap rewards for loyalists) ]

4
[ BROADER IMPACT: Social Harm (Hinders whistleblowing & hides wrongdoing) ]

v
[ PIVOT: Redefining Value (Accepting "Boomerang Hires" for skills) ]

|
v X

7~

It must be earned, not owed.

THE RATIONAL CONCLUSION (Synthesis) 3
Loyalty is a conditional, SELF-INTERESTED DECISION based on fair treatment. . %
(Be professional, know your worth)




Exploring the text ﬁ




Decide whether the following statements about the text are true (T) or false (F).

( F) 1 Loyalty among employees is typically more reciprocal than

loyalty among friends.

( T ) 2Bosses were likely to ask a loyal employee to work overtime for

no pay.
( T ) 3 Employers tend to be clear about what generates loyalty.
( F ) 4lJoining a competitor company is generally viewed as treachery.

( F) 5 Employees motivated by loyalty are more likely to report

wrongdoing within their organization.




Read the text again and answer the following questions.

1. What does the sentence "Mny a fickle makes a muckle." mean in
the context?

~

| in loyalty and job changes by individuals can cumulatively have

a substantial effect on the job market and wage growth.




Read the text again and answer the following questions.

N

2. What chnge in pronoun usge ht occur during a job interview?

S— — - —— = — ~

A candidate might start by referring to a prospective employer

| as "you" and then occasionally switch to "we," indicating an

imagined allegiance to the new company.




Read the text again and answer the following questions.

3. How is eployee aIty described as beig different from other
types of loyalty?

e — — —_— = — — _—— — — e _— e S e

'Employee loyalty is more transactional and less reciprocal

compared to loyalty among friends or family.




Read the text again and answer the following questions.

———
—

4, Acc‘oFding to the Federal Reserve Bank of Atlanta, how much more
were job switchers being paid in April, 2023 compared with job
stickers?

— — — ~

Job switchers were being paid 7.6% more, whereas job stickers

‘were being paid only 5.6% more.




Read the text again and answer the following questions.

5. What doetentioonusesignifbout an employer's view on
loyalty?

— — . - - —_——— — ~

‘Retention bonuses are an admission that the best employees

| might need a little nudge to stay, indicating that loyalty might

need to be incentivized.




Language Skills




1 Read the sentences and find synonyms in the texts for the underlined words or
expressions.

1. Not only do our future new energy workers have to
be trained, they have to be trained in the right prospective
sequence. (Paragraph 1, Text 1)

While we all have this need for the feeling of
fondness and love, the way we show it differs. attachment

(Paragraph 2, Text 1)

Nevertheless, its topic and placement in an

otherwise work existing only in the imagination .
make the chapter as remarkable as it is strange. fictional
(Paragraph 4, Text 1)




1 Read the sentences and find synonyms in the texts for the underlined words or
expressions.

4. Divers can also get trapped in the plastic, and it can Get bogged
get caught up in boating equipment. (Paragraph 3,
Text 2)

. Winning such a permit would help the fintech giant
bridge a gap, adding one of the last missing pieces

down

to its financial marked effect or impact. (Paragraph footprint

6, Text 2)




Complete the following sentences with the words.

1. After much deliberation, the student finally submitted their admission
application to their dream graduate program.

2. The coach’s _committed approach to player development led the team to a
championship victory.

3. The human resources team developed a strategic recruitment plan to
target potential candidates with the right skills and experience.

4. The imposing castle on the hilltop stood as a symbol of power and wealth
in the medieval era.

5. Occasional preaks are necessary to recharge and boost productivity during
long work sessions.




Translate the following paragraph into English using the words in the brackets.

FEZXANFTLREFE LTI R, RSP g W H A AN L —FF
218, BRESNTRSLEMNVERTE LAY, BAEHALRE
*EIEW., AR, RS T EIEBREN—, S AE R AT H)
Fhe, RERNEZRFg o BHAT. KANTLUREER, B8 7F,

18 K £k . (occasional, glimpse, virtue, prevail, committed)

In a world where distractions prevail, it is a virtue to be committed to
one’s goals and values. While occasional doubts may cast shadows on
our path, it is essential to believe in ourselves. Sometimes, a mere
glimpse of our true potential can inspire our talents, reminding us of
the purpose we are committed to. We can overcome obstacles, rise
above mediocrity, and strive for excellence.




END
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