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herald / herald/ v. il5; EfE
The announcement heralded a new era of digital marketing.
X— N ERESFEEMRIH AR,

leapfrog /lipfra.g/ v. BRI #BHE
The startup leapfrogged its rivals by adopting cutting-edge
technology.

XFYBIANTBEIRARNEEA, B T=2ENFE,
hub /hnb/ n. SEEIHIC

New York is a global hub for finance and media.

PHRSIRESRFNEIRRIPL,

branding / brendin/ n. FREEEIE

Effective branding helps consumers recognize and trust a
product.

BUHEEIEE S TEEE R EERE MR,

branded content / breendid 'ka:ntent/ n. FREHERE

The company invested heavily in branded content to engage
its audience.

ZABAIRBREUARE, LIRS IZR.

creative /kri'ertrv/ n. BIERE

The marketing team presented several creatives for the new
campaign.

EHEEBA i SiEER T JLEIRRE.
touching /tatfin/ adj. BRARI

The advertisement told a touching story about a mother and
her child.

XU~ HiHR T — KT EFEI AR A,

fame /ferm/ n. BE&
She rose to fame after her viral social media campaign.

IR RN ERSIVEREZ G, AR AR,

arena /a'ri:na/ n. 5§15
Many brands compete in the arena of online advertising.

FEmAENS SX—RE37 LEERS.

oligopoly / a:lr'ga:pali/ n. BkSEFHZERR
The tech industry is often described as an oligopoly
dominated by a few giants.

AT EREA AR HE S E SHE LT,
bind /baind/ v. (&S

Shared values bind employees together and strengthen
company culture.

HEFUNMENIS R TEERE—EE, 1R T T,

intensity /in'tensaty/ n. JBE; IBZY
The intensity of competition in the market has increased
sharply.

T RFHHRERE SR L.

flourishing /fiz:r1in/ adj. 58K
A flourishing e-commerce sector is transforming retail
worldwide.

EMRENEFRSMEIEENE LTS,
seamlessly /'simlasli/ adv. FTo4€itl; Foiait

The new software integrates seamlessly with existing
platforms.

R SIETFETCAEER.
barely / berli/ adv. ({¥; JLER

The small company could barely keep up with consumer
demand.

XENABVFIRA LiHEERIER.

coordinate /kou'>:rdmnert/ v. 1}
The manager had to coordinate efforts across multiple
departments.

ZEFEMEZER 2B IR,
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mediocrity / midi'a:krati/ n. R
The brand refused to settle for mediocrity and constantly
raised its standards.

ZmERBEZ TR, TiREESNE.

grease the wheels / gri's 5 'wi:lz/ 38 (EIFFIHTT
A small gift can sometimes grease the wheels of a business
deal.

— R/ UAPE R AT AL RV B2 2 E NI

preindustrial / priin'dastrial/ adj. TAKEETHY
In preindustrial societies, most goods were made by hand.

FETIMERIRIHt S, KRSHEEERFIHIEN.

ideology / ardi'a:lad3i/ n. EiRFEES
The company's marketing ideology centers on sustainability.

ZATINERESUAFEERZ .

tap into / tep 'mtu/ ZiE IR
Brands are eager to tap into the growing youth market.

BmEEE B ISR RTE KAV EF R AT,

burgeoning / bz.rdzenip/ adj. ZRIERN
The burgeoning streaming industry has disrupted traditional
television.

A BRI T ELEE T1EFEM.,
mundane /man'dern/ adj. SEFLEY; EBiFERY

Even mundane products can become iconic with the right
branding.

BIEREFLA M, REMMEIEEY, MM ARSILR
—

Af.

critique /krr'tick/ n. WHE; TFEXE

The professor wrote a detailed critique of the advertising
campaign.

X SEHES T — R RANTe N E,

initiate /1 nifiert/ v. (EFFIR; &

The CEO decided to initiate a company-wide rebranding
effort.

BRITERERE 72 T eENREEETIE,
pitchin /p1t/ 1/ SHB BN 85

Everyone on the team pitched in to meet the deadline.

BARRRIE N ABE RN, LA EEEBEHR.

chaotic /ker'a:tik/ adj. {RELHY; ZeELAY

The product launch was chaotic due to poor planning.
HRTHUAE, FRkhe—hRiEl.

call the shots / k>:[ 32 'fa:ts/ 3B RS, BN
In this company, the investors call the shots on major
decisions.

EXRNEE, EXRKREREER THE.

brand equity / breend ‘ekwati/ n. FREMHE

Years of quality products have built strong brand equity for
the firm.

SENMRFRNZ AR TR ARSI E.
market share /ma:rkit fer/ n. i GEER, HIHIBER

The new product helped the company increase its market
share by 10%.
MBS AT THIRNEIRTT T 10%.

customer service / kastamar 's3.rvis/ n. BEPIRSS
Excellent customer service is key to retaining loyal clients.

HENEFRSEBETIZFIXE.
packaging / peekidsin/ n. @%&M#E, HMEE

Eye-catching packaging can significantly influence a buyer's
decision.

3IAEBRIIMEERE R E RN SERAIWSLIR R,



