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> £8KTop 10 L AF]

-CCSA Research What We Offer Insights v Blogs & Events - AboutUs v Q L

Company HQ Country Region

TransPerfect @ us North America

LanguageLine Solutions us h
GienTech X
RWS UK p
. Combany Name Global Regional Revenue Previous Year Number of TEre
Welocalize us S Rank Rank (US$M) FTEs
A ig=
PTSCl ™w £ 05 GienTech CN s 7 2 Government
Pacific
Hogarth Worldwide UK It Asia-
2024 GienTech CN o 12 2 241.93 4,030 31 Subsidiary
Pacific
GienTech @ CN i ; i
2023 GlenTech on  fsE 17 2 208.84 4205 59 Subsidiary
Technology Pacific
Acolad @ FR '
GienTech Asia-
2022 renfec CN star 1 2 205.91 4,427 59 Subsidiary
Technology Pacific
Appen AU £
2021 - - - Not ranked Not ranked - 0 0 -
STAR Group CH v
T —————— 2020 ) ) ) Notranked  Notranked - 0 0 )

o The company rebranded from Pactera to GienTech Technology.

In 2023, the company changed its status from Private to Subsidiary.
In 2024, the company changed its status from a Subsidiary to a Government entity.
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The Localization Era The Post-Localization Era
Discrete language-centric offerings Blended enterprise-grade content solutions
A Growth driven by human services 2023 -“Peak Growth driven by machine augmentation

Total Opportunity

1990s 2000s 2010s 2020s

Linear volume growth Localization” Exponential volume growth

MT-Centric m Blending of spoken

Augmented and written assets

Spoken-Language  Translation
Services

MT Editing Services Global Content Services

Human at the Core with
Pervasive Al Involvement and
Natural Language Processing (NLP)

~ Traditional Written Lanquage Services
Driven by Human Agents

2030s and beyond
Time

© CSA Research

The Post-Localization Era

* 2023 marks the peak of localization and the rise of
content globalization.

] Growth will now stem from global content solutions
that blend translation, automation, and Al.

* Demand is shifting from language-to-language
services to enterprise-wide globalization support.

» Service boundaries are blurring: content, support,
marketing, and localization now converge.

* Providers must pivot from volume-based translation to
solution-driven global content strategies.



> REHE AL TRILK
- FEMAWTO, "FEHE"E - "—n g ERE, BiR
:

Ft79E R Ak RIS
- DMKIR=E, HO%HHmM. - BEE BER. IR%F. .
NREFSNEEREm i IR AL SN O IE
itz hdm ZItiRE

2000-20074F 2013-20204 |
EiRHs

. SHEMBY, REATHEGE o -

. BEFIHE, . . SR 00

K) =cun: ($R)

B HEEWHEARMNERAIFIE
SUEKIR: 36RARIRIEA TR

s

SIRAFHCRH
PERZER. WEEAF
ZERN

- HiERIVER L E, Pk

F5EH, AHEURAER

36 AT ZLEE | 2025-20265F ¥ EH 4 b i )3 AR E



https://eu.36kr.com/zh/p/3718211112809858

|> # it semz=p)

B% . EEERETTHNA /R S AEMTIREE?

EXEANEZRAREE, iP5 ANGREFE!



|> At mE=p)

20182ED&G iu &
Yssasy g S




10



BRI SR / :

y_ 4




A

%13 RHAAT L S T IHHER

%239 KA E K LT 5 $E R RHACHNZEN ] SR
%33 = m AR E

F4ik SDL Trados 7E#3%& % i 2 A

%54 FERELRARASHHE

%6 R A PR E AR E

%73 A A AL . -
%8t B KA 2 5 ok ARARACHES K
%95t W 35 R A8 12

%103 IR AR SAH 15

#1135 APPRHALFH1%

#1243 R 35 AR AR FAE ALk & 3P

%133 R ET R

F143t RHALT B AT IR E 32 %aiR
%153 AHAT L KB5S B EER

#1633 BRELLE




Bk (IR AAEAL ) 40 %

o 4RAEA ( P 1REM, XA My )

HRFIHE 60 %

« 45005

o RIEEARE K, EHR . AIHNES
o R H 16 REI R (64178 )

o L -FHR+ZK 5T IR




> SR

B AE b A 5~

¥ —F %13 ARHAAT I &5 TR

%=k %29 RIALF SR LR 5 FEHN MNAAEA . Trados 3 By K831
% =5 %39 7= R HAL AR ANAAEAL . #iER B R R REL
% v ¢ X% SDL Trados 1 %% & 2 Al (%M ) NAAEL: Json XH-#iFFL
% 3R %59 PERBIRARAS 4R

%0 %6 AR PR T i AR AL

%-th %79 AR A AR F

% \R %8t WA ALINE Ty k5 Rk

% LA %9 P 3k R A B i AAAE: W35 AR A FE L
%+ #1049 IR AR F

%+—R #1145 APPAMAL A 1E

®+=R %124 W 35 R AL B R A A 5

%+=R %134 PEETREE

®twh  F14aut AHATR B AR

%+3ap %1545 AIARL KRS B AEER

2+5A %16t RELL HRFI#/E: 6 A17BZHRX




INRA R



> RIS

e
FAMILY MEALS Simizd
CHICKEN OR TENDERS &% &

i
FRIED CHICKEN &t

Inchudes Ind. Side, Biscuit & Mod. Drink gw“nnn

2
” 8 12ec 16
649 PC PC PC
660090 Cy. 21g. Sides 31g Sides 41g. Sides
3 4 Bisculs 6 Biscaits 8 Biscuits
PC 24.99 32.99 42.49
8.49 Chicken o Tondary Onches o lendery. Chichen &1 Jomders
o ko0 Dddwos
5903500 (o M40 Ca
B4pc

10.49
990080 C4.

L
TENDERS

o

<
-
5 v 10.49
T pncd,

- L=
e L L
e =

S -

lndufm Fries, Med. Drink e
Spicy 0 CLASSIC 7
Classic Chicken
ey
6.99 :
M 1B ? 3
Sandet Ty | il
foou i SIDES DRINKS  DESSERTS
3 | 279 w429 Wi 1.99 1229
Mashed (050008 =y fried 499
. R B -
Chickan .
b oy Cole Staw 60T nﬂ“ Yo S0
oot Macd WS — ]
5.99 Choese = q =
2030 Cal Sweet Com 02001 &
b bl Green By
3.99 -| Beans m. = oenm
00 2 Biscwits %004 Ve
TS
m SA0-340
2 Chicken Littles*
ke 2.29
5.49 F0R0 Cal 1.29 200l D0C
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LISA (2007): R¥ALAT L Hh&

e Localization is the process of modifying
products or services to account for
differences in distinct markets.

o RHALFST = fn BRARS-HATE A RA R
EEZALE P ToRek:

BEE (2017) : FRREX

o RHALTARIFRS A Ak, ATt
Ao AW 5 KRS HATIE S . BR. X
ALE)3E PSR, R R A B AT R
R P AR T Atk o SUIIE SR SR ARG
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3 SR X
Please call 1-800-876-5075 or (716)871-6513 at any time to register your product.

o 13 ¥ B 4K 4T B, 1% 1-800- o 1E Tt At 3K 47 B, 1% 86-
876-5075 & (716)871- 800-880-8888  86-
65137 7= 10-83457890 7 #f = &
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18 19 20 21
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English —> [L==1E|
Ex - B A2 ) "B
. e =z 1 b 2,3
o Ul BB FE o fidE ° 5 o HhER T BB
Ul TRANSLATION : SUBTITLES : DUBBING CURRENCY : ADDRESS FORMAT : COLOR TABOOS
-
USA CHINA

mAIRIt

TECHNICAL DESIGN

CEIEESL - ZWM - BE “RTL:EER - BEIEst B0

POWER PLUGS :  DRIVING POSITION ; VOLTAGE RTL ADAPTATION ; DATE FORMAT ; ENCODING
i'g = @ .
@ VS : VS : VS — |vs MM/DD
i : = 0D l‘.’ () <> F‘:

LHD vs. RHD 110V 220V LTR RTL YYYY-MM-DD MM/DD/YYYY UTF-8
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QX L+Ten+N
3 L10ON (Localization): 104X 3% “ocalizatio” ¥ [a] &1 10N FHF
3 5G11N (Globalization)#z 118N (Internationalization)#7 % %

—
ARHAY, (localization ) E Frft ( internationalization )
o HWK—A RETTAFEN BAFT o TR IT AT A= o ( BERH.
($FERES MER/HR ) #1748 Al ) BY, BTk B a4
bR, FRHARER. AR FKIBAM, #ELEZEIRENDEK
RARSE Ay L M P B B T H H—HE TR LM REBR, StasHEm

AFEES . HREAsTRET ' Ko



G11n (2Ekfk - Globalization)
Qﬁﬂ%ﬁtmﬁ*ﬂumﬁ 79). A%Aﬂiiﬁﬁi&}:ﬁﬁ

o LIRSS

RS

o SIRURILE
o SIRILRLE
r




igit

<script>
variable = {
variable = {{a};
variables {

variable = {'sat};

}
variable = {{b}};

</script>

L

AIENEIEIE
Unlcode

[ | Mm =
vs | S

118n (EIFFE - Internationalization) G0, )
RIGERFREE AR R

2011 2013

B EAFNET(E) S

b

HtE RIIEIFEEL

HERFRRM
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o XLIEHL (BB, S, Bfi) e S (EE. Z0)

o HHELERD (BFE. :Eiﬂ) o Fbh: HuEXIBLE.
A GTS KigFRA

o FiEZ(FR

o EHIAY Ul

/ T9n (B - Translation)
!I%—ﬁlt’é:ﬂ‘.l}‘cﬂ*ﬁﬁﬁ#}ﬁ?ﬂ%—mn

Y -> HX

Q‘c > FEHEFX
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> Locale X1 # Language 1B

X 3 (Locale) /l0'kee I: R#ALZ IR, & RHF ) TALH F7R
[]

Languag 15%'

5E REXEMN—3E 5 —
= Locale X1
Locale D Language
rams EE + XAENAS
zh
P — BRI X?

zh_CN
HhE A PRI v




> Locale X1 # Language 1B

Q Locale X33 %

zh CN

ISO 639-1 ISO 3166-1

Locale = iF= (Language) + EF/itX

\ (Country) =185 + XHFIE

€ €D
CN *
FREIKFE PESE

XF A XF HiEPX
=mh ¥ AR (CNY) &= NTS #i&% (TWD)
BHA 2026838128 HHA 2026/3/12
43K A4 4E3K A4
an il HEN - R o]l EhE - R

zh CN M zh TWiE=E48[E (zh), BXF. &=
. HEAEIL. BIRENEEAE — 2EAE
L ocale!
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e LISARE 3L L
ERLEES LISA (AHofksT HEMTI (&3S AR
IDOCHFAINKZEA WiRENS) B mt) #HER Al AR Szl
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Ranking Year

Company Name HQ Region

Global Rank

Regional Rank Revenue Previous Year (US$M)

Number of FTEs

Office Count Status

2025 TransPerfect US North America 1 1,230.00 10,000 131 Private
Languageline North o
2025 - uUs ) 2 1,100.00 27500 460 Subsidiary
Solutions America
2025 RWS UK Northern 1 925.49 9,059 62 Public
Europe
2025 Welocalize US North America 3 334.00 1,445 14 Private
2025 PTSGI TW Asia-Pacific 1 332.82 759 19 Private
2025 Hogarth UK Northern 2 318.00 7,500 43 Subsidiar
Worldwide Europe ’ ' wpsidiary
. Asia-
2025 GienTech CN . 2 311.74 4,040 31 Government
Pacific
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RUTWERRSAMLIRSS

REREER, ZI=| 454r4a4D
®5 SREBRUER Q=L 17BN
sz;dj, Eﬂiﬂ (Ml)crojscit)\ »> f LISA = GALA (£3k)
J (Huawei), 7J\K & = A =
(Xiaomi). A3& (DJI) % TEBEh =AM RS =0
i & (PE)
\ v,
A TR A
REME®RK, - =l FIETWARE,
Sremiam| THER | | BIEMF FURE || o) sl
\4 v v
~ N B
) &F
. ERZF: TransPerfect, TELE E*IE
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B ) RFREEE, Crowdin, Smartling %
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BRI FRITRERE, BREELKSANTY, RUATAFH" "R

e REAL

In-house Localization

| BEXEE

cN H3ZEIBA »» BiEEBA pE EIEHIPA FRIEBHRA

ek B AR /AHICEIRA, NERERFiE BiRES At Tk,

RE X 5%

- REIEHNRE » AT ARE

- RENRESESR— - IERYTEEME

- A AR - BIEAEE

« FERAIRRE - TERIAMRE

gF |l Microsoft, Google, Apple HFRHEE X

ZERIE

In-country Distributors / Agents

1 &k EEs
I BN & DK
oN PENER » HERIERH oe EENEE rRIEEI IR

SEREFEThRSMK

¥ m3ta & Bmma S NER/ZHE, RtAREHHNARt,

he X 5%

- IMTHIEIREER + RESEFRF

- R EFEESRERA » RIE/ AR S —
- RERBEZTHIH - REEMAS
-+ XILERCEI - REAIERSAE
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B FRIRERE, EROARS AT, RARACTAEH" B R4

@ ShELE MLV

Multi-Language Vendor + ZiE= RS

4 &I EER

I —uhzCohE
& MLV (BiESHED)

I RERIEE
X HiE @E KB 50+EM

abe) rELE SV

Single Language Vendor « BiESHNES

| R EER

£ sLv-shxz 2 sLv-HiE £3 SLV-EiE £ SLV-iEiE

HSWVEE—MES

BFEMEMES AL T EXESHNEMEAT. 8K SV REH— @)

1B, RGE—RX—BAZESHNE, RES—EEMEERESHNAML. MLV REE
S BCLAFIEMEIPASE Tk SLV,
% X 5% — e o
. PEMEES e R =
. i;ﬁéi: o ﬁlii;r e —MEOEFEES S (EEER)
Nt S - MEERELAL - PEMREATAERAISLY
» A RGEEFRHENE - BIFEEEPMEES . FRMTERR . HEERRK

EHPXHEIREQE. THEABENEIEAR

## MLV: RWS, TransPerfect. Lionbridge. Keywords Studios
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> 2]/l MEPFHEGEIESHERR

3. Aiman Copty: Making Translation Invisible

3. X8 £ (Aiman Copty) :iFBIFET

Aiman Copty is Vice President of International
Product Solutions at Oracle Corporation.

Aiman Copty: I'm obviously influenced in
my opinion by my role and the experience |
have had working in translation, localization
or internationalization inside the context of
a large software multinational - so | come to
this issue from that context or perspective.

The largest learning for me, and indeed
the reason the role has been so interesting
- comes from the fact that translation/local-
ization is a pivotal point of convergence in
the product development lifecycle, and that
this point of convergence is often exposed
to many different types of opportunities.
Indeed, whether it is large or small products,

XE-FTEELE EFELALEFT (Oracle
Corporation) EFFE&E8AF7 R4,

Xe LR THER, REARIH T
BImAENEHEm, RESE AT EE G
27 WEEE. F A E Rt TIE—— BTl
AN FEMARRFLA A

MEFRRERONER, URX—AER—E
HEAENRAET, FF/FHRUETRTR
AT REREeR, FHE—@BEeSE
FeHEEMEFANE. B TRERT
iR, FERSERZRS. MR
FERFEER, —HHTEHE, BXE~R

raditi | or ¢l rvices, w ntent or instructional r: .
traditional or cloud services, web content or instructional courses & 45| — BB A SR A 2R BT EE 28R

- most of the disciplines or functions involved in pulling these prod-
ucts together truly converge once translation is on the table. S HIHE.
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> EEXPHCEEIRE

# PRz #R EIES FHEX RRIEIRZ

oy FIRERAY

- - IE &R it MA AL EIR. BFRA. A IMBss. CATTANA

niversity of Limerick

02  WHHEBAT IE g WEMA BIESAMNL. ESHA. NEMIEER (MTPE). AiFEE
ublin City University

03  HETREBHEEAF DE == $1BA  FEMA BAREES AL, BEEA . BB (TM) BRI
Hochschule Anhalt

0 PRRICREXRF FR = fi Master SRS, EILER. s LR
Universite de Strasbourg

05~ FNBEMRHRFR US xm it MA HESAMEER (TLM). AHETR. EFhess
Middlebury Institute (MIIS)

05 WERE=—FER IE E/pRe= M+ MSc HENREER. M TESIR, EeREEE

Trinity College Dublin

e B/R=3Fr (FIBRE5 - #mMEd - £=—) oefBE 1FF (KR iEE 1R BSHERE) s XE 1 (R5S)
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4 BEMSHEER 4 K
4 N N B N
Fig® Fxe EF % hEE 5
1990 REIFIETE, FERERER ARES T LERAR, IEEE. 5RWS. LionbridgeF Tk EXRE MEFRRFARRERSITIMILE
R MR 2 AR AIRIL BEIEE, AEIE->At—EPRR &1, RIZBRANERIE, SJdLBpaT 3, SUBIRRESSLISA. GALAE
EXFANE LSRRI E £ EFRTTIk AR
FREMBRY EFEhRERE FRRRERNS FRAFWNIDE
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2007 EESBRFUERASHIERIL MTI, HEERNEUHERFIEK:

316
280
. T
159
15 25
s

2007 2009 2011 2014 2020 2025

15 — 316 EkKi#B20fZ (2007—2025)

it

=Y/
5]
R

=

BX
e
%

IEFRESKF

Beijing Language & Culture Univ.
MTI EiEbat

ERERAR. Finfbscix
EEFHEE - ZERAR

[ RIMNBINEKF

Guangdong Univ. of Foreign Studies
MTI EiEei+

FiuiEniE. ESRSEE
WRAKBX - FUHARFER

HIMEFABKEF

Univ. of Intl. Business & Economics
MTI EiFmt

BEEE. BASESSNY
S8R5 - BElFHEME
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|
-

TiERARE

Engineering

L EHfE TR
< LTI

& HERR A2

SEvH#RN. TEMK, RE
MRS HRER, SREEAR
2ite

RABNTEIE

DEERE

Project Management

Z HEMER AN
d

@ HESE s
l

W TE RS

S BE=AH, BiRT LR
QYA R

HiFERLRMOV

HEDHIRE

Sales & Marketing

b HERE
O BEP&iE

£ HIRHEE

AT, HiPXAR. BIER
B8, IBSRENZRIROEF .

EEETHIEZN

o
RiFEIE

Vendor Management

= BRhER
Ul (RE7FHRIE

BEEREASHERAIFN, HiPH
MEEE. RETRSER, &
MLV BE 0.

MLV D5 fi

LEigitE
Solution Design
o HEEGD

| BRRAER

AEFERIFMIEBRARE,
BERARESBHSER, 25%
58RI

ARESERI
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> PHMCMA I EF 2T AEETT?

> Rl

Professional Skills

A2, ATNERYEEREE, B—AITHEFAAIER

¢ iE=8EH Language Skills
B8 + Wi + ZB5HER
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