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Discuss the following questions in groups.

(1) What are the functions of the .
following social media platforms? '«I ‘!IB
How would you choose among
these platforms?

J s

FRECRENES

b 8
(2) What other social media apps do s

Content creation information Communication

you use? Are they multi-
functional or not?




INT o
. . DUE] Wechat
e Lifestyle Sharing

e Shopping guide * Microblogging * Messaging
* News * Social networking

e Hot topics * Mobile payment

* Longvideos * Celebrity updates
e Educational content _
e ACG community :

* [nstant messaging

Douyin * File sharing
e Shortvideos
e Live streaming

e Viral trends




Other social media apps

DingTalk

AT

* Workplace communication
e video conferencing

e Q&A platform
e Content community
e Professional networking




(1)

(2)
(3)
(4)
(5)
(6)
(7)

Watch a video clip on social media by WUHOO Digital, a
marketing agency, about why businesses should utilize
new forms of communication. Complete the seven reasons
with the expressions you hear.

: Social media offers another marketing channel for
creating brand awareness, relationship building, or driving new sales.
: People enjoy being part of a business that is proactively

building a lively community.

:Social mediais a great feedback source enabling one’s
prospects to communicate with the company and each other.
: Interacting in social networks can significantly increase

the online presence.

: Rating social media is a major lead generator as it
constantly brings high-volume traffic to the website.

: Listening to one’s prospects on social
networks can help achieve an increase in sales and also expand the customer base.
: Compared with traditional channels like print

advertising, social media marketing is affordable for any business.




Social Media
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(1)

(2)
(3)
(4)
(5)
(6)
(7)

Watch a video clip on social media by WUHOO Digital, a
marketing agency, about why businesses should utilize new
forms of communication. Complete the seven reasons with
the expressions you hear. o

showcase your brand : Social media offers another marketing channel for

creating brand awareness, relationship building, or driving new sales.
develop a loyal community People enjoy being part of a business that is proactively

building a lively community.
Improve customer service :Social media is a great feedback source enabling one’s

prospects to communicate with the company and each other.

increase digital exposure : |nteracting in social networks can significantly increase
the online presence.

boost traffic in search engine ratingsocial media is a major lead generator as it
constantly brings high-volume traffic to the website.

expand sales and reach a new audiencg jstening to one’s prospects on social
networks can help achieve an increase in sales and also expand the customer base.
cut marketing costs : Compared with traditional channels like print

advertising, social media marketing is affordable for any business.
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3 Watch the video clip again and discuss the following
questions.

(1) What is search engine optimization (SEO)?

SEO is the practice of improving your website's search
engine ranking.

(2) What strategies can businesses employ to build a lively online
community on social media?




3 Watch the video clip again and discuss the following
questions.

(2) What strategies can businesses employ to build a lively
online community on social media?

Be proactive.

Create emotional connections.

Encourage interaction.

Provide great customer service.

Listen to your audience.

Share valuable content.




Text 2 Y VY
The True So-what ‘ C

of Social Media q (




In what ways do you think
social media influences how
people work together or
collaborate today?

Do you think social media can
be useful for businesses or

workplaces? Why or why not?




#1384 (Social Media)

=

A% 5;8% (History & Evolution) <

LUFIB=FFE (Three Current Usages) <

SLIE LB X 8 (Achieving Business Value)

<

#2ig (Origin) >

ISR S| (Corporate Adoption) >

ITHA#E % (Recent Trend) >

(1) 2I&AKIE (Umbrella Term) >

(2) WebIF1BARIE (Web Environment Term) >

(3) IEWebLALFIFEARIE (Non-Web Organization Term) >

FE—F (First Step): AR ERI/IE (Mass Collaboration)

ZEZ (Core Element): K#HEE (Mass Collaboration)

NI CE N (Six Core Principles) >

24 (Conclusion): AKX EAREE, RN 2 M{ERIHIEISZHE (Principles are Pillars)
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1 ‘@al media’is one of those terms that
means different things to different people. Some
history: It was originally associated with Web 2.0, Into the text

he Web’s shift from publishing to a platform for  Findinthis paragraph the
ne masses to share content and opinions. Then

synonyms for the
underlined expressions.

B Electronic communication

neccorporate W®caught on that social media

wasn’t justfor consumers; the term Enterprise has become a platform for
2.0 emerged to take Web 2.0 inside the advertisementsSpcial media
enterprise, and the phrase social media B The professional landscape

R XN AM TR A G T ENER, ER—FHE: X | relatedtolarge companies s
MERBRHS Web 2.0 BRE—H2, LHMGEMRENEE% | doingevermore toaddress
B ARERIBEARS ZNEHNRENSNTE, Bk, £ | thelossoffemaletalentand
bR % I AT RSB EE M, T2t 20'8#E | the difficulty of combining

A\
7

SRIETIAE, 8 Web 2.0 RSN T ISR, i3k | work with child care.

&N R, #E T iEBEmAEIRmA S E. Corporate world




2 Now with the huge and growing popularity
and influence of Facebook, Twitter and, more
recently, Google+, common use of social Findinthis paragraphthe

media is swinging back to the Web, but witha ~ SYnenymsforthe
underlined expressions.

Into the text’

more limited scope—synonymous  with

consumer-side@ocial networking. Today, our number of weak-
tie acquaintances has

= exploded due to the

N4, PFEZE Facebook. Twitter LA BxifHY Internet—to the

Google+ HII™5Z ELRME-KAOE R BEASIF), | phenomenonof creating
and maintaining personal or

Z:I:)L;Z%&ISEIJI%JFLIM ]4%]. 7— )3§|J|XXJQ§——|3, 1E/E. business relationship.

5 AR —— SR TR R L.

Social networking




3 For some clarity, let’s look at the three ways the

phrase social media is used today:
(1) As an@rella termpthat covers all uses of the new
social technologies—aka social collaboration, Into the text
community collaboration, and social computing. It Find in this paragraph the
connotes an online environment established for the synonyms for the
purpose of mass collaboration. But it must have a underlined expressions.

purpose—e.g., Facebook is an online environment for = thcterm “orogrammer” is

the purpose of interacting with a large number of also relatively vague but in
friends. the scope of this article I’'m
viewing its context as a

ER%GFR/umbrella term (BEFEMARIE) , EEMEH broad or general term for
Bt X AN A ——E3FE R ME. XM ERM#L3Z front-end and back-end
HE. XS RN ASEMAIRMEMEL AL web developers.

FE. (DRMER ST R f—— L, | Unbrella term
Facebook FLB— T &I VA TS5 XREF X EHIELIME.




(2) As a term for environments on the Web—aka social
Web, collaborative Web, ReadWrite Web and Web
2.0—referring to social sites open to the general public.
This usage gets most of the press, with the 700 million
or so users on Facebook, massive Twitter traffic and
the huge Web blogosphere. It’s becoming standard

for large organizations to maintain a marketing
communications presence on the major social sites
on the Web.

(2) IEME ERIFEIZIAE — — I HFE AT NE . TMENSE. 15
4% F0 Web 2.0——4F35 AR LE A [a) 18 K AR FF A RYAE 3 il . 1X =2
B EMECFERAE, Ebin Facebook HBA 7. Twitter it
=B XK. UKRBEAHOMEHEERE. 14, KBCWEFRITIZM
uh PR EHEBEREERAERLE .

Into the text

What does the term
“blogosphere” refer to in
this context?

It refers to the
large community
or network of web
blogs, which is
part of the social
Web.
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4 How to achieve real business value from social media?
One of the first steps on this path is understanding how to
tap into the power of what we call mass collaboration. We
believe that achieving this distinctive kind of collaboration
is the true so-what of social media. Success involves
adhering to six core principles:

e Participation. Mobilize the masses to contribute. The
value comes not from the technology itself but from
user participation and the user-generated content this
facilitates.

e Collective. People must swarm to the effort. This act
of going to the content to contribute is a fundamental
shift in behavior that enables the scale of mass
collaboration.

Into the text

What is the significance of
“swarming” in the
Collective principle?

Swarming, which means
people actively gathering
to contribute, is a
fundamental change in
behavior that makes
large-scale mass
collaboration possible.




Swarm (n. & vi.) B, KELEXNHIEE

a swarm of bees
Y R
3

The crowd swarmed out of
the stands onto the field.

BEAXM AR LR )
FEIKIF]




4 How to achieve real business value from social
media? One of the first steps on this path is
understanding how to tap into the power of what we
call mass collaboration. We believe that achieving this
distinctive kind of collaboration is the true so-what of
social media. Success involves adhering to six core
principles:

e Participation. Mobilize the masses to contribute.

The value comes not from the technology

itself but from user participation and the user-
generated content this facilitates.

e Collective. People must swarm to the effort.
This act of going to the content to contribute is a
fundamental shift in behavior that enables the
scale of mass collaboration.

e Z5&EN| (Participation)

R KRR TTEk. MERKRERR
FAKRE, MEARPNES5IEAIL
FERRAPRPERARSE (UGC) .

o S£{KJEN] (Collective)
MIwnEgss5, BREmEFi
AR H ML TIE, XMTAARBIR
KT, ARESEINAIIETE.




J

4 ...
e Transparency. Allow the community to validate and
organize content. Through this transparency, the
community improves content, unifies information, self-
governs, self-corrects, evolves, creates emergence, and
propels its own advancement.
¢ I[ndependence. Participants can contribute
independent of any other—no matter where they are or
whoever else may be posting content at that time; no
coordination of collaboration or pre-existing
relationship is required.
e Persistence. Contributions must endure for scaled
value, captured in a persistent state for others to view,
share, and augment.

‘\'

Into the text

Why is “no coordination of
collaboration” important in
the Independence
principle?

It allows participants to
contribute freely and
flexibly, without relying
on others to organize or
approve their input,
which scales
collaboration.




4 ...
¢ Transparency. Allow the community to validate and
organize content. Through this transparency, the
community improves content, unifies information,
self-governs, self-corrects, evolves, creates
emergence, and propels its own advancement.
¢ I[ndependence. Participants can contribute
independent of any other—no matter where they are
or whoever else may be posting content at that time;
no coordination of collaboration or pre-existing
relationship is required.
¢ Persistence. Contributions must endure for scaled
value, captured in a persistent state for others to view,
share, and augment.

« iZEBAEM| (Transparency)
bt X SRIGUEFRNZB LN R . 1B X F
ERRHLE, #tXEER B ERHAR.
HEEE, BRERE. BFELE. ©
géﬂﬁ\ FEEBRIISR, HiEDBES
o J137 /&N (Independence)
éiﬁﬂuﬂﬁﬁiﬂﬁﬁ,$§%
Al o
I BEEATAS; T = H 5k th
BAXEBXHR
o FH A BN (Persistence)
fﬁkwgﬁ"ﬁ'&ﬁqﬁﬁjﬁﬁ;ﬂﬂﬂﬁ
1{1)/1\15 uﬁﬂﬁﬁﬁ/ﬁ 7—‘?T5E




4 ...

e Emergence. Communities self-direct for
greater productivity. Emergence IS what.  SBEIEMN (Emergence)
allows these communities to come up with
new ways of working or new solutions to
seemingly intractable problems.

HXEE B SFLIE
1.

SE~ 1. IEZBILE]

Intractable (adj.) ¥Z= 1Ay, & HY, 52 HY 1J:7:|:_ ez Gl & HHFA T
* Intractable materials 1~ 5 i1 TRY#S ) ERE, ik zFAREL
* Intractable pain ¥;ERHVE TR MBI AR

* Intractable problems MERR




5 These are the pillars of collaborative

success. The technology itself is not what Into the text

matters; no social technology is great enough
to save efforts that ighore the fundamental
principles of mass collaboration.

XL EWMERINAZE. EEEEMARE
BRARRE; MRES T AARTMERNER]R

W, BRHRALRZIARBIA T IR,

Paraphrase the
highlighted sentence.

The significance lies not in
the technology itself but
rather in the recognition
that no social technology
can succeed if it disregards
the fundamental principles
of collective collaboration.




Work in pairs. Discuss the six core principles that contribute to the success
of mass collaboration according to the following directions.

Student A Ident!fy one core principle that resonates most with you and
explain why.

Name a social media platform you are familiar with and

Student B describe how to apply the core principles based on the
specific features of each platform.

Engage in a discussion that compares and contrasts the
selected principles, highlighting key aspects and potential
impacts outlined in the text.

Compare
notes

Reflect on how these principles can be applied in real-world

Discussion scenarios to enhance mass collaboration and achieve
business value.




#1384 (Social Media)

=

A% 5;8% (History & Evolution) <

LUFIB=FFE (Three Current Usages) <

SLIE LB X 8 (Achieving Business Value)

<

#2ig (Origin) >

ISR S| (Corporate Adoption) >

ITHA#E % (Recent Trend) >

(1) 2I&AKIE (Umbrella Term) >

(2) WebIF1BARIE (Web Environment Term) >

(3) IEWebLALFIFEARIE (Non-Web Organization Term) >

FE—F (First Step): AR ERI/IE (Mass Collaboration)

ZEZ (Core Element): K#HEE (Mass Collaboration)

NI CE N (Six Core Principles) >

24 (Conclusion): AKX EAREE, RN 2 M{ERIHIEISZHE (Principles are Pillars)




Homework (Friday)

e Watch Unit 2 Lead-in Video

* Learnthe new words and phrases in Unit 2 Text 1




END
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