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consultant. What topic can | help

with today? A F}J ﬁ

What is brand identity?

Type here...
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Appearance Agent details Knowledge sources Chat settings ‘ Update agent

You're in preview mode, sound and face animations won't show

Appearance

My business secretary

All Premium + Premium Standard

||

Kl
+ Sl
Premium +

Create Avatar

Premium + & N ’
Need help with brands, mec

» innovation, job hunting, or
- §- Q‘ government policies? I've got all the
v ,‘ course materials in my system and
Premium + == ; I'm here to make Business English fun
i and practical!

0 )\ > ;
‘ .- [ stfd ; \ 8§ What is the essence of a brand?
Premium + \

How does social media impact
brands?

Explain "trust bank".




Appearance Agent details Knowledge sources Chat settings ‘ Update agent

You're in preview mode, sound and face animations won’t show

Setup your agent
X ) . A My business secretary .
Personalize your agent’s identity and voice Set your agent behavior

Customize your agent's role
Agent name

My business secretary What's your agent role (Optional) New

Teaching assistant and consultant for Business English class

Language

eda nelp with Drx: S, mea

innovation, job hunting, or
government policies? I've got all the
course materials in my system and

= English Add instructions (Optional) ®

Veice 4 : 1 As a Business Consultant for the "Business English” course, |
I'm here to make Business English fun help students understand business concepts.

and practical!
() amber HOW | INTERACT:

; ?
What is the essence of a brand? 1096/20000

How does social media impact

Set your agent behavior brands? Personality new
Customize your agent's role Fun and Engaging

Explain "trust bank".

=y
What's your agent role (Optional) NEw

Teaching assistant and consultant for Business English class
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Business English Course Knowledge Base for Digital Assistant.txt

Appearance Agent details > sour Chat settings

# Business English Comprehensive Course Knowledge Base

This knowledge base covers 8 thematic units of Business English instruction, focusing on Warming
Up, Text 1 and 2 with language skills, Case Studies, and Telling the Story of China sections.
Knowledge base

Use knowledge snippets to add quick context for your avatar, or
upload files to provide a broader knowledge base for its responses.

## Unit 1: Brands

How would you like to upload your data? it Warming Up
Q: What is the essence of a brand?

O Input text new (® Upload files A: A brand is what people feel about you, your service, and your organization. It is rational,
but much more emotional. Strong brands focus on one thing and create unique associations in
customers' minds. Brands are not just logos or names, they represent identity and tell a
company's story.

&, Upload Q: What makes a brand name effective?

A: Effective brand names should be memorable, distinctive, and reflect the brand's values and
positioning. Examples include GUCCI (luxury and prestige), HUAWEI (innovation and technology),
HEYTEA (youth culture and trendy lifestyle), and Tim Ho Wan (authentic quality at accessible
prices).

Up to 5files, each up to 20MB, PDF, TXT, PPTX. Guideline to upload your files

Business English Course Knowledge Base for Digital R
emove q .
Assistant.txt H ### Text 1: Branding in a New Age

Social media was supposed to usher in a golden age for branding. But it hasn't worked out that
way. A decade ago, most big companies were declaring that a new golden age of branding was at

Adjust creativity level ® New hand. They hired creative agencies and armies of technologists to insert brands throughout the
digital universe. Despite massive efforts, few brands generated much interest online. What went

wrong?
More

predictableand - co———
focused

More diverse

and creative As a central feature of their digital strategy, companies made huge bets on what is often called
branded content. The thinking went like this: Social media would allow your company to leapfrog
traditional media and build relationships directly with customers. If you told great stories and
interacted with customers in real time, your brand could become a hub for a community of

ronciimars
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What is the essence of a brand?

o W ARG S BHTA

Explain "trust bank".
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iR (Origin) >

[AsE 57&% (History & Evolution) < ik 55|\ (Corporate Adoption) >

JrHA#E%S (Recent Trend) >

(1) 24&ARIE (Umbrella Term) >
iRIEI=FHAE (Three Current Usages) < (2) Web¥F1EARiE (Web Environment Term) >

1H32884K (Social Media) <

(3) IEWebBLAIFEARIE (Non-Web Organization Term) >

$—3 (First Step): I AFEIH{ERY /1= (Mass Collaboration)
#ZEZ (Core Element): A#EE (Mass Collaboration)
SIS AT ERI % (Achieving Business Value) <

FRIUZCEN (Six Core Principles) >

24 (Conclusion): BARESFEE, BNAZERINEISZHE (Principles are Pillars)
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RIEX A1, SFacebookFEHtt ZMEHELL, FtATikTokig AP /EIRIEFIRE
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. 1568 (Transparency)

. . . 25 (Participation)
A. TIKTOkFYEETEHE=E SAEMERS.

B. TikTok{EN—ERIRRLFD, MFHFE SHHNEDEE. . &7 (Profitability)

C. WUTERH EMBBRIE, B SRE (S, | $54 (Persistence)

D. TikTokFYEFEFE, THEHAENSS.
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1. TikTokaM{AI 2R 38 T # A SRR R BE B AR 77 .

2. A 2B MIE BRI EE N BAN B T E AR FhEHIEER? 2. A 2SS N B DEA R R T EANFEREER? SN ERHEEHR
&, TEERE=: &%, WAPNr 503 (adload) RAMETFseH X AHE RS 95
3. GE—RHITMEBLL, TkTokiE SE(IA BmIFEWLEssS=? EiE; 2R, MBEAEEPLATF—MERMNRE, BETHOISEWR08EM;

&ia, BT a0 SERENRSS.

4. AR EE T R AR SR FIEBA Tk TokTE 32 A P BHA R E S H(1?
3. 5E—RUZMEALL, TikTokiEr SEMAEFEMLIER? TikTokd SEfIEE

1155, RACEERIREFNAEFMERG KIEE & X5Z—RILXMLET
[, EEELRRAFESEEHE. BRINRERNFE N AZRRIEBRE AL
&, MSSEBMERIERIBN T S







T E1: text-to-speech.cn EEES R S ELZY M-

¢ > C % text-to-speech.cn Q % @ e« @ O

NAEFIES X English

TTS - XAEEIES A Speech service feature that converts text to lifelike speech

BERE ARFEBRIA UL RE— T XHIEANAE B2 M EE M6,
FHET WIS ABEMFH: 3809571, LUAIBEFPEERFE: 0.

JazLi S

2022.11.26 RICERBET/AMEBVIRTER, AR ZAIM—REERE, SELEANNESSENEES () 4R, MRXE
FEOSWFEALIEE. MEEEFFHERNRE, FEASTFAEEAUTHE, ph ANZESHER, =FET
Fie 1234 MAE12347, SRES.

<phoneme alphabet="sapi" ph="hai 2">#</phoneme>$.,

<phoneme alphabet="sapi" ph="huan 2">3F </phoneme>#4{R.

J7% <phoneme alphabet="sapi" ph="zhuo 2">% </phoneme>F 3,

ikfth <phoneme alphabet="sapi" ph="gan 1">7F </phoneme> <phoneme alphabet="sapi" ph="zhao 1">%& </phoneme>

=

s

R (EiEE, GF)
BE(FRR)
16khz-32kbitrate(mp3)
ISR

R
AR <phoneme alphabet="sapi" ph="tou 5">3k </phoneme>, AR

<break time="5000ms" /> IN&TEX-TMLED A] LIS B F0#,
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2022.11.4 FRABYMEERII LT . RRBAHKNSEBLIEERRNEE, FXIERIPH,

2022.10.31 FHBICRH HohiE R DRERESMIES. > 0:00/0:00
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Applications of Large Language Models [ Part L iTCH o BERE
in Foreign Language Teaching and Research R Part 1 S5 o Part | FCE

m Part IIl. IFIES o 1iARMIEHRESS
WHRE & W IMER | R/E| [ Part Iv. CiEES o 2. ERISE TSR
R Part V. (i o 3 IEEEERICIRGATMERSIT
R Part vi. S o 4 EMIEE N (fareflfee)
. o 5. FEFABMLARIEN YA (cloth. cloths, clothingflclothes)
[ part vi. B o 6. IENIEMAEM (suggestfladvise)
o 7.RAFENA™ (get around)
o 8. ZRIEAHEHRS
o Part Il iEER
o 1. RRMAHIIGIT
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o 3. RIBMMBMAE
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